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Belvedere and Fiocco are the new pop up roofs dedicated to the Ford Transit van 
and the Transit Custom mini van. Thanks to a new construction system they have an 
extremely low weight, but excellent thermal insulation

Pop Up your Ford

Words Giorgio Carpi

partment gave its best to create a new 
pop up roof for Ford branded vans”.
During the development of the prod-
uct new paths have opened up and 
the end result is a different solution 
from the previous one, a solution ca-
pable of opening up new scenarios. 
The Belvedere and Fiocco pop up 
roofs use a different construction sys-
tem, patented by Lippert, capable of 
giving lightness, heat resistance and 
the possibility of aesthetic customi-
zation. The concept is simple, but in 
some ways revolutionary: the upper 
part of the pop up roof is made with 
a sandwich panel, very similar to that 
used for the sides and roof of motor-
homes, with external fiberglass coat-
ing and insulation in Styrofoam / XPS 
/ extruded polystyrene.
“Fiocco and Belvedere are two prod-
ucts destined to revolutionize the pop 
up roof market sector for a whole se-
ries of reasons,“ continues Emilio Gam-
bineri. “First of all, compared to the fi-
breglass pop-up roofs on the market, 
the advantage in terms of weight is ev-
ident, as at least 35 kg are spared. And 
then, there is an advantage regarding 
thermal insulation, but also a stability 
of the structure when it is subjected to 
prolonged solar radiation. Last but not 
least, is the aesthetic side: the design 
of our new roof is very pleasant and 
there is the possibility of exploiting a 
wide range of colors, such as repro-

Lippert doubles, indeed multi-
plies by three the offer of pop up 
roofs: after making its debut with 

Vela, the model dedicated to the Fiat 
Ducato (as well as to the Peugeot Box-
er and Citroen Jumper), it now launch-
es on the market two new pop up roofs 
designed to match the Ford vans. They 
are called Belvedere and Fiocco, the 
first is intended for the Transit van, the 
second for the Transit Custom minivan. 
Two similar products but aimed at two 
different types of vehicles, namely the 
camper van (Transit) and the so-called 
urban camper (Transit Custom).
“The exceptional development of the 
camper van market sees Lippert at 
the forefront of the proposal of com-
ponents and systems for the transfor-
mation of vehicles, so we have invest-
ed time and resources to expand our 
offer of pop up roofs, – says Emilio 
Gambineri, Lippert’s Director Product 
Management Caravanning EMEA – to 
meet the needs of RV manufacturers 
that, thanks to this solution, can make 
a compact van really usable by a crew 
of four. The pop up roof represents a 
complex product, which requires spe-
cific skills in the design phase and in 
mass production. Lippert has amply 
demonstrated these skills and after 
the success of the Vela pop up roof 
for Ducato, the transition to other me-
chanical bases was desirable: as was 
done for the R-bike rack, our R&D de-
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posing the colour of the sides of the 
vehicle”.
In the Belvedere pop-up roof (intend-
ed for the Ford Transit), the part in 
contact with the roof of the van, the 
already tested twin sheet system in 
abs and PMMA is used: the shaping of 
the original roof is re-developed and 
the assembly is simple and fast. Only 
two metal bolts are used, for the rest 
the pop-up roof is glued with high-
strength sealants. 
The Fiocco model, on the other hand, 
integrates the bed lifting system, in or-
der to increase the internal habitability 
in the day version. 
For both models the pantograph lift-
ing system is confirmed, so the acces-
sories such as reading spots, sky lights 
and USB sockets are confirmed. 
It is interesting to note that the Belve-
dere pop up roof, normally connect-
ed to the vehicle by means of a front 
spoiler, can be combined with the new 
Vista 2 panoramic window, which Lip-
pert designed for the Ford Transit van. 
In this, Lippert demonstrates all the 
power of a large group and its ability 
to create synergies between different 
companies: the Italian business unit 
Lippert, responsible for the Fiocco/
Belvedere project, has collaborated 
profitably with Polyplastic by Lippert, 
in order to create a perfect integration 
between the pop up roof and the win-
dowed surface above the windshield.

Belvedere in closed and open configuration
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In partnership with

Lippert’s close working relationship 
with camper van manufacturers has re-
sulted in new solutions for its pop-up 
roof: the evolution of  the Lippert Vela 
pop-up roof continues and it has been 
further improved to meet the needs of 
the public in the continually developing 
campervan market. 
Two years after its launch, the Vela pop-
up roof has evolved and been perfected 
by taking on board some suggestions 
from RV manufacturers and also from 
the vast audience of users. 
The mechanism for lifting the roof has 
been redesigned to make it even easier 
to use, but above all of to increase the 
space and habitability of the upper bed 
area. The internal height of the pop-
up roof has been increased by 15 cm, 
which allows occupants to move more 
easily, both when sitting up in bed and 
when entering and exiting the upper 
“bedroom”.  In addition, the system of 
unlocking and opening the roof has 
been improved to make the operation 
easier and requiring less physical effort.
“With the first version of the Vela pop-

