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ompany news Lippert

...life comes from the sun

Words Enrico Bona

Polyplastic, by Lippert, supported Stella Vita, the first motorhome powered by solar energy, 
by devoloping special windows made with recycled plastic

C

Polyplastic, Lippert’s company based 
in the Netherlands, specialises in the 
production of a range of products for 

the RV global market, including windows, 
sunroofs and hatches. It participated in the 
development of Solar Team Eindhoven’s 
concept RV, Stella Vita, by providing special 
windows for this revolutionary vehicle: a 
motorhome to live and work in while travel-
ling using the energy of the sun. 

The design of Stella Vita is unique to the 
point of needing some special skills and 
production capabilities available thanks to 
the experience and the know-how of Poly-
plastic. 
Stella Vita’s windows are different to a nor-
mal RV or car: Polyplastic supported Solar 
Team Eindhoven by making the moulds and 
producing all Stella Vita’s windows with a 
special kind of recycled plastic. 
Using solar panels, Stella Vita is the world’s 
first solar powered and totally self-sustain-
ing motor home that generates enough 
power for its own mobility and to allow it to 
be lived in, including the use all accessories, 
like a shower, tv and kitchen. 
This is a solar house on wheels, but when 
when stationary, its roof, covered in so-
lar panels, slides up independently of any 
power. The pop-up roof solution makes the 
living space inside very comfortable and per-
fectly habitable by RV standards; also, when 
raised, extra solar panels fold out doubling 
the surface to 17.5 square metres. 
On a sunny day, Stella Vita can travel up to 
700 km and is self-sufficient and indepen-

dent, without burdening the environment. 
As a demonstration of its abilities, Stella Vita 
made its own European Solar Tour. Driven 
by 22 university students, it travelled from 
Eindhoven in the Netherlands to Tarifa in 
southern Spain. It intended to show the 
rest of the world what is already possible in 
terms of energy and mobility for a sustain-
able future. The European Solar Tour made 
13 stops to visit companies, universities and 
governmental institutions to promote the 
solar energy transition. Polyplastic support-
ed both the project and the tour, and was 
proud to be part of the acceleration of the 
transition to a sustainable future.

Stella Vita...
©Bart van Overbeeke

©Bart van Overbeeke
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Lippert acquires Furrion Holdings Limited

Furrion has become a premier supplier of 
appliance, appliance accessories and au-

dio-visual products since entering the RV in-
dustry in 2007 and is best known for innovat-
ing new appliance products and introducing 
state-of-the-art technologies into the recre-
ation space. Furrion’s robust catalog of elec-
tronics and appliances complement Lippert’s 
OEM product roadmap by adding audio-visual 
components, observation camera systems, a 
full range of kitchen appliances, and energy 
and power management systems that will al-
low Lippert to offer a wider range of products 
to the industry.
“We are very excited to officially welcome Fur-
rion to the Lippert family. To further facilitate 
successful integration of the Furrion team, we 
have made a number of a key leadership ap-

pointments to position us for growth,” said 
Jason Lippert, President and CEO of Lippert. 
“First, we have named Andrew Mock as Se-
nior Vice President of Furrion North America. 
Andrew has been with Lippert since 2014, 
and during that time, he has held many sales 
roles, most recently Vice President of Sales for 
Lippert’s RV OEM Business”.
Lippert continued, “Darren Ho will remain the 
CEO of Furrion Asia. Darren will continue to 
oversee the development, sourcing, and ful-
fillment of Furrion products, while supporting 
Lippert’s efforts to scale our business over-
seas and advance growth in our European 
and Australian markets. In addition to a great 
procurement and quality team, Darren has a 
strong team of industrial designers and engi-
neers in Hong Kong who will support Furrion’s 

Lippert has completed the acquisition of Furrion Holdings Limited, a leading distributor of a large 
range of appliances and other products to OEMs and aftermarket customers in the recreational vehicle, 
specialty vehicle, utility trailer, horse trailer, marine, transit bus and school bus industries

innovative product development, to stay on 
the cutting edge of aesthetics and function-
ality, which will be essential for the long-term 
success of the Furrion brand.”
Ryan Smith, Group President of Lippert OEM 
North America, commented, “Steven Bell will 
remain Chief Technology Officer of Furrion 
North America and Asia to drive innovation 
and technology throughout the Furrion brand, 
while bridging the technological gap between 
Furrion and Lippert products”.
“Furrion is extremely excited to join the Lip-
pert family,” said Darren Ho, Furrion Asia 
CEO. “Furrion’s success has been the result 
of its great team members and partners. As 
we move forward, we could not have found 
a more complementary partner to bring Furri-
on’s products to the next level”.

