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A one-of-a-kind, the Type H 70th Anniversary has retro forms but the contemporary me-
chanics of the Jumper: it was created to celebrate the 1947 Type H, the model with which 
Citroën laid the foundations for the modern concept of light commercial vehicle.

Words Andrea Cattaneo

Increasingly active in the European motorhome sector, Citroën 
saw its market share grow in 2017 and sales of the Jumper and 
Spacetourer models used for motorhome transformations in-

creased by 76%. There’s the product and the support service too, 
and that attention to the market made up of original proposals able 
to capture the attention of the public isn’t wanting. Proof of that is 
the Type H 70th Anniversary, a Jumper conversion kit that lends the 
current light commercial vehicle from Citroën that retro flavour that 
evokes the legendary Type H of the forties in all its glory. We’re not 
just dealing with a unique item to put on show in trade fairs, but a 
limited edition that nonetheless has a commercial value. 
The idea came to Fabrizio Caselani and he also made the product 
within Caselani Automobili, an Italian company based in Sospiro 
(Cremona), while Citroën provided the technical support. Caselani 
Automobili entrusted the design of the vehicle to designer David 
Obendorfer, who approached this experience as a tribute to Flaminio 
Bertoni, the designer who came up with some of Citroën’s most fa-
mous models of all time between the 1930s and 1940s (in addition 
to the Type H, we recall the Traction Avant, the 2CV and the DS).
“Fifteen years ago I restored an old Citroën van, turning it into a cam-
pervan,” explains Fabrizio Caselani. “In 2014, when the time came to 
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Over a hundred years, Citroën has 
offered various revolutionary 

models, vehicles that broke with the 
past, which established new param-
eters in the automotive world. One 
of these models is certainly the Type 
H. The project of a commercial vehi-
cle different to what was come be-
fore essentially began in 1936: it was 
worked on by the team that was al-
ready pursuing the design of the 2CV 
and which had previously created the 
Traction Avant, two vehicles which 
made automotive history. The con-
cept is that of a vehicle designed spe-
cifically for work, which isn’t as big 
as a truck and doesn’t use the cab or 
chassis of a standard car, to avoid the 
bulky front end and high-displace-
ment engine. The TUB (Traction Utili-
taire Basse, i.e. front-wheel-drive van 
with low load platform), equipped 
with front-wheel drive, was created 
in 1939. In 1941 the design was per-
fected, but the new model named 
TUC never entered production due 
to the outbreak of the Second World 
War. The idea returned in 1947, when 

the Type H was presented at the Par-
is Motor Show, appearing in an even 
more innovative fashion thanks to 
the introduction of the concept of 
dimensional modularity (height and 
length). Equipped with a 1,600 or 

replace it, I had the idea of recreating the forms of the historic Type 
H, adapting it to a new-generation mechanical base. This meant cre-
ating some moulded elements to apply to the bodywork of the new 
Citroën Jumper. I was able to count on my company’s experience, 
specialists in working fibreglass for boat hulls.” 
In 2017, Caselani made the first prototype, put photos on the Internet 
and won the immediate appreciation of the public. Citroën admired 
Caselani’s enterprising spirit, as it recognized the quality of execution, 

Type H: story of a legend

to the extent that it became a technical partner in the project, also 
giving the go ahead for putting the product on sale. Thanks to Citroën, 
Caselani Automobili proceeded to European type-approval, in differ-
ent variants; initially created as a campervan, the Type H 70th Anniver-
sary was then developed in a further six versions. There are panelvans 
for goods delivery, campervans, minibuses and food trucks (mobile 
shops), but we also find versions with just a “Type H-style” cab while 
the back is built according to the commercial requirements of the cli-
ent: tow trucks, campers and food trucks (mobile shops with greater 
width and height at the back). A Dangel 4×4 option and a Poclain im-
proved motricity option are also available. A limited, numbered edition 
of 70 is envisaged for each of the seven versions. What was supposed 
to be a bit of fun has therefore turned into production of around 500 
vehicles. Technically, the conversion kit is made up of a front end (in 
three parts) with the lighting components, two cab doors and some 
moulded fibreglass elements (sides and roof), which re-propose the 
historic design of the old Type H with lengthwise elements in relief. The 
most simple elements are bolted to the original bodywork, while the 
nose replaces the front end entirely. There’s an increase of just 70–80 
kg on the initial weight of the vehicle, because the side elements have 
a limited weight and the front end weighs less than the original. The 
width and length increase by a few millimetres. The van is offered in 
different variants, with four possible lengths (499, 541, 599 and 636 
cm) and two heights. The price of the conversion kit varies according 
to the outfit type, dimensions and paintwork: the Type H conversion 
starts from 22,800 euros (excluding VAT), including assembly. Assem-
bly of the kit is only possible for the time being at Caselani Automobili 
and an affiliated centre in Belgium on new or preowned vehicles.

