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Editor’s note

HELP US TO HIT A BULL’S-EYE

This edition of Aboutcamp BtoB is sent free of char-
ge to over 500 motorhome and caravan manufac-
turers all over the world. It contains extremely close-
up and specific information on a selection of inter-
national component manufacturers. The recipient
of this quarterly should therefore be the purchasing
manager and/or technical office manager as well as
company management. Therefore, please help us
to put our magazine in the right hands, provi-
ding us with the reference name or names in your
company. You can indicate the correct names by
sending an e-mail to redazione@aboutcamp.eu.
Thank you for your cooperation. 

Would you like to receive the
print edition of Aboutcamp BtoB?

It is free of charge!

Subscribe on
www.aboutcampbtob.eu or scan the

QR code with you smartphone
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Components buil-
ders as well as

caravan and camper
builders are expe-
riencing a very pro-
sperous time.
Revenues are defini-
tely raising in
Europe, meanwhile
the American market
still makes impressi-
ve numbers. Japan

shows a very interesting situation that we descri-
be in an article of the magazine. Also the
Chinese market looks on his way to achieve
strong results soon and other important and
interesting markets like Australia are well perfor-

ming. In this scenario, components builders are
having good success and production plants are
fully operative. This sparkling moment involves
also our magazine, getting richer and more com-
plete issue by issue. Aboutcamp BtoB is investing
in order to grow and keep on giving complete
and prompt information and a wide service to
this continuous evolving sector. Caravan Salon
2016 will be another extraordinary window
open to new business opportunities and to the
chance to consolidate existing relationships. We
will attend the Caravan Salon the whole period
in order to report news, trends and facts and
keep on being a reference point for OEM in the
RV sector. As usual we are open to any of your
suggestion and tips, to improve our magazine
and our service.

Antonio Mazzucchelli
Editor in Chief
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News

After
t h e

new Daily
launched in 2014, Iveco raises the bar with
the New Daily Euro 6 and its DAILY BUSINESS
UP application. The new Daily Euro 6 introdu-
ces new features that use technology to push
the boundaries of performance, raise comfort
to a new level, deliver more connectivity and
lower its total cost of ownership. The New
Daily Euro 6 with its new and powerful 2.3
and 3.0 liters engines develops as much as
205 hp and 470 Nm at the top of the range.
It saves up to 8% compared to the previous
Euro 5 models thanks to its advanced driveli-
ne technologies. The low maintenance and
repair costs result in additional savings of up
to 12%.
The optimized 3.0-litre F1C engine features
Selective Catalytic Reduction technology that
controls NOx emissions and new injectors
that help to optimize combustion and to
lower Particulate Matter at engine out. The
brand new 2.3-litre F1A engine has been
reengineered from the oil-sump up. By using
modern materials and virtual optimization
Iveco has been able to reduce the engine’s
weight by 6%. Vehicles equipped with F1A
engine, thanks to the low pressure EGR
technology, don’t need an ADBlue tank: it
offers better performances in cost savings
(due to its weight) and an easier job for body
builders in vehicle transformation. The vehicle
bristles with features that result in excellent
fuel economy: from the Variable Geometry
Turbine on models ranging from 136 to 180
hp that ensures a more efficient use of the
engine, to the new EcoSwitch PRO intelligent
system that automatically reduces torque

when needed without driver intervention,
reducing fuel consumption. Maintenance
intervals have been extended to 50,000 km
through the use of longer lasting compo-
nents and consumables, resulting in 20%
more uptime between services. All this
means a significant reduction in maintenance

and repair costs: up to 12% depending on
the vehicle’s mission. It introduces new featu-
res for comfort and functionality of the cab.
The cabin is 4 decibel quieter than in previous
models, improving the vehicle’s acoustics and
sound recognition by 8%. The comfortable
interiors feature a new leather steering