A graduate of North Central College in 
Naperville, Illinois, and an MBA holder 

from Indiana University Northwest, Navarro 
started his career with Lippert in 2005 as a 
staff accountant, where he was quickly pro-
moted to Assistant Controller in 2011. After 
his promotion to Controller, he then moved to 
Group Controller over Lippert’s RV Products, 
Chassis, Axles, and Steel Fabrication business-
es in 2013. Since 2018, Navarro has served as 
Lippert’s M&A Director, and in his new role 
as CFO EMEA, he will oversee M&A activities 
outside of North America and lead in the ex-
ecution of Lippert’s Finance and Controlling 
functions in the EMEA region. He will report 
to Jim Menefee, Group President – EMEA.  
“I am pleased to have Carlos in Italy to de-
velop better business and financial processes 

Carlos Navarro 
promoted to CFO EMEA

that will support the future growth of Lippert 
EMEA,” said Jim Menefee, “I have worked 
with Carlos in different capacities over the 
last several years, and he is always driving the 
business to improve to a higher level”.
“I would like to thank the Lippert Executive 
Team for their continued belief in me as they 
continue to offer me new opportunities to 
grow and help the company,” commented 
Navarro. “This opportunity affords me both 
professional and personal growth. I am ex-
tremely excited to drive business improve-
ments in a fast-growing segment for Lippert 
and work with all of the wonderful team 
members globally”.
Brian Hall, LCI Industries EVP and CFO, stat-
ed, “Carlos has always been the first to raise 
his hand and volunteer for the next oppor-

tunity, and he has been in-
strumental in shaping the 
Accounting and Finance 
Department to where it is 
today. All of us at Lippert 
appreciate that he was 
willing to move his family 
across the world to lead 
this very important seg-
ment of our business. 
I am excited for the 
adventure he and 
his family are em-
barking upon, and 
I look forward to 
the many success-
es I know he will 
have in Europe.”

ContactsIn partnership with
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New Customer Experience Vice President 
launches the “Lippert Getaway” rally

The CX team, created by Nicole Sult, Lippert’s new Vice President 
of Customer Experience (CX), has built a solid online community 
of Lippert product enthusiasts which gave birth to the successful 
“Lippert Getaway” rally that brought together end customers 
and members of the Lippert team in a technical, educational and 
entertaining event in Pigeon Forge, Tennessee

In her new role, Nicole is in charge of the organization’s global CX ini-
tiatives. Nicole Sult began her career in Lippert in 2014 at Customer 

Care systems and operations, after working 10 years at Thor’s Custom-
er Service division. In 2020, Nicole Sult was tasked with creating Lip-
pert’s first department dedicated to expanding its customer experience. 
Nicole have succesfully built a team of CX professionals and created 
multiple consumer online communities reaching millions of RVers. 
Lippert began its customer experience journey with the creation of the 
Lippert Scouts, an online community of enthusiast RVers living the life-
style with full passion. The Scouts are a group of users providing pre-

cious feedback on products and helping to grow 
experience and interest in the RVing. 

Lippert also created an online forum, “Scouts 
the Community”, in order to connect thou-
sands of RVers and build a community to 
share questions and answers about any 
topic related to the outdoor lifestyle. 
The construction of all this customer 
experience apparatus supports Lip-
pert’s new brand promise: “Whenever, 
wherever, we make your experience 
better.” 
In addition, Lippert identified the rallies 

as the place to have the closest prox-
imity to the end user. Its CX team has 
attended more than 20 rallies last year. 

In September 2021, Lippert hosted 
its first consumer rally, the “Lippert 

Getaway”, held in Pigeon Forge, 
Tennessee, with over 350 attend-
ees, mostly members of the Lip-
pert Scouts, plus Lippert team 
members from Customer 
Experience, Customer Ser-
vice, the Technical Institute, 

