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After 32 years’ experience in a variety 
of roles within the PSA Groupe Joël 
Gorin started his new role as Camp-

ing-Cars International Manager of its Light 
Commercial Vehicles Business Unit just be-
fore last year’s Caravan Salon Düsseldorf. 
AboutcampBtoB asked him for his insight 
into the brand’s current market position 
and future developments.

Aboutcamp BtoB: Can you tell us more 
about your career, in particular, your 
previous roles at the PSA Groupe?
Joël Gorin: I started my career with Cit-
roën in September 1987 and have worked 
in various roles and brands over the last 32 
years within what is now the PSA Groupe. 
This includes responsibility for sales, af-
tersales, marketing and communications, 
representing Citroën, Peugeot, DS and 
now Opel and Vauxhall. My role prior to 
this was Parts and Services Director for PSA 
in Austria and Switzerland. I have worked 
in other European countries, such as the 
Czech Republic and Germany, which has 
given me a good insight into other mar-
kets and the opportunity to learn other 
languages. This now makes it easier for 
me to talk to our customers in their own 
language. For example, the biggest moto-
rhome market in Europe is Germany and 
we sell two-thirds of our vehicles to moto-
rhome converters there, but not everyone 
speaks English, so it is particularly useful to 
be able to speak German.

Aboutcamp BtoB: Was 2019 successful 
for the PSA Groupe’s Camping-Cars di-
vision?
Joël Gorin: In 2019 the Camping-Cars di-
vision increased sales to motorhome con-
verters by 15 percent compared to 2018, 
so yes, it was a successful year. The three 
most popular models are the Citroën Jump-
er (Relay in UK), Peugeot Boxer and the 
Citroën SpaceTourer, which increased sales 
strongly last year. PSA’s sales increased not 
only due to the market increasing, but be-
cause we have grown our market share. 
We think the European market will con-
tinue to increase by five to six percent this 
year. Since PSA decided to focus on devel-
oping the motorhome business in 2014, it 
has achieved impressive results. PSA is now 
a credible second in the market with its 
Peugeot and Citroën brands and we expect 
to increase sales again in 2020. Now the 
Camping-Cars division includes the Opel 
and Vauxhall derivatives, we can offer our 
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customers the choice of brand they prefer. 
In total, we sell more Citroën models than 
Peugeot to motorhome converters, but this 
varies in some countries; for example, his-
torically, Peugeot is a stronger brand in the 
UK motorhome market than Citroën, but 
in Germany, it’s the other way around and 
most of our customers choose Citroën.

Aboutcamp BtoB: What about smaller 
vans, like the Citroën Space Tourer? Is 
the market for these types of campers 
growing?
Joël Gorin: We have noticed a trend to-
wards this size of van, so this year we are 
looking closely at the smaller campervans, 
such as the Crosscamp from Dethleffs, 
which is now based on the Opel Zafira Life. 
Our main customer in this category is Pössl 
who has had been very successful with its 
Campster model and now its new Vanster, 
both using the Citroën SpaceTourer. We 
have worked closely with Pössl and now 
also with Dethleffs from the Erwin Hymer 
Group on its Crosscamp model announced 
at CMT in Stuttgart in January.

Aboutcamp BtoB: Do you expect 
growth in the market for PSA camp-
ing cars in 2020 and beyond?
Joël Gorin: Having grown our market 
share last year, we think we will ben-
efit from a further increase in sales in 
2020 compared to 2019. The sales 
trend is good so far, although it’s 
still quite early in the year to be 100 
percent sure. Sales grew across all 
categories of motorhomes, with the 
biggest percentage growth in small-
er vans, as they’re in a new sector 
of the market. Sales of vans increased 
more than chassis cabs, and this year 
we expect to experience more or less 
the same trend.  Looking ahead, we 
also want to develop sales of the new, 
bigger models that will be available from 
Opel and Vauxhall in 2022. These will be 
the same size as the Citroën Jumper and 
Peugeot Boxer. The current Vauxhall Mo-
vano, and its Opel equivalent, is produced 
in cooperation with Renault, but this will 
come to an end next year and we are 
working on the replacement 
of this vehicle for both 
brands (Vauxhall and 
Opel) as well as 
Peugeot and Cit-
roën. These will 
be a key mod-

els for many motorhome converters, and in 
some countries it will be an advantage to 
be able to offer Opel and Vauxhall models 
for their local market. For example, a Ger-
man motorhome converter may prefer an 
Opel as they have an extensive aftersales 
network there, which is an advantage for 
the final customer. 