The New Daily Euro 6 also introduces a
new connectivity that doesn’t require

the installation of any additional equip-
ment in the vehicle; drivers are able to
communicate with the vehicle and its
engine through their own smartphone or
tablet, with the DAILY BUSINESS UP.  Once
the DAILY BUSINESS UP is downloaded on
the device, it will automatically establish a
Bluetooth connection with the vehicle
through the DAB radio: it is now fully inte-
grated and in direct communication with
Daily and its engine. The functional
dashboard is designed to create a connec-
ted professional workstation. The new
Digital radio (DAB) integrated into the
dashboard offers all the main features
with all the multimedia and phone  fun-
ctionalities. A practical cradle can hold
mobile devices of different sizes and two
easily reachable USBs are made to enjoy
multimedia contents and to charge mobi-
le devices.
The DAILY BUSINESS UP can act as a Driver
Assistant, the driver can get on-the-job
driving instruction with the Driving Style
Evaluation system, find the best route with
the Sygic professional GPS navigation
system, monitor additional vehicle fun-
ctions with the extended dashboard, easi-
ly check the Interactive User Handobook if
any information about the vehicle is nee-

ded, enhance the functionalities of your
mobile phone, including listening to and
reading text messages, manage the multi-
media content on your device or USB
stick, contact IVECO Assistance Non-Stop,
the 24/7 roadside assistance service. The
DAILY BUSINESS UP can turne into a busi-
ness assistant, helping the fleet manager
to schedule jobs and communicate upda-
tes in real time. The driver’s itinerary can
be organised and assigned in order to
optimize the use of the vehicle, and mana-
ge your fleet efficiently to the benefit of
your business.

DAILY BUSINESS UP: a new way of delivering
connectivity

The new Daily Euro 6
has arrived 
The new Daily Euro 6
has arrived 
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wheel, blue seat covers and new textile foam headrests. The layout
now includes up to 18 storage compartments. The New Daily Euro 6
has the widest line-up in the industry ranging from 3.3 right up to 7.2
tonnes of gross vehicle weight, and from 7.3 m3 up to 19.6 m3 cargo
volumes. The load-bearing structure with ‘C’ shaped, special steel
cross-members is the best platform for bodybuilders to adapt for very
diverse missions, such as Camper, Ambulance, Car-recovery or
Garbage-collection. This outstanding versatility is further extended
with the introduction of the new 5,100 mm wheelbase on the 7
tonne model. The New Daily Euro 6 is manufactured at Iveco’s produc-
tion plant in Suzzara, Italy, which is entirely focused on this product
family. The facility relies on World Class Manufacturing (WCM) proces-
ses to manage the high degree of complexity that comes with produ-
cing the very wide Daily range, which has as many as 11,000 product
variations. WCM is a methodology that aims to create error-free pro-
cesses in order to achieve zero defects, zero waste and zero accidents. 

THE NEW GENERATION OF DAILY HI-MATIC EURO 6
The New Daily Euro 6 also includes the class-exclusive Hi-Matic fami-
ly, which offers ultimate comfort and all the benefits of safety, perfor-
mance and productivity with features such as the ergonomic multifun-
ctional lever and self-adaptive shift strategy. The new gearbox gene-
ration is designed to provide absolute driving pleasure: the driver is
fully focused on the traffic and driving conditions. Hi-Matic is the solu-
tion for enhanced safety while driving comfortably. A choice of eco or
power modes ensures outstanding fuel economy and perfectly fits the
daily work with the self-adaptive shift strategy. The Daily Hi-Matic
smoothly engages the correct gear in less than 200 milliseconds. With
the widest ratio spread, the engine will always be in the optimal gear.
Thanks to record reliability and durability New Daily Hi-Matic Euro 6
saves up to 10% in maintenance and repair costs  vs manual transmis-
sion. Designed with durability in mind, the new solutions protect the
engine and transmission to ensure less maintenance. Highest power
(205 hp) and torque (470 nm) make New Daily Hi-Matic Euro 6 best
in class performance and with an extra wide range of engines availa-
ble, two displacements 2.3-litre and 3.0-litre, from 116 up to 205 hp
and from 320 to 470 nm of torque, matched with the record gross
weight of 7,2 tonnes, the Daily Hi-Matic offers the best range availa-
ble for the most demanding tasks. The Daily Hi-Matic family is now
even more easily recognizable thanks to the exclusive chrome grille lin-
king the headlamps and giving fluidity to the vehicle’s design.