Marketing, and Executive Leadership. They all gathered together for 
two full days of learning, listening, building relationships for a further 
growth of the industry and the brand. 
During the rally, Lippert organized educational courses focused on 
technical training and problem solving onboard RVs and invited several 
of its brand ambassadors and influencers to give unmissable seminars 
about the RV lifestyle. 
To complete this event, which was focused on a mix of technical train-
ing, fellowship, and entertainment, Lippert invited some of its own fa-
mous names in the RVing world to share their experiences, such as, Oils 
and Grace Tribe, Enjoy the Journey, Finding your Someday, Paws for 
Love, Wandering Weekends, and Restless Russels. 
Being responsible for this event, Nicole Sult commented: “Our goal 
with the Lippert Getaway was to bring to life the feedback our Scouts 
have been sharing with us over the course of the last year and a half. 
We heard they wanted to meet each other, to meet us, and to learn 
more about their RVs. Lippert’s Technical Institute created special ses-
sions with hands on applications on how critical components on their 
rig function, the proper maintenance, and how they are assembled. I 
am grateful for all the team members of the Getaway Committee that 
helped make an unforgettable experience for our attendees. Without 
you, this couldn’t have been possible!”

C ompany news Lippert

R-Bike accessories 
After creating R-Bike, the innovative 

first modular bike rack system in the 
RV sector, initially for Fiat Ducato, Citroën 
Jumper and Peugeot Boxer, with further 
versions for Mercedes Sprinter, Ford Tran-
sit and Volkswagen Crafter introduced at 
the Caravan Salon 2021 in Düsseldorf, at 
the next CMT 2022 in Stuttgart, Lippert 
will showcase, as a world premiere, the 

first R-Bike accessories: the ski holder and 
racks. 

The R-Bike, designed to easily and safely 
carry two e-bikes, is a revolutionary and 
flexible system that introduces a new con-
cept of bike racks for the RV industry. 
They offer the customer the flexibility to 
use a range of accessories; R-Bike allows 

campervan owners the flexibility to trans-
port everything they need, depending on 
the type and duration of the trip. 
This bike carrier has unique and innovative 
features: it can be installed without drilling 
the body of the van, or the oval section 
of the aluminium tubes, a solution that 
offers greater structural solidity compared 
to round tubes, and the remarkable maxi-
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Lippert at the Camper Van Week-End

Aboutcamp BtoB: Lippert attended the 
Camper Van Week-End. What was the 
reason for doing this, and what were the 
results?
Tommaso Gasparrini: It was definitely a 
positive experience. As we have said fre-
quently, Lippert has decided to focus its at-
tention on the development and explosion of 
the van market. In particular, compact vans 
are the segment of the market showing the 
signs of the strongest growth. France rep-
resents a very important European market 
in the RV world and the presence of Lippert 
at this event, in our opinion, is significantly 
important both for the fair itself, which is 
growing in importance, and for Lippert, so it 
can get closer and closer to the needs of the 
final consumer to get their feedback, which 
is so useful in the development of new prod-
ucts. This event takes place twice a year, with 
a winter and a summer edition, and Lippert 
has already confirmed its participation for the 

next summer’s edition as well.

Aboutcamp BtoB: What was the van set 
up that you had?
Tommaso Gasparrini: On our vehicle, set up 
by the Aftermarket Europa Lippert Team, we 
installed the 2.0 version of the Vela pop-up 
roof presented in Düsseldorf which is higher 
and with greater habitability than the aver-
age, plus the R-bike, which aroused strong 
interest and was appreciated by all for its tan-
gible qualities of robustness and for its aes-
thetics that perfectly integrate with the lines 
of the Ducato. Its choice of colours were also 

In the forest of Chantilly, France, the Camper Van Week-End took place from 15 to 17 October: 
an event dedicated to vans where brands, designers and ‘vanlife’ followers gathered;
Tommaso Gasparrini, Aftermarket Sales Manager at Lippert, tells us about Lippert’s experience 
at Chantilly as the group, now more than ever, is investing in the growth of the van segment

appreciated with a combination of black and 
orange. The vehicle was also equipped with 
the Alanera step and the van bed, installed in 
the rear area: a manual sleeping system kit, 
divided into three sections to allow the bed 
to be folded on one side to leave the corri-
dor free. The Schaudt control units are already 
supplied with the original equipment on the 
mechanics and Lippert also installed the Mito 
wall profile attachment, the Moon table leg, 
the Jolly extendable shelf in the kitchen area, 
the Skia cabin blind system (a first by Lippert 
for the Ducato), and Polyplastic windows with 
the Polyvision Curved model, with blinds.

mum load capacity up to 40 kg. 
In any configuration, it becomes an ex-
tremely versatile and multipurpose tool 
for the travels of campervan lovers who, 
typically, love a dynamic holiday style and, 
from now on, with just one tool, will be 
able to carry any equipment they want, 
from skis, to windsurf boards to storage 
boxes.

Tommaso Gasparrini 
at Camper Van Week-End
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