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Winning dynamism
Scalabros aims to continue to grow its presence in the RV market, for which it has been 
manufacturing blinds and sun shades for the past several years. The high quality of the 
Made in Italy brand, combined with the youthful company’s flexible production processes, 
have assured its success in the marketplace.

and coach sector, as well as in earthmov-
ing machinery and special vehicles,” explain 
Giovanni and Benedetto Scalabrini, the own-
ers of Scalabros, “but the camper market is 
proving to be very promising for us. At the 
present time it accounts for 20-25% of our 
turnover, but we are expecting it to grow sig-
nificantly in the near future. We are garner-
ing great success both nationally and all over 
Europe, at all levels. Our clients include some 
of the most important RV Groups in Europe 
(Italy, France and Germany). For us, the true 
quantum leap turnover could come from the 
USA and Australia, where we already have 
business, although not in the RV market”.
Established in 2008 as a purely commercial 
activity representing a number of companies, 

Scalabros started manufacturing its own 
products in 2012, and took its first steps in 
the camper market in 2014. The company, 
which has a turnover of around 2 mn euro, 
has by now almost completely abandoned its 
business as an agent for other companies, 
and is concentrating on its own manufac-
turing. The catalogue has a variety of blinds 
for bus, camper and earthmoving equip-
ment cabs: they are either roll-up with side 
hooks, or telescopic with manual or electric 
positioning. They also manufacture emer-
gency roof hatches for buses (in ABS, glass 
and impact- and bulletproof polycarbonate) 
and floor hatches which are compatible with 
the products they market, such as fans and 
led lamps. For the camper market, Scalabros 

Scalabros was 
established ex-
actly ten years 

ago: the company 
is still young, but it 
has grown strongly 
over the years, and 

sees its presence in the RV market, for which 
it has been supplying products since 2014, as 
one of its strategic businesses. The company, 
based in Bologna, is working not only with 
the domestic market but also international-
ly, with orders coming in from around the 
globe. It handles products of various types, 
from cab blinds to floor-mounted service 
hatches. 
“The majority of our business is in the bus 
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currently makes cab blinds, pleated curtains 
for the interior and sun shades. The com-
pany is very familiar with the bus and coach 
market, where components are required to 
resist very high levels of wear, and apply the 
same construction criteria to their products 
for campers. But what 
really makes Scalabros 
stand out is the ver-
satility of their pro-
duction. The catalogue 
lists around 40 standard 
products, but the cli-
ent can actually specify 
thousands of articles, 
with options covering 
the choice of colour, 
size, material, electrical 
connections and so on. 
“Our turnover has 
grown considerably in recent years,” the Sca-
labrini  brothers continue, “because we have 
proved our ability to work with the client and 
the flexibility of our production process. We 
are sure that our constant growth of 10-15% 

Scalabros for campers

a year has largely been due to our ability to 
work together with the client and find solu-
tions for even the most challenging prob-
lems. In the camper market, we are used to 
working with very small orders - even single 
units for private customers - and so it hasn’t 

been hard for us to sat-
isfy the requirements 
of large clients de-

manding custom solu-
tions. It must be said that 
the dynamism, curiosity 
and open mindedness 
of our co-workers and 
collaborators play a very 
important role.”
Scalabros currently has a 
staff of fifteen between 
assembly, sales and ac-
counting. However, the 

majority of plastic injection moulding and 
cast aluminium pieces are made by contrac-
tors, using dies in which Scalabros has made 

The camper market currently makes up 20-25% of Scalabros’s turnover. The catalogue list a variety of products.

• Cab sunshades.

• Roll-up blinds. 
These have two functions: they shield the eyes of the driver against the sun while he is driving, and obscure the windscreen for 
the night or for reasons of privacy when the vehicle is parked. They are also available as aftermarket upgrades for all campers 
built on the Fiat Ducato (or similar) and Volkswagen T5 / T6 chassis.

• Self-supporting shades. 
Simple but very effective, these cab shades are made of self-supporting, insulating microporous fabric: they stick to the windows and 
without the need for suction cups. These window blinds are highly resistant to heat, cold and condensation without falling off. The 
only problem they may experience is with dust: if the window is not properly cleaned the fabric does not adhere well and can fall 
off. The company thus also supplies an alternative version fitted with small magnets.

a large investment. 
“We have our own design department, and 
the majority of the companies who work 
with us, for example in plastic moulding, are 
located in our area or at least in Italy. This is 
very important to us, because a short supply 
chain enables us to maintain high quality and 
offer a fast response to our clients”.