DAILY BUSINESS UP: a new way of delivering
connectivity
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News

European RV market at a glance
A statistical overview of the last decade in different countries of Europe.

+17.9% +10.2%
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2015 3.404 1.087

+12.6% +6.2%

EU
R
O
PE

81.286 72.254

Change 2014 - 2015

Change 2014 - 2015

After a very successful 2015, sales in
the European leisure vehicle industry
are continuing their upward trend.

Sales figures for the first four months of this
year show that the European leisure vehicle
industry registered robust sales growth of
10.7 percent to 65,437 newly registered
caravans and motor caravans, far exceeding
the in any case positive sales figures for the
prior year. Current figures for newly registe-
red leisure vehicles in Europe clearly indica-
te that the European leisure vehicle industry
has made a full, successful and lasting reco-
very. A number of leisure vehicle markets
that had already registered sales growth in
2015 after previous declines achieved dou-

ble-digit growth rates for the first four
months of this year relative to the same
period of last year (Spain, with 25.1 per-
cent; Sweden, with 19 percent; and
Denmark, with 14.5 percent). Demand in
the European motor caravan market was
also very strong during this period, with
sales of new motor caravans amounting to
37,810 units, a robust 15.4 percent increa-
se relative to the same period last year.
Germany – the leader in sales of new motor
caravans in Europe – registered an impressi-
ve 25.6 percent sales jump for the first four
months of this year. Although in 2014
motor caravan sales in Spain were among
the lowest in Europe, sales there have made

a dramatic recovery, with sales for the first
four months of this year rising 140 percent
relative to the same period in 2014. During
the first four months of this year, European
caravan sales also continued to register
robust growth amounting to 4.9 percent
(27,627 units). Building on the sales
momentum of last year, caravan sales in The
Netherlands continued to rise during the
first four months of this year, reaching 9.4
percent. “We closed out 2015 with two-
digit sales increases, and we’re very confi-
dent that sales growth will continue apace
in Europe this year as well,” said Hans-Karl
Sternberg, General Secretary of the
European Caravan Federation (ECF).

+10.7% +12.7%
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2015 1.244 817
Change 2014 - 2015

2015
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+1.6%
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+12.8%

+10.1% +9.3%

+10.9%

+70.7%

+15.8%
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News

AL-KO Vehicle Technology, supplier of safety systems for leisure vehicles, will introduce a new belt
rack with ISOFIX for the rear seat of motorhomes at the Caravan Salon Duesseldorf. Baby and

children‚Äôs seats and even dog transport boxes can be safely, easily and quickly installed on this
mounting, which has been used in the car industry for many years. The lightweight belt rack with

an ISOFIX lug is available for models from 2017.
The device, which offers safety-conscious motor-
home buyers peace of mind, will soon be availa-
ble as an optional upgrade.ISOFIX has already
become the standard in the car industry as a spe-
cial mount for restraining systems for children and
high-quality dog transport boxes. The unique,
easy-to-use fastening does not require any seat
belts in the vehicle itself to be used, but allows
such use for additional security if desired. This
greatly reduces the risk of incorrect installation.
The link between car seat and body is rigid, per-
manent and extremely safe, resulting in increased
safety of infants and dogs, both in the car and in
the motorhome.

