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For decades, the term “Made in Germany” has stood for unmatched, absolute top quality; but the 
competition has not slept, so nowadays this terminology is almost associated with companies 
that combine tradition, innovation and quality with sustainable company policy - one of 
these companies is Vöhringer

A Swabian 
company 
history

Words Peter Hirtschulz

many, initially in Unterhausen, and from 1984 
in Trochtelfingen. 
The original trade was the manufacture of 
wooden products, such as looms, spinning 
wheels, embroidery frames, and the like. As 
early as 1922 it was exporting to India and the 
USA. The second generation, Karl, Ernst, Her-
mann and Albert Vöhringer, produced sawn 
timber, and, from 1956, plywood from local 
woods. In 1961, a sawmill for exotic woods 
was set up. In 1970 the coating of plywood 
and flax boards for the caravan industry start-
ed, and in 1992 the construction of caravan 

Vöhringer is celebrating its 100th anni-
versary this year. Run by the two broth-
ers, Jürgen and Thomas Vöhringer, the 

company is currently in its 3rd generation with 
a 330-strong workforce, manufacturing prod-
ucts for, and with, surface coating, furniture 
production, profile wrapping, polyurethane 
parts and lightweight construction innova-
tions.
When the company was founded in 1921 by 
the brothers Ernst and Ludwig Vöhringer, the 
company had its roots in wood processing. It 
was headquartered in Swabia, southern Ger-

furniture was added.
Every change was triggered by an existential 
crisis, and every crisis was met with innovation 
that has opened many chapters in the com-
pany’s history over the course of 100 years. 
Vöhringer has had a decisive impact, in many 
ways, with its innovations on the entire indus-
try. Paper coating was introduced, as well as 
the use of “Ilomba“ face veneers, postform-
ing edges, the bending of furniture parts with 
piping, and composite materials encapsulated 
with PU. And this is only a small selection of 
the new products which were introduced to 
the RV market through Vöhringer. Without 
the innovative strength of Vöhringer and its 
partners, the vehicles might look different to-
day.
Today, the range of interior fittings is corre-
spondingly large. Coated panel materials of all 
kinds continue to form the core of its range. 
Vöhringer is also active in furniture construc-
tion, made of wood and polyurethane, the 
sheathing of profiles and the foaming of 
structural parts made of polyurethane. 
In recent years, the production of various 
sandwich materials has been added. The spe-
cially developed “Vunder-Tech®“-technology 
allows furniture parts to be manufactured 
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from a composite, as if from a single cast. 
V-Flex are thin sheets of fleece, coated or 
raw, which can be used as wall and ceiling 
coverings. The subsidary, 3D-Composite, pro-
duces 3D shaped cladding elements covered 
with customized fabric, for roof liners, B-pillar 
trims, ceiling trims etc. as a weight saving al-
ternative to ABS and GRP components, even 
in small batches. V-Strong is a particularly 
stable, lightweight panel made of fibreglass 
reinforced PET. As a waterproof base plate, 
V-Strong enables enormous weight savings.
For 100 years, not only the personal names, 
but also the people of the Vöhringer family 
have stood for partnership and trusting co-
operation. A German proverb says “One man 
one word” and means that you can rely on a 
promise or promise even without a contract 
(which sometimes cannot be avoided). This is 
what the company bosses Jürgen and Thomas 
Vöhringer, and, of course, the entire work-
force, stand for today.
The close connection between family tradition 
and entrepreneurial innovation has made it 
possible for Vöhringer to become a pioneer as 
a premium system supplier and market leader 
for the caravan and motorhome market. 
Vöhringer’s lightweight construction solutions 
not only reduce the weight of the products, 
they also give more freedom to individual life-
styles. The associated savings in raw materials 
and other materials are obvious. The certifi-
cates for energy management, quality man-
agement and environmental management 
underpin sustainable production manage-
ment. Sustainability takes an important role at 
Vöhringer. It has reduced its CO2 Emissions in 
2020 by 84% compared to 2019. Vöhringer 
aims to reach carbon neutrality in 2021. The 
motivation is giving added value not only to 
customers, but also to employees and the so-
ciety in general.
Innovation comes before production, and that 
is created in the Vision Lab, located at Kehl at 
Vöhringer’s partner, Ross Design, or the Vision 
Lab in Trochtelfingen. The Vision Lab is the 
company’s own think-tank in which a diverse 
range of customer demands are solved. The 
optimum in lightness, finding the “spirit of 
the time“ and implementing it in the market 
are questions that stimulate the development 
team, headed by Martin Ross.
All materials used are tested in the in-house 
laboratories which simulate weather and cli-
matic influences, while mechanical properties, 
such as tensile or flexural strength are audited 
and documented. With this careful material 
test, the harmlessness to health is ensured un-