The evolution of Vela

An improved unlocking system and new 
lifting mechanism to increase height of the 
upper bed area

up roof we were able to 
introduce innovative solu-
tions for the camper van segment by 
offering a product designed specifical-
ly for the Fiat Ducato, the most pop-
ular base vehicle for camper vans,”  
explains  Emilio Gambineri, Lippert’s 
Director of Product Management 
Caravanning EMEA. “Now Vela has 
been improved, with the dual objective 
of increasing the interior habitability 
and unlocking operations. The world of 
motorhome vans is constantly evolv-
ing and Lippert wants to play an active 
part in this process,” he continued.
The Vela pop-up roof uses a construc-
tion technology called ‘twin sheet’ with 
a double thermoformed shell and an 
internal air cavity to make a light but 
durable system that also allows hot or 
cold air to be channeled into it.  The 
new version of the Vela no longer 
has the air outlets, but it foresees the 
predisposition for those who want to 
channel the hot or cold air condition-
ing in the upper bed area. The sleeping 
area that is created only by raising the 

roof is equipped with different types 
of lights: there are those placed at the 
top, for diffused light-ing, and there 
are reading spots, for a more targeted 
light. There is no shortage of USB sock-
ets. Of particular note is the fact that 
the roof of Vela can be equipped with 
a porthole, but can also accom-modate 
an air conditioner. Vela is available for 
the Fiat Ducato, Peugeot Boxter and 
Citroen Jumper mechanical bases, 
with height H2 and lengths 541, 599 
and 636 cm.  Lippert’s Vela pop up 
roof  al-ready has a significant market 
presence in both North America and 
Australia, while marketing in Europe is 
now beginning.

Fiocco in closed and open configuration

Fiocco: above, no canvas; below, with canvas
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A new home for 
Lippert’s aftermarket unit

Lippert has launched a new Monteriggioni business unit, developed to optimize 
spare parts and delivery times for the aftermarket, not only for the items it produces 
in Italy, but, from September, will also include Polyplastic and Schaudt products. In 
future, it will also serve Lippert’s markets around the world

The aftermarket business unit was at Plant 318 where the 
Metallarte factory once stood, a company Lippert acquired 
in 2017. To find out more, Aboutcamp BtoB interviewed 
Tommaso Gasparrini, Aftermarket Manager at Lippert Car-
avanning EMEA.

Tell us about this new business unit: what is it for and how 
do you plan to develop it? 
Tommaso Gasparrini: This is an idea that’s been developed 
over the last two years. In fact, we believe the aftermarket 
and aftersales market needs a different treatment than in 
the past. Therefore, we decided to structure a business unit 
dedicated to this segment, with exclusively dedicated per-
sonnel, in order to increase the performance and respon-
siveness. Lippert’s goal is to shorten lead times. Another 
advantage from creating this new business unit will be 
our ability to develop advanced and competitive solutions 
that define our products as the best and most responsive 
to the needs of this market. In terms of service, packag-
ing and product accessories, everything at Lippert is de-
veloped from the needs of the end user. The aftermarket 
approach, compared to the OEM one, requires first of all to 

consider the needs of the 
consumer before those of 
the manufacturer. This is 
our starting point in order 
to offer a product that is 
always suitable for the 
market.

Are we talking about a 
warehouse for aftermar-
ket products that’s opti-
mized for shipping just in 
time? 
Tommaso Gasparrini: To-
day, we guarantee ship-
ping within eight weeks 
from order - a medium to 

short time considering the global logistical challenges in-
volved. 
Lippert’s goal for the next few months is to fulfill aftermar-
ket orders for retailers. 
Our primary distribution channel is now wholesalers, but 
we also have a small percentage of dealers as clients: we 
are studying how to best structure this type of commercial 
strategy in the future. 
It is important to distinguish between an accessory intend-
ed as an aftermarket sales item in a shop, and the accessory 
used as a spare part in the original equipment. If we take the 
automotive industry as a reference, the spare parts sector 
has a commercial structure that allows workshops to have 
spare parts very quickly. We, therefore, must think like the 
end-user who, behind the wheel of a vehicle worth several 
thousand Euros, expects to be able to solve any problem 
very quickly, especially the replacement of a cheap spare 
part. Lippert must, therefore, approach the aftersales and 
spare parts sector with a really short lead time. At the same 
time, we will guarantee original spare parts for at least 10 
years post-production, and up to 15 years for particular best 
selling items.

