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Company news TELECO

After having built its success on TV receiver systems, air conditioners and generators, 
the Italian company is now driving forwards in the energy management sector. From 
lithium batteries to multifunctional recharging solutions and photovoltaic modules

In the future, 
more space for energy

Words Paolo Galvani

Quality, R&D and innovation. These are the core values 
of Teleco Group, the Italian company known for its 
products for recreational vehicles, from TV antennas 

to complete terrestrial and satellite reception solutions, air 
conditioning systems and a full range of sophisticated solu-
tions for on-board energy management and storage.
Founded in Lugo di Romagna, just outside Ravenna, the com-
pany has gradually grown into a major international player 
with multiple foreign subsidiaries. In Italy, the Group is com-
posed of two companies: Teleco Spa handles conventional 
TV, antenna and energy storage solutions, while Telair Srl 
makes air conditioning and battery charging systems, from 

photovoltaic modules to multichargers. 
Outside Italy, the Group has a Ger-

man branch, Teleco GmbH, 
established in 1991, and the 
French Teleco Sas, estab-
lished in 2011. The former 

also handles the Austri-
an and German Swiss 
markets, while the latter 
deals with the French 

Swiss market. But Teleco 
Group’s presence in the 
European marketplace 
does not stop there. It 
has agents in Holland, 

Belgium, Norway, Finland, Denmark, Spain, Portugal and 
Greece, as well as in Eastern Europe. 
One basic factor in achieving success in the recreational ve-
hicle market is the ability to offer expert technical service 
wherever and whenever needed. Teleco has service centres 
all over Europe, some of which also offer technical training 
for its partners and resellers. These courses are run in Italy 
and at Tournon-sur-Rhône in France, but Teleco also organ-
ises frequent tours offering technical training at the premises 
of its partner companies.
Teleco Group offers a wide, full featured range of products. 
The focus on quality for which the company is known has 
made it the first choice OEM for a number of recreational ve-
hicle manufacturers. As a result, around 55 % of its earnings 
now come from contracts with manufacturers.

Consumption is always increasing
But the company is looking to the future with innovation 
and new product segments. There is no doubt that one of 
the major concerns of camper van owners is energy man-
agement. Energy consumption 
is always increasing, as 
are the expectations 
of new recreational 
vehicle owners. Now-
adays, even on vaca-
tion, electronic de-
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From camper vans to the Manhattan Bridge
Teleco Group is renowned for its solutions for recreation-
al vehicles, but it started out making domestic TV receiv-
er systems, which still make up a significant part of its 
business, and is currently branching out in new and unex-
pected directions. The company has a division for moni-
toring the structural health of buildings (SHM, Structural 
Health Monitoring). Established in 2008, this business 
has grown rapidly in recent months. Teleco SHM Systems 
offers sensors for buildings and bridges which digitally 
monitor vibrations, displacements, temperatures and all 
other relevant parameters. For instance, if any element 

vices like computers, tablets and smartphones, to name just 
a few, are essential accessories, while vehicles are increasing-
ly using solutions like diesel heating and compressor refrig-
erators, which require more energy than their gas powered 
equivalents. To this we can add luxuries like espresso ma-
chines, as well as energy hungry devices like hair dryers, air 
conditioners and induction cookers.
Many of the systems generally available on recreational ve-
hicles cannot yet be used off grid (i.e. without connection to 
a 230V mains supply), but Teleco is making progress on two 
fronts: in power generation, where its LPG generators also 
offer an eco-sustainable solution, and in the wider area of en-
ergy management solutions. The latter covers both charging 
systems and batteries.
The lithium battery revolution is making great progress, 
although prices are not coming down as fast as had been 
hoped a few years ago. But the benefits of using these bat-
teries (light weight, the option to use almost their complete 
capacity, fast recharging, and ability to power loads with a 
high current draw) are such that even more sceptical users 
are now converting to them.
“Lithium batteries are still quite a young product for us,” says 
Vittorio Simioli, CEO of Teleco, “but we’re enjoying consid-
erable success with them - indeed, one well-known man-
ufacturer has decided to use them on their entire product 
range. We started looking into this segment six years ago, 
and launched our lithium battery product range in 2018. They 
were immediately welcomed with enthusiasm, and we are 
now consolidating that initial success thanks to the very high 
reliability our products have demon-
strated over time.”

A world of devices
While LiFEPO4 lithium batter-
ies, which are the safest option 

for use in recreational vehicles, form the cornerstone of the 
energy system, they are at the centre of a whole array of de-
vices for charging and managing them. “Our highly qualified 
engineers are working on the development of a fully-fledged 
‘energy system’, from batteries to recharging solutions – in-
cluding solar panels – to enable us to offer users a complete 
package,” says Simioli. “We have to be able to power not only 
the vehicle’s heating system and refrigerator, but often also 
its air conditioning. Teleco and Telair have been making gen-
erators for twenty years - the perfect solution for a vacation 
off the beaten track.”
And let’s not forget the contribution of that 
most eco-sustainable of solutions, solar 
panels, as well as multifunctional char-
gers. The latter employ a single device 
to manage the energy delivered by 
the photovoltaic modules (using the 
MPPT technology), alternator (with a 
DC-DC booster) and mains sup-
ply or generator, to ensure that 
every type of battery, whether 
lead acid or lithium, is charged 
with the most appropriate 
charging curve. To sum up, 
whether it’s TV, air condition-
ing or energy management, 
Teleco has the right solu-
tion for today, and is already 
working on the solutions to-
morrow’s users will demand. 
Because success, both now 
and in the future, is built on 
quality, R&D and innovation. 
All guided by a clear vision of 
what tomorrow’s market will 
look like.

in a structure starts vibrating anomalously, this trips an 
alarm which reports the condition. If an earthquake oc-
curs, the system enables engineers to understand wheth-
er the building or bridge has been damaged or not. As 
a testament to the validity of the solutions offered by 
the company, a Teleco SHM602 system has been installed 
on New York’s Manhattan Bridge, as part of an advanced 
test programme organised and sponsored by Columbia 
University, the University of Bologna, and CIRI Edilizia e 
Costruzioni.
www.telecoshmsystems.com
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