Erwin Hymer Group have completed the tran-
saction under which the Erwin Hymer Group

has successfully acquired Caravan Nord. With a
turnover of more than 1.4 billion Euros, Erwin
Hymer Group is Europe’s largest manufacturer of
motorhomes and caravans. The group sells more
than 35,000 vehicles annually and employs a staff
of some 4,700 in its associated companies.
Caravan Nord has been responsible since 1982 to
distribute the Erwin Hymer Group brand Dethleffs
and later on Sunlight in Denmark, Sweden and
Norway. From season 2016/2017 on, Caravan
Nord will also be in charge of the EHG brand LMC
in Norway and Denmark.
Jan Kasperson will continue to be the General
Manager of Caravan Nord. Lars Saabye has deci-
ded to retire starting this summer. “The strategic
acquisition of Caravan Nord allows Erwin Hymer
Group to pursue our sustainable international
strategy of growth.”, says Jörg Reithmeier,
Member of the Board of Erwin Hymer Group AG
& Co. KG. “It is our goal to further extend our lea-
ding position in Europe and to become a global
supplier of high-quality motorhomes and cara-
vans.”, Reithmeier continues.

AL-KO brings ISOFIX to motorhomes

An absolute world first is the Slim Line
fridge, developed specially for the

Vantana by Hobby in cooperation with
Dometic. At first glance, it looks like a com-
pletely normal wall unit. But behind the furni-
ture front in the respective decor (Ashai or
Karelia) a completely new 90 litre compres-
sor fridge is concealed. It has really clever
partitions – there are extendable flaps on
the left and right, behind which roomy
cooling compartments can be found. In the
middle, between the two flaps, is an extendable drinks compartment.
Common 0.7 litre drink bottles can be effortlessly placed here. Another advantage of the 1.40
metre wide fridge is that all the cooling compartments are at eye level. So they can be seen
really easily and conveniently loaded – an ideal solution for the compact van from the model
series Vantana. The shape of the furniture covers has been carefully revised. Thus the new Slim
Line fridge can be more or less seamlessly integrated in the furniture front.

The new Slim Line fridge in 
the Hobby Vantana 2017 range

On the 1st March the Vöhringer company celebrated its 95th birthday. The com-
pany was founded 1921 by brothers Ernst and Ludwig Vöhringer in Pfullingen.

At the beginning it produced woodwork like weaving loom, spinning wheel and cord
frame. The second generation started with the production of sawn timber and ply-
wood. On the very old picture: the first workforce of Vöhringer (on the left side
Ludwig Vöhringer, the founder).

Erwin Hymer Group acquires the
Scandinavian Caravan Nord

Vöhringer is 95 years old

See our complete lineup at www.CarefreeOfColorado.com

ONLY AWNINGS      ALL THE TIME      FOR OVER 40 YEARS

SHADE...REIMAGINED
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Dometic appoints new President for EMEA

Dometic announces that
the Company has appoin-

ted Bengt Thorsson as new
Regional President of EMEA
with full effect from October
1, 2016. Bengt Thorsson suc-
ceeds Joachim Kinscher, who
after more than 40 years of
service with the company has
chosen to step down from his
role as Regional President of
EMEA and take on an advisory position for the Group. Joachim
Kinscher and Bengt Thorsson will work in parallel during a transi-
tion period. Bengt Thorsson joins from Scania where he most recen-
tly has been Senior Vice President Commercial Operations Europe.

“With Bengt Thorsson joining us from Scania, we have found a very
suitable successor for the role of Regional President for EMEA.
Bengt’s wealth of experience in developing aftermarket businesses
in one of our core customer sectors, as well as a very strong track
record as a leader in one of the most respected companies within
the global automotive industry, will further strengthen our compe-
tence and leadership in Dometic’s Group Management”, says Roger
Johansson, President and CEO of Dometic Group.
Bengt Thorsson succeeds Joachim Kinscher, who, after more than
40 years of service with the company, has chosen to step down
from his role as Regional President of EMEA and take on a strategic
advisory role for the group.

“After a tremendous career with Electrolux and Dometic, Joachim
has chosen to refocus his work life. He will continue to work as stra-
tegic advisor for me and the Group, mainly involved in activities
related to mergers and acquisitions and business development.
Joachim has been instrumental in building today’s Dometic. 
His in-depth knowledge of our markets in general and the RV mar-
kets in particular, combined with his relentless energy and passion
for the business have made him a highly respected leader, both
internally and externally. I am very grateful for his invaluable contri-
butions over the years” says Roger Johansson.

