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High quality audio and 
visual equipment for OEM’s

Televisions 
Televisions are the product upon which Avtex has built its enviable 
reputation. It’s not just about building to the highest possible stan-
dards, it’s about recognising the needs of the end user and designing a 
product with market specific features that are easy to use. Nowhere is 
this more evident than with Avtex’ latest 9 series TV’s. With the ability 
to operate on 12/24 or 230 volts an ‘AQT’ tuning button provides for 
easy one-shot tuning. The real icing on the cake though are the twin 
HD tuners for both terrestrial and satellite channels. This means you 
can record one channel whilst watching another. You can even watch 
a DVD via the integrated player whilst recording TV. Another useful 
feature is on-screen battery voltage monitoring accessed by a single 
button on the remote. Keeping an eye on your battery couldn’t be 
easier. 

Since its foundation nearly 30 years ago Avtex has become 
the UK’s market leader in high quality audio visual equipment 
designed specifically for the mobile leisure industry. With its 

strapline ‘Designed for your Mobile Life’ the brand has achieved the 
trust of its customers over many years. It has become synonymous 
with reliability, leading edge design and arguably the best aesthetics 
and build quality available. Avtex has multiple warehousing facilities 
in the UK serving manufacturers and retailers in Europe and beyond. 
Avtex service centres can be found in the UK, mainland Europe and 
New Zealand (covering Australasia). As a leading brand in the RV sec-
tor vehicle manufacturers often seek out Avtex. Including an Avtex 
product as part of the base specification can result in a significant 
vehicle sales advantage.  Avtex’ research demonstrates if vehicle man-
ufacturers install inferior products not befitting their own brand this 
can have a detrimental effect on the chance of a sale. Buying a mobile 

leisure vehicle is a considered purchase and having a commensurate 
sought-after audio-visual brand as part of the offering can have a 
marked effect at point of vehicle sale. This is a belief held not just by 
Avtex but by their many corporate customers including RV manufac-
turers (Auto-Trail UK, Auto-Sleepers, Bailey Caravans, Equi-Trek, Erwin 
Hymer Group UK, Hobby Caravans UK, Lunar Caravans, The Swift 
Group) and others (Mclaren Sports Homes, Stephex Horsetrucks, Ten 
Haaft GmbH (Oyster brand), The John Lewis Partnership, Volvo Group 
UK). Avtex have co-developed several products in collaboration with 
strategic partners. Examples include Garmin and also Oyster satellite 
manufacturer, Ten Haaft. This latter collaboration was to develop a 
TV that worked in conjunction with their European market-leading 
satellite system marketed under the Oyster brand. This included a 
‘one-remote’ solution thus streamlining the user operation of the 
combined product.

Words Terry Owen

It’s a fact that Avtex manufactures, 
distributes and supports some of the best AV and satel-
lite navigation systems available to the RV market today. 
The value of the brand is widely recognised by the industry and 
end users alike. Associating with Avtex can therefore enhance the 
perceived value of your brand and have a positive effect on sales. 
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The usual approach of taking an existing 
product, adapting and rebadging it, is 

not for Avtex. Instead they design from the 
ground up using the latest technology and 
top-quality components. 
The UK R&D team work closely with their 
colleagues in China to come up with inno-
vative designs sporting a distinct, modern 
appearance. The net result is top perfor-
mance, better viewing angles and edge to 
edge viewing, all housed in a contempo-
rary, frameless look. But it’s not just about 
technical excellence. Avtex understands 
compliance and type approval are critical 
for vehicle manufacturers and can deliver 
on such issues. Avtex has a UK HQ from 
which R&D, sales, distribution and servicing 
functions take place.  Their Hong Kong of-
fice handles logistics, production engineer-
ing and quality control whilst final assembly 
is undertaken in China.

Building to a standard
MD Tim Hart said “Over the years the 

retail electronics sector has seen a re-
duction in levels of customer service in both 
sales and after-sales. We did not want to 
be part of that and so our reputation has 
been built on our core value of delivering 
excellence at all levels. Our aim is to bring 
the best mobile leisure audio-visual and 
navigation products to the market and sus-
tain customer satisfaction for the life of the 
product.” 
Avtex strives to create excitement around its 
products and to exceed expectations. Their 
focus is on the whole experience from the 
‘out-of-box’ right through to technical sup-
port. Their service centres are staffed with 
trained technicians and customers have a 
direct line to speak to them without the bar-
riers and delays associated with modern call 
centres.  Avtex aims to provide an immedi-
ate solution during the customer’s first call.

Core values

Soundbar
It’s a fact that the slim profiles of modern TV’s have led to a reduction 
in sound quality compared to years ago. In domestic use the problem 
has been solved with the introduction of soundbars. Engineering such 
a solution for mobile use is not so easy but Avtex has risen to the 
challenge. Enter an ultra-compact four speaker soundbar complete 
with EQ functions, HDMI Arc facility, USB play back function and Blue-
tooth connectivity. Aboutcamp was given one to try and we can vouch 
for the fact that it greatly enhances the listening experience. Befitting 
its high-end status was the packaging it came in, which would have 
done an Apple product proud. Summarising their AV offering, Sales 
Director Brad Smith said “Today’s end users demand the same level of 
convenience and performance they get at home but in a compact and 
reliable unit that is easy to use - that’s what we deliver.”

Satellite Navigation
Anyone who’s used a conventional car satnav 
in conjunction with an RV knows just how 
frustrating it can be. One impossibly narrow 
road follows another, there’s nowhere to 
turn around, and the final straw might be a 
rooflight-removing underpass. The RV sector 
deserved something better and Avtex teamed 
with satnav market leader, Garmin and the 
UK’s Caravan and Motorhome Club, to pro-
vide it. The result is a range of satellite navi-

gation devices specifically designed to simpli-
fy navigation for motorhomes and caravans 
across Europe. They come pre-loaded with 
detailed mapping of 45 European countries 
including information on road restrictions 
such as bridge heights, road widths and relat-
ed data for most major roads and motorways. 
The user inputs the profile of the motorhome 
or caravan then the Avtex Tourer One or Tour-
er One Plus (with built in dash cam) uses the 
vehicle profile to find the most suitable route 
across the UK and Europe. The route is deter-
mined based on the height, width, length and 
weight of the vehicle.  The dash cam version 
features a built in ‘G-sensor’ which recognis-
es a collision and saves key evidential foot-
age either side of the accident. Drive assist 
features such as forward collision warning, 
lane departure warning, fatigue warning and 
profile appropriate motorhome and caravan 
speed limits are also included. Recognising 
that RV owners frequently search for camp-

sites all Avtex satnavs contain an exclusive di-
rectory of over 9000 campsites with the abil-
ity to search and filter by site amenities. You 
can plan your journey to include things like 
en-route food and fuel stations, if the going 
gets slow, Garmin live traffic via DAB provides 
one-minute update cycles. Voice command 
and hands-free calling complete the picture. 
These important features are the ideal solu-
tion for the consumer but are especially suit-
ed for vehicle manufacturers and hire fleet 
companies who recognise the benefits when 
supplying or hiring vehicles to potentially 
novice drivers. In 2017 caravan manufacturer 
Bailey, in conjunction with The Caravan and 
Motorhome Club, staged an adventure to the 
Arctic Circle and back in two caravans and a 
motorhome. In April this year they took the 
vehicles to Istanbul and back via 21 countries 
in 21 days. Avtex’ satellite navigation system 
was chosen each time and performed fault-
lessly. 
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