
68
    

Sustainability and innovation are the values that Indel 
B is determined to communicate through the products 
on display at its new stand in this year’s Caravan Salon 
in Düsseldorf. The Italian leader in the production and 
sale of refrigeration and air conditioning solutions has 
been expanding continuously for many years and is fully 
capable of satisfying the needs of all partners

Sustainability and 
innovation at CSD

This year, Indel B is back at Car-
avan Salon with OFF, and is 
launching various new products 

destined to extend its range of built-
in refrigerators and air conditioning 
accessories. 
In addition to its capacity for innova-
tion, Indel B is also proud of its long 
history: the Italian company has over 
50 years of success behind it, em-
ploys over 800 people and has cus-
tomers all over the world.  
“It’s always exciting to meet our cus-
tomers and sector professionals at 
Caravan Salon. This annual exhibition 
is an event we simply have to attend. 
We are confident that the products 
we shall have on display there will 
meet the needs of our partners. In-
del B has never stopped working 
with commitment and passion and 
has focused on developing products 
that not only add value but are also 
effectively sustainable. Our company 
has been adopting and implementing 
policies of sustainable development 

for many years now and we have 
made major improvements to our 
production processes. Our products 
therefore are appreciated for this 
all over the world,” Gerardo Boschi, 
Commercial Director of Indel B re-
lates.

The beauty of a journey 
where the climate is a choice
The coolness that caresses the skin on 
hot, muggy summer nights, the ritual 
of a cold drink always at hand and all 
the space you need to preserve food 
even in the most remote places. Indel 
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B’s outdoor refrigeration products 
provide daily pleasures during moto-
rhome or van adventures.

12V Air Conditioners
Revolution is in the air. The range of 
air conditioning systems for the road 
trip is synonymous with innovation, 
efficiency and practicality, with 12V 
powered products designed to offer 
great flexibility and comfort especial-
ly in situations of limited space and 
poor accessibility to the traditional 
220V power supply.

To communicate in a way that reflects 
our values and to consolidate our po-
sition as leader in the production of re-
frigeration and air conditioning systems 
for mobile living: with these clear ob-
jectives in mind and with a new deter-
mination to achieve them, Indel B has 
confirmed Studiogusto as its Digital 
Media & Communications Partner.
Indel B Group, the leading player in the 
Automotive, Hospitality and Leisure 
Time markets, is entrusting its commu-
nications strategy for the second year 
running to the agency with offices in 
Perugia, Italy, and Munich, Germany. 
The partnership has been renewed fol-
lowing a highly successful 2020/2021, 
when Studiogusto was first asked to 
design a new image for Indel B’s Ad-
venture business unit.
“Our achievements last year were partly 
the result of an extensive and meticu-
lous research and development proj-

A new digital experience...

In partnership with

ect, and partly the outcome of reflec-
tion on how Indel B Group is currently 
perceived and how we want to be per-
ceived,” Gerardo Boschi, Commer-
cial Director of Indel B S.p.A. explains. 
“Studiogusto helped us to clarify who 
we are and allowed us to launch OFF 
Indel B to maximise the potential of 
the Outdoor and Recreational Vehicles 
markets.”
This year, seeing a need to transmit the 
advanced technology, high design con-
tent and environment-friendliness that 
drives its production and policies, Indel 
B has decided to communicate its cor-
porate ecosystem through a new dig-
ital identity, designed with special at-
tention to the Hospitality market. “We 
chose Studiogusto because they know 
how best to communicate the three 
pillars that represent the core of our 
identity: Technology, Design made in It-
aly and Sustainability,” Gerardo Boschi, 

Commercial Director of Indel B S.p.A. 
continues.
“I am delighted that Studiogusto has 
developed a consolidated partnership 
with a leading industrial player like In-
del B,” adds Stefano Caliandro, Creative 
Director of Studiogusto. “Working with 
our partner, we have recently launched 
a new digital experience – a smart and 
engaging environment that illustrates 
and describes the group’s four business 
units. The main sections allow visitors 
not only to learn all about Indel B’s air 
conditioning and refrigeration products 
but also to understand all the techno-
logical innovations that the company 
places at the disposal of customers. The 
contagious enthusiasm of the team at 
Indel B inspired us to design an acces-
sible UX with the right balance between 
technical and emotive content. The re-
sult is a smooth and intense navigation 
experience.”

Built-in Refrigerators
Our RV refrigeration solutions have 
the best consumption in the market: 
flexibility of installation, aesthetic inte-
gration of the refrigerator with the ve-
hicle’s furniture and great versatility in 
the configuration of shelves and bins 
in the interior cabinet.

Portable Refrigerators
Whether it’s for a few hours out, an 
adventurous holiday or a garden party, 
OFF portable refrigerators and freez-
ers by Indel B are the best solution for 
keeping food and drinks at the right 
temperature for every occasion even 
without any power connection thanks 
to the available 12V power bank.

Above: 
Built-in Refrigerator 
CR130

Right: 
IndelB 
new website

Above right: 
Portable Refrigerator
TB51 Black

Right: 
Plein-Aircon 12V