Fusion signed a partnership with Airstream

Airstream’s Class B tou-
ring coaches will be

offered with FUSION’s RV-
IN801 Infotainment System.
The RV-IN801 is an all-in-
one audio/visual solution for
the open road and camping
enthusiast. Designed speci-
fically for the RV, it provides
A-class infotainment, supe-
rior RV-specific navigation
and added safety. “Airstream is the iconic brand that epitomizes
the recreational vehicle lifestyle for so many people,” said Chris
Baird, Managing Director, FUSION Entertainment. “Now that GAR-
MIN owns FUSION, products like the RV-IN801 Infotainment System
bring together the best of both companies in design and manufac-
turing. Airstream customers demand their vehicles to be built to the
highest standard, which is why FUSION/GARMIN was chosen. We
are very excited to be partnering with Airstream.” The RV-IN801 is
engineered by FUSION and GARMIN to deliver the infotainment
functionality that Airstream customers rely on inside their home-
away-from-home, while ensuring that the navigation system, with
customized RV routing, directories of RV parks, services, route war-
nings, elevation profiles and hands-free features, give them the
confidence and freedom to sit back and enjoy the open road. The
RV-IN801 includes a large, 8-inch, daylight viewable touchscreen
display, with Bluetooth audio streaming and SiriusXM satellite radio
availability. The unit is also ready to display the rear-view camera
feed from a compatible camera, allowing the driver to observe fol-
lowing traffic and/or tow-behinds, for complete peace of mind and
enhanced safety. “The Airstream Interstate continues our rich tradi-
tion of quality engineering, spirit of innovation and superior craft-
smanship” said McKay Featherstone, Vice President of Product
Development and Engineering “In our Interstate line of touring
coaches, the renowned German engineering of Mercedes Benz
meets the pinnacle of American design from Airstream. We consi-
der the result to be the finest in road travel; a best-in-class luxury
touring coach that embodies the spirit of adventure without sacri-
ficing the comforts of home.”

An innovative scratchproof coating from Polyplastic

Ready for series production is a new coating process that seals Polyplastic’s window systems, making
them scratchproof. In this process, the regular acrylic glass, or its individual panes as the case may

be, are coated with a liquid glass mixture and nanotechnology in an elaborate procedure. This process,
exclusively used by Polyplastic, meets the newest global standards (43 R), which have been obligatory
in the EU since December 2015, and is standard practice for acrylic glass panes (whose uses in the auto-
motive industry include, for example, lorry windscreens and headlamp glass) to avoid scratching in daily
use. Due to the investment outlay for the production equipment, this kind of coating procedure is cur-
rently still very costly. However, according to Polyplastic owner Jan Peter Veeneman, the cost, which
holiday vehicle manufacturers are still wary of, is well justified: "Due to Polyplastic's ten-year warranty,
these extra costs actually end up being more cost-effective than having to change your windows early
due to wear and tear in daily use from environmental factors and knocks."

News

Lamilux invested 20 million euros in new buildings 

LAMILUX is expanding and investing: In recent months, the family-managed company built a
new production plant for fibre-reinforced plastics and a new office building at its administra-

tion and production site in Rehau. A total of 20 million euros went into the two projects.
Attended by the Bavarian State Minister of Finance, State Development and Homeland, Dr.
Markus S√∂der, the official inauguration and commissioning ceremony has been celebrated. The
new production facility, located on the Rehau industrial estate “Am Frauenberg II”, is an ultra-
modern flat production line system, housed in a production hall with a length of 223 metres and
a width of 30 metres. As a leading European producer of fibre-reinforced plastics, LAMILUX now
has the fifth plant of this type. The total investment sum amounted to 13 million euros. The addi-
tional production line means an enormous expansion of LAMILUX’s production capacity in
response to the international demand for innovative high-tech composite materials. 