der the guaranteed compli-
ance with all legal require-
ments. This is an absolute 
must, because Vöhringer 
products are ultimately the 
home of many people who 
live in and with them.
Genesis, Vöhringer’s part-
ner in the USA, is deeply 
rooted in the motorhome 
industry, and also supplies 
kitchen and commercial 
vehicle manufacturers. 
There is a lively technology 
transfer between the two 
companies, from which 
both sides benefit equally. 
Genesis is an important 
part of the Vöhringer strat-
egy to be able to serve cus-
tomers worldwide. Also in 
Asia: with the sales office 
V-group Automotive Tech-
nology (Shanghai) Co., Ltd, Vöhringer is the 
address and contact point for the caravan and 
motorhome industry in China.
To celebrate Vöhringer’s 100th anniversary, 
Aboutcamp BtoB had the opportunity to in-
terview Thomas and Jürgen Vöhringer, who 
jointly manage the company:

Aboutcamp BtoB: In your opinion, what 
is the reason Vöhringer is still a successful 
company after 100 years?
Thomas Vöhringer: On the one hand, we 
and our ancestors, have always managed to 
keep up with the times, to adapt to the mar-
ket and its requirements. With the Swabian 
inventive spirit, new products and solutions 
were created over and over again. We have 
grown moderately as a company and have 
repeatedly invested in new technologies and 
acted at the right time. Of course, sometimes 
fortune favours the brave.

Aboutcamp BtoB: When you look back in 
the company’s history, what is the first 
event that comes to mind?
Jürgen Vöhringer: The move from Lichten-
stein to Trochtelfingen. The Trochtelfingen 
location was planned and calculated by me 
as a diploma thesis with all the important de-
tails (energy supply, machine layout, extraction 
technology). We carried out the move our-
selves. The machines were dismantled and 
loaded onto the truck in one day and, together 
with my brother, drove to the Swabian Alb and 
unloaded in the evening. The next day the ma-
chines were rebuilt. Production downtime for 2 
days. Something like that is unthinkable today.

3D-Composite

Aboutcamp BtoB: Are you missing any-
thing today that has fallen by the way-
side over time?
Thomas Vöhringer: No, not really. We man-
aged to keep our virtues. Some processes, es-
pecially those that are not in our hands, are 
nowadays a bit more tedious because they 
have become more bureaucratic. “Just do it“, 
is not always as easy today as it used to be 
sometimes in the past.

Aboutcamp BtoB: What was the most 
difficult moment that you experienced at 
Vöhringer?
Jürgen Vöhringer: At the time of my entry to 
the company, some well-known companies at 
home and abroad went bankrupt. The brands 
are still there today but under new owners. At 
that time, through no fault of our own, we 
had a financial liquidity problem. The banks 
planned our liquidation, and we had already 
contacted Erwin Hymer to see if he was in-
terested in our company. With personal cuts 
within our family, with a will to get out of the 
crisis, and a then small team of 20 employees, 
we succeeded in overcoming the problems. 
My stated goal at the time was to become ab-
solutely independent of any bank.

Aboutcamp BtoB: Is it a competitive ad-
vantage to have such a long history and 
to be a family-run business?
Thomas Vöhringer: Of course, this is about 
historical knowledge in all areas that we have 
collected in the company that we can always 
fall back on. As a family business, we have 
quick decision-making process and we can 
make quick and important decisions that a 
manager of a stockmarket listed company 
would and could never do.

Aboutcamp BtoB: Companies and mar-
kets are rapidly changing. What kind of 
company will Vöhringer be in 20 years?
Jürgen Vöhringer: I am sure it still will be a 
family business that combines tradition with a 
modern spirit. And we will be still innovative 
and active in many markets.
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