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ompany newsC Thule

The increasing popularity of the outdoor, combined with the coronavirus pandemic, is changing the 
RV market like nothing that has gone before. Thule is responding with new products aimed at a new 
type of consumer, and at the smaller van conversions that are becoming so popular. Here we look at 
two new steps and what brought them about

    New steps 
from Thule

Over the last few years, the outdoor 
leisure market has been enjoying 
strong growth, spurred on by a 

young generation keen to get back to na-
ture. But when the Covid pandemic closed 
campsites across the globe, it seemed like 
the industry was entering its darkest time 
in living memory.  However, the realisation 
that RVs are the perfect social distancing 
activity has now lifted the market like never  
before. Suddenly we have a new group of 
consumers, aged 35+ rather than the more 
traditional 55+, and the compact van seg-
ment is growing almost as fast as the pan-
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demic did. The majority of the growth in 
the global RV market is coming from van 
conversions and smaller, compact RV’s.
Thule’s Sales Director, Patrick Dehaen says 
“We are extremely positive about the next 
few years, we see a whole new, younger, 
audience stepping in. At some point there 
will be a correction, but we don’t see the 
industry going back to its old numbers”. 
Against this backdrop Thule sensed a 
changing market for its steps. RVs are now 
becoming multi-purpose vehicles, rather 
than just being used for summer holidays. 
Steps would be used much more than pre-

viously. 
Furthermore, the shift in emphasis away 
from traditional white boxes towards sleek 
automotive bodies produced a requirement 
for steps to better integrate with the design 
of the vehicle rather than appear as some-
thing of a bolt-on afterthought. Dark tones 
in vehicle body colours are very trendy at 
the moment.
Another factor driving the growth of small-
er vehicles is that the number of driving 
license holders for up to 3.5 tonnes is in-
creasing, whereas those up to 7.5 tonnes 
are decreasing.
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Standard version

Enter Thule’s second generation (G2) slide-out step
At the Thule Group, they take quality very seriously and product 
safety is their top priority. 
In addition to adhering to tests specified by global test standards 
and regulatory requirements, they also perform additional internally 
defined Thule tests to meet the enhanced safety and quality levels 
they require of a product. These tests consist of fatigue tests, static 
and dynamic tests, chemical resistance tests, temperature tests, and 
extensive field testing. 
Since the RV consumers and their travel patterns are changing, 
Thule sets the bar even higher for their new Slide-Out G2 Step col-
lection. They revised the internal requirements in terms of load and 
cycles but also invested in new testing equipment. Tests show a real 
improvement in performance under heavy loads, combined with a 
weight reduction of 7-10%.

Three different models are available, according to the host vehicle:

Each model is also available in three different widths, namely 400-, 
550-, and 700-mm. Serviceability is improved in that the footboard 
can easily be removed without the use of tools. This makes it simple 
to clean both the board and its housing box when on site or else-
where. In the event of a 12-volt failure a manual override feature 
allows for step deployment and retraction.
For better integration with the host vehicle an anthracite front panel 
assures a harmonized integration in the vehicle design, whilst the 
sleek design avoids a boxy look and feel. The edge of the aluminium 
footboard becomes merely a contrasting line. 
An LED lighting kit is available to improve visibility at night, or simply 
to give that cosy feeling. All models are 12-volt, operated via switch 
on the vehicle. The new steps will be available to OEMs from July 
2021 and to the aftermarket from January 2022. 

Thule Single Step Compact
As well as re-engineering its popular slide-out step, Thule identified 
a need for a completely new step designed for the upcoming trend 
in smaller vehicles with less ground clearance.   
With these vehicles free space underneath the chassis is increasingly 
scarce as emission regulations lead to larger silencers & catalysators. 
Also, floor panels and chassis members tend to be lower to the 
ground with the result that some step positions require less drop 
of the footboard for a comfortable step height. The key goal was 
to develop a compact single step without compromising on the  
stability of the step. 

The end result is a high performing single step that shows an out-
standing performance with higher loads. Indeed, under severe over-
load conditions the step showed less deflection than expected and 
less deformation afterwards.

Conclusion
Thule’s products have one thing in common and that is that they’re 
all engineered and tested to high standards. It may be something to 
do with their Swedish parentage, but it does mean they have an ex-
cellent reputation for quality and reliability. No wonder they are sup-
plying so many OEM’s. They’re also very good at interpreting market 
trends and producing products that are right for the time. The two 
new steps are a very good example of this.
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