For the new Caravan Salon we have prepared 
a new development. We'd be glad to share it 
with you at the forthcoming Dusseldorf Caravan 
Salon (27.08. to 04.09. 2016). Looking forward 
to hosting You at our stand E81 in hall 13!
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CLASS EXCLUSIVE 8-SPEED  
AUTOMATIC GEARBOX  

For best comfort and safety

OUTSTANDING FUEL ECONOMY
With a choice of ECO PRO  

or POWER modes

UP TO 10% LOWER MAINTENANCE  
AND REPAIR COSTS*

With record reliability and durability 
*Vs manual transmission

UNRIVALLED PERFORMANCE
2.3-litre and 3.0-litre engines, 

up to 205 hp and 470 Nm
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All in CARAVANING (AIC) 2016 was
held from 18-20 June in Beijing

Exhibition Center with great success.
The exhibition covered 30,000 square
meters of indoor and outdoor space.
The number of exhibitors exceeded
526, with a 78.9% growth compared
to the previous year. 17,369 visitors from China and abroad visited the exhi-
bition, 51% more than last year. “The tremendous growth in exhibitor and
visitor numbers shows the industry’s recognition of AIC, and also indicates
that the caravaning & camping industry is gaining more attention from the
whole society.” said Mr. Axel Bartkus, General Manager of Messe
Düsseldorf (Shanghai). Since its debut five years ago, AIC has maintained
the spirit of diligency, sincerity and professionalism, and has developed stea-
dily, while being recognized by the industry. Mr. Liao Hongbin, General
Manager of RV International (Agent of Hobby and Fendt) said, “We have
seen huge demand for RV’s from the new campsites from all over China
through AIC 2016. During the three day event, we gained more than ten
orders every day. The newly imported Hobby Motorhome was cashed by a
client onsite.”

Numerous business deals were made during the exhibition
As a trade fair, AIC sees its most important target is to help exhibitors to get
new orders. There was good news of closing deals starting from the first
day. Most of the RV brands got orders during the event, including RV

International, Daloo, CenTech, Shunlv, Zhongyi, Tourist,
Deeson, Jiangling, LiveZone and many others. According
to preliminary statistics, over 200 vehicles were sold
during the show as of 20th June. Over 1,000 vehicles
were ordered by campsites and dealers. The “sold out”
labels could be seen everywhere in the exhibition hall.
Exhibitors at accessories zones also got lots of orders,
and they were happy to see more RV lovers come to the
exhibition to buy accessories for their own vehicles.

New vehicles launching created excitement among
visitors
For RV fans, the launch of new vehicle is always exciting.
During AIC 2016, those new launched brands and vehi-
cles got lots of attention from visitors as well as media.

The Australian brand MWRV entered China for the first time, while many
other popular brands were present at the show; LONCEN RV by China-
German technology cooperation, Iveco 4×4 chassis, Adria new RV from
Brilliance Auto Group, Yutong RV with new chassis, Broadriver-horselodge
purely British RV, Hymer 2016 new caravan, LMC long life  <RV, Tourist
Iveco C-type classic RV, Chengdu Original Scenery TG460, SAIC MAXUS
V80, Longtree dolphin C6, I4WD 4X4, Feishen mini trailer “droplet”, to
name a few. Those companies who released new vehicles have been gran-
ted “AIC Innovation Award” by the organizer.

All in CARAVANING 2017 will continue to be held in Beijing next year in
June. For more information, please visit the official website www.aic-
show.com.

AIC 2016 ended on a highly successful note

News

Dekalin offers a wide range of solutions for bonding, sealing, 
sound damping, reinforcing and protection of campers and 
caravans.
 
As a producer of high quality chemical products, Dekalin is 
a knowledgeable, experienced and passionate technology 
partner to the Caravan and Motorhome industry. Dekalin 
provides OEM customers such as Fendt, Dethleffs, Burstner, 
Carthago, Hobby and Hymer state-of-the-art technologies 
to assist them in meeting their requirements.
 