Will this happen only for the Italian market? 
Tommaso Gasparrini: The headquarters of the new business 
unit, Plant 318, has a global vocation. This project will see a 
step-by-step development. Currently, the Lippert Europe af-
termarket catalogue includes 60-70% of Italian-made items 
under the Lippert brand, plus 30% produced in the Nether-
lands under the Polyplastic by Lippert brand, and approx-
imately 20% of items made in Germany by the Schaudt by 
Lippert brand. 
Initially, Plant 318 will only deal with items from the Italian 
production, but in 2023, we will include the range with Poly-
plastic and, later, Schaudt, to complete the range. We are 
preparing ourselves to serve the entire world rom a single 
plant with our products that are made in Europe, specifical-
ly dedicated to the aftermarket. The aftermarket includes 
small manufacturers, van converters, wholesalers, dealers, 

Tommaso 
Gasparrini
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Schaudt GmbH Elektrotechnik & Apparatebau, a leading 
supplier of electronic control systems and energy manage-
ment systems for the European caravanning industry, will 
change its name from 1 January 2023 to simply become 
Lippert. Lippert has several leading brands in North Amer-
ica depending on industries and markets, but in Europe, 
the leadership team has made the conscious decision to re-
brand all caravanning related businesses to Lippert in order 
to strengthen the brand in Europe. Schaudt is headquar-
tered in Markdorf, Germany, and has been one of the lead-
ing suppliers to the recreational vehicle market in Germany 
and across Europe for over 40 years. It has been providing 
innovative power and booster systems as well as control 
solutions and control panels that have set new standards 
in the industry. 
“After 18 months of transition from the time of acquisi-
tion, we bring the Schaudt brand within the Lippert prod-
uct family. We want to be known as Lippert in Europe and 
this was all part of the plan when we acquired the com-

pany”, says Francesca Tompetrini, 
Marketing Coordinator Lippert 

Caravanning and Rail EMEA. 
“In 2023 the rebranding will 

take shape, although 
there will be a transi-
tion period to update 
and align all operations, 
from packaging to 
manuals and all other 

marketing material”.

Lippert’s rebranding and Schaudt

At the beginning of the 2021 season, 
Polyplastic had launched the Vista pan-
oramic roof, an interesting high-qual-
ity product for the camper van sector, 
designed for the Fiat Ducator with H2 
height. Now Polyplastic by Lippert in-
creases its offer and proposes Vista 2, 
dedicated to van campers based on 
Ford Transit.  It is a product that not only 
gives brightness to the living area of the 
vehicle, but strongly characterizes the 
exterior, making it more attractive, more 
dynamic. For the installation, a cut is 
made on the original sheet of the 
Transit, just above the windshield, 
and an injection-molded adapter 
is applied to the hole, specifical-
ly designed for the radius of the 
darklinen of  Ford basis. Installation is 
quick and easy. Compared to the Vista 
1 model dedicated to the Ducato, Vista 
2 has been designed to be integrated 
with the newly designed Belvedere pop 

Vista 2 and Ford - the perfect combination

The panoramic roof dedicated to the Ford Transit van perfectly integrated 
with the  Lippert pop up roof

up roof for the Transit, also presented at 
this time by Lippert.
“We can say that Vista 2 is the first prod-
uct, together with the Belvedere pop up 
roof, which makes concrete the synergy 
and teamwork between two companies 
of the group, namely Lippert and Poly-
plastic, – explains Lorenzo Manni, Vice 

Presi-

dent Sales Car-
avanning EMEA – two companies that 
have a separate R&D department but 
that manage to dialogue perfectly with 

each other to create high quality prod-
ucts. Vista 2 was born for Ford Tran-
sit vans and has been designed to be 
mounted with or without the roof pop 
up. It was not easy to create an optimal 
design both with the pop up and with-
out the pop up, so with different heights: 
it was a nice challenge from an aesthetic 
point of view, but our skilled designers 

managed to make it”.
Vista 2 has a large fines 

surface with a double 
transparent shell, gray 

in color, made thanks to 
the great experience of 

Polyplastic in the field.  The 
transparent surface can be 

fixed or opened (to ventilate the 
front area of the vehicle).  The fin-

ish of the frame placed inside the 
passenger compartment can be cus-

tomized at the request of the individual 
manufacturers.

service, end customers, and e-commerce channels. In the 
first two months since this business unit was created, the 
it represents a significant change of pace for Lippert. From 
Plant 318, we are already shipping materials all over the 
world.

What is the size of the warehouse? 
Tommaso Gasparrini: The current dimensions are 2,500 
square meters but this project wil expand further in order 
to include all of our products.

What are the projects for the B2B and B2C assistance? 
Tommaso Gasparrini: At the moment, business unit 318, 
in Monteriggioni, has a more operational rather than com-
mercial purpose. The customer has only one contact and 
one interface for aftermarket sales, customer service and 
technical support, and doesn’t have to worry about where 
this contact is located geographically. However, we want to 
give our customers this unique interface in order to estab-
lish good relationships, which are fundamental in this sec-
tor, and to simplify operations: after Lippert’s recent acqui-
sitions, there has sometimes been some confusion for the 
customer about who in the company is the best person to 
contact for the answer to a specific technical or commercial 
problem. By using the catalogue, the dedicated business 
unit has a commercial reference so we can now offer the 
customer additional security and greater certainty. Further-
more, in the coming months, we will also implement tech-
nical courses on Schaudt and Polyplastic products, and, for 
the Italian market in particular, we have seminars planned 
which are dedicated to beds and folding roofs produced in 
Italy, which will complement the more general seminars on 
products from Schaudt, Polyplastic and Lippert.


