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Purple Line is a British company with an ethos (and track record) of designing innovative products for 
the recreational vehicle market, and a mission to continue its success with further global expansion. 
AboutcampBtoB spoke to Purple Line to find out more about the company’s products and its growth plans.

Design and innovation take 
Purple Line to global success

Words John Rawlings

C ompany news Purple Line

As a result, so far, Purple Line has created three distinctive product 
ranges: the awarding winning Opus folding camper, Full Stop secu-
rity products and Quattro caravan movers - a range of accessories to 
make leisure vehicles easier to move, lift, level and secure
With a central design hub located in Suffolk in the UK, Purple Line has 
head offices and products available in the USA, Australia and South 
Africa, and is seeking new partnerships to continue its growth. Group 
company sales in 2020 are anticipated to be $30,000,000. 

OPUS folding campers
The OPUS folding camper is a perfect example of how Purple Line has 
looked at a market and used its experience and design and engineer-
ing skills to innovate and create something better.
When the original model was launched in 2013, the unique, mod-
ern design and style of the OPUS camper instantly made it stand out 
from the crowd, win international design awards, and achieve media 
coverage plus successful collaborations with brands such as Nissan. 
Its compact size, choice of body colours, luxury specification and light 
800kg MIRO weight are designed to appeal to an audience that want 
to love the freedom to just pack up and go, but with more comfort 
than a tent, and without the hassle and size of anything as large as 
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Purple Line’s mission has been to take the stress out of going 
on a holiday by looking at ways to improve and innovate to 
create products that make it easier for people to enjoy their 

time away. 



85B t o B
    

a caravan. 
As you’d expect, it is designed to be simple 
to use, with a low profile to make it easy to 
tow (and store) and the latest AIR technology 
makes it quick to set-up in 90 seconds once 
on site. It also has the load capacity to carry 
bikes.
“Here at OPUS we are proud of our inven-
tion, innovation, development and continued 
improvement to bring the folding camper 
market into the 21st century,” said Brett Sk-
ingle, Brand Leader at OPUS.
Purple Line has subsequently developed 
other variants of the OPUS to suit different 
markets around the world and to integrate 
new technology, all with Whole European 
Vehicle Type Approval. For example the AIR 
OPUS All-Road replaced the original poled 
version in 2017, and last year it launched a 
more rugged Off-Road model for tougher 
terrain. It has successfully established a UK 
dealer network, and is presently expanding 
into Europe. 
“OPUS is the world’s best mobile glamping 
solution – providing a versatile unit for ad-
venture, which is totally unique and innova-
tive,” said Brett Skingle. 

QUATTRO caravan movers
Purple Line is launching a new Quattro car-
avan mover range for 2020. This has been 
developed using feedback from focus groups 
who said they wanted a mover that was eas-
ier to use, more powerful, lighter and easy 
to fit.
“Such is our desire for perfection that we de-
layed the launch of our Quattro brand by 12 
months until we were all satisfied we were 
certain we had created the perfect range of 

movers,” said Mark Hu-
bert, Quattro Mover Busi-
ness Development Man-
ager at Purple Line.
The objective for the 
new range was to create 
the most powerful but 

efficient caravan movers, and to give the 
customer a better experience. To achieve 
this, Purple Line has created an ergonomic, 
Smart handset which is more intuitive to use 
thanks to a unique roller-ball design giving 
variable speed control and 360 degrees of 
fluid movement for precision manoeuvring. 
Another innovation is a self-diagnostic on-
screen display so users can quickly overcome 
any issues.
“Our focus groups have confirmed our belief 
in the new Quattro system, with 95 percent 
reporting that they preferred our system to 
others available,” said Mark Hubert.
“A simple solution would have been to just to 
increase the motor size, however we realised 
that the single roller system could only trans-
fer so much torque before the roller starts to 
slip and damage the tyre. So we redesigned 
the roller and on our Diamond and Rhodium 
models we use a unique twin roller which de-
livers more torque and traction to the wheel 
without slippage,” added Mark Hubert.
There are four Quattro models available (Tita-
nium, Platinum, Rhodium and Diamond) with 
a choice of manual or automatic engage-
ment and suitable for all weights of caravans. 
In the UK, prices range from £699 to £1,199. 
All models have a market leading seven year 
warranty.

FULL STOP security products
Once again, ease of use is a key element of 
the design of all Purple Line’s Full Stop securi-
ty products. All products in the range are de-
signed to provide maximum protection and 
the market leading products are fully tested 
by independent experts, Kiwa SCM. These 
are sold direct to consumers via a strong re-
tailer network under the Purple Line brand, 
and also to several large OEMs as a bespoke 
product range.
The Full Stop security product range in-
cludes a selection of hero products such as 
the Nemesis wheel lock range. Partner with 
a Saracen hitch lock (for a variety of hitch 
types) to provide a complete caravan secu-
rity solution. The Full Stop range is approved 
by major insurance providers and offers end 
consumers discounts on annual premiums. 
Kiwa SCM Testing is extremely rigorous and 
includes additional European testing criteria 
such as resistance to corrosion, heat and 
freezing.
New for 2020, the Nemesis Plus wheel lock 

Since it was founded in 2002, Purple Line 
has grown consistently, steadily increased 
the size of it premises, and its number of 
employees, and product lines.
“We are extremely proud of our current 
products and incredibly excited about 
our future developments,” said Jonathan 
Harrison, Purple Line founder and man-
aging director.
“We would not do our products justice 
if we did not support them with a first 
class service, so we are also proud that 
our customer service is rated ‘excellent’ 
by Trustpilot,” added Jonathan Harrison.
But Purple Line does not rest on its lau-
rels. It will continue to focus on design, 
innovation and improvement, and has an 
ambitious growth strategy for the next 
five years. This includes strengthening its 
presence in the UK, Europe, US and Aus-
tralia, along with opening new markets 
in Asia and seeking new partnerships.

www.purpleline.co.uk
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is being introduced in response to demand 
from motorhome and campervan owners 
who appreciated the ease of fitting and secu-
rity of the Nemesis Ultra wheel lock available 
for caravans.
“We are sure the Nemesis Plus will be as pop-
ular if not more so than the Nemesis Ultra,” 
said Mark Hubert.