Check out our dedicated portfolio for the caravan and 
motorhome industry at www.dekalin.com or visit our 
booth 13B59 at the Caravan Salon in Düsseldorf. 

DEKALIN, PASSIONATE TECHNOLOGY PARTNER

TO THE CAMPER AND MOTORHOME INDUSTRY

www.dekalin.com
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Caravan Salon Düsseldorf

Celebrating its 55th anniversary
the world’s biggest fair for

mobile vacationing CARAVAN
SALON 2016 boasts new record
figures. Thanks to an additional
exhibition hall CARAVAN SALON
2016 from 27 August to 4
September 2016 will be as big as
ever. Commenting on this, Joachim
Schäfer, Managing Director at
Messe Düsseldorf GmbH, said: “We
are delighted with the continued
growth of the leading fair for
motor homes and caravans wor-
ldwide. Once again, the entire
caravanning industry will be repre-
sented here in Düsseldorf. A total of 590 national and international exhibitors with 130 caravan and
motor home brands will be presenting their innovations and current models in twelve halls as well as
on the outdoor exhibition space. On 210,000 square metres to the tune of 2,100 recreational vehicles
in all conceivable sizes and versions can be marvelled at.”
“Various manufacturers approached us asking us for more exhibition space so as to be able to pre-
sent a wider variety of vehicles. Messe Düsseldorf as organisers and the Caravaning Industrie Verband
as conceptual sponsors have responded to this request and therefore extended the exhibition space
to include Hall 4,” explains Stefan Koschke, Director of the CARAVAN SALON 2016. The fair in
Düsseldorf has traditionally been the new product launch date for the caravanning sector – here
manufacturers will again present fascinating trends, innovative developments and numerous global
launches. Koschke adds: “We are looking to this year’s fair with lots of optimism and hope to follow
on from last year’s record results.”
Halls 4, 9 to 12 and 14 to 17 are home to caravans and motor homes while camping accessories from
awnings to gas cartridges will be on display in the accessories area in Hall 5. Exhibitors with techni-
cal parts for order in the “Technik-Order” segment can be found in Hall 13. The fair offers a line-up
of detachable parts, installations and technology that is unique in size. In Hall 13 170 exhibitors ensu-
re visitors are spoilt for choice,” delights Stefan Koschke. The tourism segment with campsites and
caravan pitches as well as travel destinations is located in Hall 7 right next to the Nord entrance.
The CARAVAN SALON 2016 is open from Saturday, 27 August, to Sunday, 4 September 2016, on each
day from 10 am to 6 pm. For trade visitors and media representatives the fair is already open on
Friday, 26 August.
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A. Linnepe GmbH Hall 13 / C05-01 
A. Linnepe GmbH Hall 13 / C05-02
A. Müller GmbH Hall 13 / C74  
Accusysteme TransWatt GmbH Hall 13 / E64  
ACR Brändli & Vögeli AG Hall 13 / D20  
Airxcel Corp. Hall 13 / F14
AL-CAR Technology GbR Inh. Alexander Weischedel Hall 13 / A94  
ALCAN Systems GmbH Hall 13 / F10  
Alde Deutschland Gmbh Hall 13 / A14  
Alden Deutschland GmbH Hall 13 / C87  
Alois Kober GmbH AL-KO Maschinenfabrik Hall 13 / 13-07  
ALU-LINE Metallbearbeitungsgesellschaft GmbH Hall 13 / F85  
APLAST D.O.O. Hall 13 / E84  
ARISOL S.r.l. Hall 13 / C55  
b-b Systemtechnik GmbH Hall 13 / F88  
Baldacci S.R.L. Hall 13 / C93  
BARTOLACCI DESIGN S.R.L. Hall 13 / D70  
BauschLinnemann GmbH Hall 13 / E69
Berker GmbH & Co. KG Hall 13 / F43  
BestLight Co., Ltd. Hall 13 / E10  
BestWater Overweg Hall 13 / C05-01  
BL-Trading GmbH Hall 13 / D63  
Blase GmbH & Co. KG Hall 13 / A15  
BPW Fahrzeugtechnik GmbH & Co. KG Hall 13 / C03 
BR-Systems - a brand of PROSTOR bvba Hall 13 / A88  
Brianza Plastica S.p.A. Hall 13 / F97  
Brunner S.r.l. - G.m.b.H. Hall 13 / B63  
Büttner Elektronik GmbH Hall 13 / A73  
BV Metaalwarenfabriek UMEFA B.V. Hall 13 / B04
CAMPING-PROFI GmbH Hall 13 / D64  
CAMPING-SCHUH GmbH Hall 13 / D58
CAN S.r.l. Hall 13 / F60  
Caratec GmbH Hall 13 / E58  
Caravan Club Korea Hall 13 / F65  
CaravanMoverShop Hall 13 / D60  
Carefree Hall 13 / B55
CBE S.r.l. Hall 13 / A44  
Centrum Dis Ticaret ve Elektronik Sanayi Ltd. Sti. Hall 13 / E91  

