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Purple Line is an internationally renowned, multi-award winning, market leading manufacturer of 
camper trailers, motor movers, air tents and awnings, levelling and security equipment and many other 
parts and accessories for the global RV market. Based in Melbourne, Purple Line’s Australian arm is 
embracing digital technology for both systems and product innovation in order to continue the growth 
of its business down under. 

Global expansion driven by 
innovation is delivering “wow!” 
for customers in Australia

Words Enrico Bona
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novation, as the market continues to rapidly normalise the use of IoT 
technology and smart electronics. The company’s marketing policy is 
based on the principle that if the customer is deeply understood and 
known, products can be designed with their needs in mind, and the 
products will sell themselves.  Purple Line are not satisfied with happy 
customers, they are striving for a tribe of raving fans, and are work-
ing towards that everyday. “Australia is a beautiful, vast country that 
lends itself to adventurous travel. Australians embrace the camping, 
caravanning and traveling lifestyle to maximise their enjoyment of all 

Peter Drucker, often referred to as the ‘Father’ of modern busi-
ness management, asserted that “Business has only two ba-
sic functions: marketing and innovation”. Melbourne based 

Purple Line Australia are focused on these principles, putting inno-
vation and marketing at the centre of all that they do. Innovation 
runs through the very core of the entire business. The market lead-
ing, multi award winning products that the company manufactures 
and produces, like the Air OPUS range of camper trailers, Orbit air 
annexes and E-Go Caravan movers, deliver highly desirable, quality 
products to the market. But Purple Line Australia’s innovation does 
not stop with the product. Innovation in systems and processes has 
been, and continues to be, a key focus enabling the company to de-
liver the highest value possible to its customers. While the company 
is part of a global group, the Australian subsidiary focuses very much 
upon Australia (and New Zealand) and it is committed to being re-
sponsive to local needs, the requirements of the Australian client, 
the Australian consumer and the unique demands of the Australian 
environment. Focussing on the needs and desires of the Australian 
consumer has crossover and has helped fuel innovation to expand the 
business in other key markets, such as the USA. Purple Line Australia 
has embraced the advancements that digitalisation offers and is well 
underway to incorporating AI backed systemisation and automation 
of all business functions. The company is working closely with Mic-
rosoft partners to achieve efficiency in Operations, Finance and Sales 
and Marketing. Digitalisation is also a key focus for future product in-
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there is to see and experience” says Anthony 
Barr from Purple Line Pty Ltd.  ”The Austra-
lian RV market is vibrant and growing, and 
Purple Line is positioned nicely to continue 
delivering outstanding products and excep-
tional customer experience now, and into the 
future”. Purple Line Pty Ltd’s product offer-
ings incorporate Air OPUS Camper Trailers, 
Orbit Air Caravan Annexes, Remote Control 
Caravan and Boat Movers, the Aeroplus Car-
avan Wind Deflector and a wide range of 
Anti Theft Caravan and Camper Trailer se-
curity and safety products.  The company’s 
goal is to enable travel and adventure in 
style, safety and comfort. “We are passion-
ate about making innovative products that 
are easy to use, stylish and represent good 
value for money. We are driven by our desire 
to make travelling easier so customers spend 
less time setting up camp, and more time en-
joying their adventures” says Matthew Sul-
livan from Purple Line Pty Ltd. Purple Line’s 
Air OPUS camper trailers are rugged, robust, 
stylish and innovative folding campers, that 
are compact and easy to tow, spacious and 
luxuriously equipped. The Air OPUS range is 
rapidly becoming a market leading, global 
icon, well suited for travelling Australia, but 
also being rugged and versatile, it lends itself 
to adventurous travel anywhere in the world 
and is gaining popularity across the globe, 
particularly in the USA, Europe, South Africa 
and parts of Asia. The original Australian Air 
OPUS OP4 has two fixed double beds, and 
an additional double bed that can be created 
in the seating area. The OP4 camper trailer 
comes complete with a full air annex that 
has space for two extra bedrooms and pro-
vides a large additional living area. Thanks to 
two reinforced lids and a universal racking 
system, the OP4 Air OPUS platform can be 
easily loaded in order to carry bikes, boats, 
kayaks and more. Needless to say, the Air 
OPUS range uses air beam technology to in-
flate the campers at the touch of a button, 
reducing setup time to minutes and cutting 
out the need to tow the unnecessary weight 
of steel poles. This Air Technology features 
across the entire range (OP4, OP2, OP Lite 
and OP 15 Hybrid).
Purple Line Australia’s annual turnover was 

$13m last year, and with the companies’ 
focus fixed on growth, $20m gross sales by 
2022 is the next milestone target. This goal is 
both realistic and achievable, with the OPUS 
brand having a set objective of capturing a 
minimum of 10% share of the growing Aus-
tralian camper trailer market by 2021.

www.purpleline.com.au

ContactsIn partnership with

Nemesis PLUS
Purple Line’s Security Division FullStop® ensures every prod-
uct is designed and manufactured to offer maximum protec-
tion and ease of use, utilising our special blend of composite 
materials which have been specially chosen to be resistant to cutting, drilling and gas-freez-
ing. To ensure confidence Fullstop® products are tested by the renowned testing house 
Kiwa SCM and endorsed by leading insurance companies. Demands from Motorhome and 
Campervan owners for a version of the very successful Nemesis ULTRA, a multipurpose 
wheel lock for Caravans has led to the development and launch of the Nemesis PLUS.

The Nemesis PLUS has been designed for use on motorhomes, campervans, trailers and 
caravans. The Nemesis PLUS is a secure, lightweight and quick fitting wheel lock (under 10 
seconds) utilising a bespoke receiver wheel bolt and secures itself to a vast range of wheel 
profiles and prevents rotation using its steel wheel bar and centre pin. With a user-centric 
philosophy, the design of the Nemesis Plus quickly became focused around functionality 
during both installation and operation. The resulting ‘tear drop’ form allows for optimum 
security whilst keeping the weight and scale to a minimum. Alongside various titanium el-
ements, a hardened steel construction was 
selected to optimise strength and durability, 
whilst the luminous orange finish enables 
the lock to also work as a visual deterrent. 
During Operation, wheel locking is a three-
pronged approach. Initially the device locks 
to a bespoke wheel bolt. Wheel rotation 
is then prevented by the centre pin and 
wheel bar which create three points of con-
tact. When rotating, the centre pin restricts 
movement in context of the wheel, with the 
wheel bar in a position that will then collide 
with either the floor or vehicle chassis.
This design philosophy was recognised by 
Red Dot awarding the Nemesis PLUS the 
design concept award for 2020.