1,900 cm³ petrol engine, but also 
available in a diesel version, the Type 
H met with great success throughout 
Europe and stayed in production un-
til 1981, reaching a figure of nearly 
500,000 examples built.

Fabrizio Caselani and David Obendorfer

PSA GROUPE • Route de Gisy • 78140 Vélizy-Villacoublay • France
Contacts: Pascal Bélot, pascal.belot@mpsa.com • www.groupe-psa.com



30 B t o B
    

In 2019, Citroen will celebrate its 100th 
anniversary, and if you didn’t realise it had 
such a long and rich heritage (in cars and 
commercial vehicles), or just love seeing old 
cars and automotive memorabilia, then ac-
cording to Pascal Bélot, it is definitely worth 
visiting the Citroen Conservatoire museum. 
With over 400 models on display, including 
unusual concept cars and daring prototypes, 
the Conservatoire has the world’s biggest col-
lection of Citroens. The vehicles are arranged 
by age and particular themes: sport, adven-
ture, commercial vehicles, and concepts and 
prototypes. There are also archives of old 
brochures, posters, registration records and 
technical information to enjoy. 
So why is the Conservatoire so important to 
Citroen? “It is probably more accurate to de-
scribe the Conservatoire as a heritage centre 
instead of a museum, and that’s why it is so 
important to Citroen, as it is about our roots. 
You can’t see the future clearly if you do not 
know your own history, or in other words, we 
need to know where we’re coming from in 
order to know what we are aiming for in the 
future,” said Pascal Bélot. 
With so many vehicles to see in the Conser-
vatoire, we wondered if Pascal had any fa-
vourites: “If I had to choose three ‘must-see’ 
vehicles in the Conservatoire, they would 
be the first 2CV, the last Type H lightweight 
commercial van (produced in 1982), and the 
rally cars that crossed the African, European 
and Asian continents in 1920. If I could add 
a group of vehicles, I would definitely recom-
mend the creativity expressed in all the con-
cept cars,” said Pascal. As a great example 

Conservatoire Citroën:
conversation with Pascal Bélot
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AboutcampBtoB caught up with Pascal Bélot, 
the Camping-Cars International Manager of 
the Light Commercial Vehicles Business 
Unit from the PSA Group, at the Citroen 
Conservatoire museum near Paris.

of Citroen’s heritage and design, 
earlier this year, automotive de-
signers David Obendorfer and 
Fabrizio Caselani revealed a con-
temporary reinvention of original 
Citroen Type H van at the Turismo 
& Outdoor in Parma, Italy. This is 
based on today’s Citroen Jumper/
Relay and available as a kit costing 
around 25,000 Euros, which Pascal 
thinks could prove popular with the 
camper market. “The public loved 
it,” said Pascal Bélot. “When you see 
a picture of it you are amazed, but 
when you see it for real it creates 
a real emotion in you! One of the 
first vehicles has been converted as a 
camper” he continued. “I have read 
about a trend in California where it’s 
very, very trendy to have a car based 
on modern vehicle with the look of 
an old-timer. I believe that Citroen 
is the first brand to offer an old-timers repli-
ca kit (the Type H),” said Pascal. “The extra 
cost of around 25,000 Euros for this retro-kit 
model could be prohibitively expensive for 
some, but as people already pay something 
like 55,000 Euros for campers, it makes a to-
tal cost of 80,000 Euros, but a concept car or 
a dream car like this has no value, just a price 
to pay to be almost unique,” he added.
This Type H replica kit may not bring a sub-
stantial number of extra sales, but it does re-
inforce the fact that Citroen is a brand with 
extensive experience and 99 years of history 
behind it, which is something that differenti-
ates it from its competitors.  

So how is the camper market for Citroen 
shaping up this year?
“We are growing, and it is very interesting 
to note that in the first quarter of the 2018, 
Citroen is now the second brand in Europe. 
The PSA Group (Peugeot and Citroen togeth-
er) were already the second player in the 
market, but for the year to date at the end 
of March 2018, Citroen alone has recorded 
again the best growth in registrations of all 
the OEMs, with 94% increase over the same 
period last year and a market share up from 
7.7 per cent to 9.6%. We are very proud of 
this, and thank all our partners who trust us” 
said Pascal.

Words John Rawlings

• WOOD FREE
• LIGHTER
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TRADITIONAL floor VETROSTYLE floor

PVC  2,5 mm

PLYWOOD  5 mm

INSULATION  40 mm
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GRP  1,5 mm