Aboutcamp BtoB: Is PSA developing 
electric or hybrid motorhomes?
Joël Gorin: There are plans to launch an 
electric van model at the end of 2020 or 
early 2021. Electric versions of the Peugeot 
Traveller, Citroën Space Tourer, Opel Zafira 
Life and Vauxhall Vivaro will have a range 
of 300km. This means these models could 
be viable solutions for some rental compa-
nies, so we are already talking to customers 
about this.
However, for bigger vehicles, there is still 
the key issue of the total weight of the 
vehicle with the batteries and a successful 
motorhome conversion, but we are work-
ing on alternatives. We don’t have a Hybrid 
yet.
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The Citroën Jumper Biker Solution is the per-
fect companion for bikers seeking freedom 
and adventure. The highly flexible ‘Multi’ ver-
sion – the latest addition to Citroën’s ‘Solution’ 
range – has a surprising trick up its sleeve: it is 
equipped with an electric, remote-controlled 
winch and variable ramps. As a result, this 
highly versatile van can accommodate two 
motorcycles, one motorcycle with a side car 
or even a quad bike, jet ski, go-kart or wheel-
chair. The van was developed in collaboration 
with the conversion experts from Flexebu and 
is based on the L3H2 Jumper. Its spacious 
cupboards offer ample space for storing mo-
torcycle protective clothing, helmets and oth-
er luggage. Thanks to the side folding beds 

Citroën Jumper Biker Solution Multi

Peugeot Boxer 4X4 Concept
The successor to the Peugeot Rifter 4X4 Concept, it is also designed 
for exploration on all types of terrain, it has Dangel all-wheel drive, 
specific tyres and higher ground clearance. To provide the full expe-
rience, its 10 m² surface area, built with the specialist Bravia Mobil, 
is equipped to accommodate up to 3 people on a long-term basis. 
And to go even further, it can carry a Peugeot 
eM02 FS Powertube electric mountain bike and a 
Canadian canoe on the roof rack. Full immersion 
in nature is achieved thanks to the Wanderlust 
Green body colour. Night-time exploring will be 
illuminated by 8 LED modules integrated directly 
into the bodywork above the windscreen. There 
are 4 distinct zones, with a kitchen and dining 
area, a sleeping area, a bathroom and the driver’s 
station and many storage spaces. The interior is a 
refreshing cocoon, with soothing light tones that 
contrast with the exterior. The woodwork warms the atmosphere up 
with the upholstery and trimmings being specific to this concept. In 
line with the brand’s other models and providing even more comfort, 
the entire lodge is covered in fabric. Eco-efficiency and durability are 

Showcased at Caravan Salon, Düsseldorf, 2019

(60/40) and standard pop-top roof including 
telescopic ladder, slatted frame and mattress, 
the Citroën Jumper Biker Solution Multi of-
fers sleeping space for up to four people. The 
Thule awning, the kitchen module with com-
pressor refrigerator, the motorcycle ramp, the 
self-sufficient system with maintenance-free 
battery and numerous additional details offer 
plenty of recreational value. The metallic paint 
in aluminium grey and attractive carbon-look 
décor design perfectly harmonise with the 
comfortable interior. Standard features in-
clude a colour navigation system, audio sys-
tem with DAB reception and CD/MP3 player, 
touchscreen, steering wheel remote control, 
Bluetooth and video parking system with 

rear acoustic parking aid. Additional safety is 
provided by the hill descent control, hill start 
assist and intelligent traction control. Thanks 
to the optional third and fourth seat, the rear 
of the bed can be transformed into a living 
area. The inviting interior is rounded off by the 
integrated pop-top roof and the rear windows 
in the wing doors. If a larger load volume is 
needed, the Citroën Jumper Biker Solution 
Multi can be converted into a spacious van in 
just a few steps. All the furniture can be easily 
removed thanks to the patented Flexebu clip 
system. This versatile van is equipped with the 
latest highly efficient and powerful BlueHDi 
165 diesel engine, which 
meets the Euro 6d-TEMP 
exhaust emission stan-
dard. The BlueHDi 165 
provides 121 kW (165 hp) 
of power.

at the heart of the Peugeot Boxer 4X4 Concept. Special work has 
gone into choosing the materials: the table, the worktop and the 
sink are made of ARAGONITE white natural mineral, while the entire 
floor is made of 100%recycled and 100% recyclable materials. The 
plastics used are made up of 85% car tank, 10% milk bottle and 5% 
various white (soap bottle for example). The 50 kg of recycled plastic 
it contains saves 75 kg of CO2 compared to a standard plastic floor. In 
order to respectfully explore nature, the Peugeot Boxer 4X4 Concept 

adopts the latest pollution control standards with 
FAP and SCR and complies with the latest Euro 6 
standards in force. The 4x4 Dangel transmission 
is ensured by viscous drive and transfer case at 
the front. It is activated via 3 switches located 
within reach on the left side of the dashboard. 
3 driving modes are available: 2WD, 4WD and 
Lock mode (to block the rear axle, useful for ex-
treme crossings). Peugeot Boxer 4X4 Concept 
is equipped with off-road tyres provided by BF 
Goodrich. They combine strength, endurance, 

looks and excellent traction. Ground clearance is 30 millimetres high-
er at the front and 50 millimetres higher at the rear, allowing it to 
overcome most obstacles. The steepest 
slopes won’t stop you: the BlueHDi 165 
engine with 6-speed manual gearbox de-
velops a comfortable torque of 370Nm. 

Never get lost with the new 9-inch 
touchscreen navigation that allows 

you to enter the vehicle’s di-
mensions and thus avoid roads with possible size restric-

tions. This navigation is compatible with the Waze 
real-time traffic application, allows two phones to be 
connected simultaneously and displays the images 
of the multiviews HD cameras, front and rear, for a 
perfect control of the environment.

Showcased at Recreational Vehicle Show, Le Bourget, 2019
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