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The 
go-to specialist

Words John Rawlings

But what does the future hold for Avtex?  
Are there any major plans in the pipeline 
and where does it see itself in 5 years? Tim 
Hart, Managing Director sets out his vision 
of taking Avtex forward: “We have focused 
on producing the best mobile electronic lei-
sure products in our sector for the last 30 
years.  Reputationally, that has paid off for 
us in the UK plus the rest of Europe and 
New Zealand.”

R&D
Hart outlined Avtex’s significant recent in-
vestment in new UK headquarters worthy 
of a field-leading brand:  “Our new prem-
ises have allowed us to bring our R&D and 
customer service functions together under 
one roof.  Our focus on the product and 
after sales service has been the root of our 
success and we continue to improve in 
these areas.”

If you are looking for high quality consumer electronics specifically developed for the cara-
van and motorhome industry, most customers, dealers and manufacturers know that Avtex 
is a go-to brand.  Decades of experience and dedication in the industry creating market spe-
cific television products and, more recently, satellite navigation systems and soundbars, have 
led to the enviable position in the market place that Avtex now enjoys.

The new soundbar was the first product fully 
designed and tested at the new R&D facility. 
Describing the new soundbar, David Jones, 
Avtex Head of Product Engineering said: 
“Powerful sound from a small structure and 
low power consumption were the challeng-
es we had set ourselves, and we had bench-
marked some of the biggest names in speak-
er technology to compare our new soundbar 
to.  We are delighted with the results.”
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30 Years - 
and beyond 
All in all it is clear that af-
ter celebrating its 30th year 
in business the ambitions of this 
energetic company show no signs of 
slowing, and the next 30 years look set 
to make sure the name Avtex will still be syn-
onymous with high-end consumer products 
in the mobile leisure market.

Designed for Your Mobile Living 
The Avtex strap-line ‘Designed for Your Mobile Life’ em-
bodies the notion of the excitement we all derive from 
travel.  It’s also a statement to provide the customer with 
the confidence that each product has been engineered 
to be robust enough for trouble-free use on the go, and 
be packed with features for the caravan, motorhome/RV 
owner.  That’s a big claim, but it’s backed up by Head of 
UK Sales, Brad Smith who says: “Whilst others claim it, we 
still believe we are the only manufacturer that makes high 
quality units specifically for the mobile leisure customer.  
Others bring generic or adapted product to the market, 
but the quality always lets it down. You can’t achieve cus-
tomer delight in this sector without bespoke product.”

Customer Delight
Customer delight is a standard Avtex says is woven into 
the fabric of its culture.  It permeates everything from the 
initial design to the ‘out-of-box’ experience, right through 
to aftersales. Avtex strongly believes that if you make a 
premium product, with a price tag to match, you must 
have affirmatory aftersales experiences such as multi-lingual 
online manuals, service support that picks up the phone immediately, 
and skilled operators that introduce themselves by name and are free to spend 
whatever time is necessary to make sure the customer’s problem is solved.

Satellite Navigation
A move into satellite navigation two years ago has proved a worthwhile 
decision. “Our brand is well established in television, so expanding into 
a new product category was a risk for us.  You can’t wander far from 
the path you are known for, which for us is the quality consumer elec-
tronics sector of the leisure vehicle market,” said David Jones. Jones 
says a significant expansion in the product range is planned to take 
Avtex forward and further establish the company as an innovator in 
this market, but he isn’t prepared to reveal the company’s plans.
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New Service Centres
Avtex’s market share in Europe has increased 
consistently year on year. It now plans to fur-
ther strengthen its position in European mar-
kets by opening more service centres across 
Germany, the Netherlands and France, add-
ing to an already growing network which in-
cludes its recently established service centre 
in Belgium. Some of the well-known Europe-
an motorhome manufacturing brands have 
come to appreciate the value of installing 
Avtex products into their vehicles more, and 
more and accessory dealers and end-users 
are seeking to stock or buy Avtex products.

Strategic Alliances and Acquisitions
The success of strategic alliances with other 
leading brands is also a strategy Avtex in-
tends to continue to pursue.  For example, its 
co-branded satellite navigation system pro-
duced with leading brand Garmin has been 
a resounding success. Clive Garrett-Evans, 

General Counsel for Avtex said: “The Com-
pany is in talks with more than one potential 
partner where there is a synergy that lends 
itself to co-production of new products.” 
Avtex also talks of inward investment with a 
view of pursuing an acquisition of a further 
brand, or even brands, to achieve its aims 
to be the leading consumer electronics or-
ganisation in the caravan and motorhome 
industry.

Expansion to USA 
Not stopping there, Avtex says establishing 
a base in the United States is part of its lon-
ger-term plans, and MD Tim Hart says that, 
provided 2019 goes to plan and product 
development remains on schedule, Avtex 
should see its first US product launch in ear-
ly 2020, along with brand visibility at trade 
shows and the announcement of a network 
of distributors.