CGI - Creative Graphics (PTY) LTD International Hall 13 / B73  
CKW Gesellschaft für Kunststoffverarbeitung mbH Hall 13 / F03  
Collection Michel - die Mass Schneider Sabine und Gerd Schneider Hall 13 / E90  
Comet-Pumpen Systemtechnik GmbH & Co. KG Hall 13 / B90  
Cowan-Textiles GmbH Polsterspezialist Hall 13 / F21  
Crystop GmbH Hall 13 / F13  
CTA S.r.l. Hall 13 / F81  
DEKALIN - a brand of Diffutherm B.V. Hall 13 / B59  
DGN S.r.l. Hall 13 / D81  
Dimatec S.p.A. Hall 13 / E85  
Döllken-Weimar GmbH Hall 13 / E69  
Dometic GmbH Hall 13 / A31-01  
Dometic WAECO International GmbH Hall 13 / A31-01   
Dometic WAECO International GmbH Hall 13 / A31-02  
E & P Hydraulics Germany Hall 13 / C05-01  
EAL GmbH Hall 13 / E11  
Eberspächer GmbH & Co. KG Hall 13 / A11  
Ed. Heckewerth Nachf. GmbH & Co. KG Hall 13 / D93  
ELGENA Warmwasserbereiter e. Hall 13 / D90  
EMKA Beschlagteile GmbH & Co. KG Hall 13 / F61  
Estorfer Kunststoffbetrieb GmbH Hall 13 / F64  
Euramax Coated Products B.V. Hall 13 / D23  
European Engineering GmbH DAS BORDBUCH Hall 13 / A84
F.A.P. s.r.l. Hall 13 / E89  
Fahrzeugbau Meier GmbH Hall 13 / B12  
FASP AUTOMOTIVE SEATS Srl Hall 13 / C69  
FAWO GmbH Fahrzeugtechnik Hall 13 / A60  
Fiamma S.p.A. Hall 13 / B03-01 ,   
Fiamma S.p.A. Hall 13 / B03-02  
Filippi Legnami s.n.c. di Gino e Salvatore Filippi Hall 13 / E48
Frankana Caravan + Freizeit GmbH Hall 13 / A45  
Freebird Coated Aluminium BV Hall 13 / A85  
Freebird Coated Aluminium BV's Hall 13 / A85  
Freizeit Reisch Hall 13 / A32  
FUAN AIDI ELECTRIC Co., Ltd. Hall 13 / F53
FUSION Entertainment - a brand of Garmin Europe Ltd. Hall 13 / E83  
G + S Sitz und Polstermöbel GmbH Die Polstermacher Hall 13 / D14  
Giorgio Levoni Srl. Unipersonale Hall 13 / E48  

GOLDSCHMITT-techmobil GmbH Hall 13 / C53  
Green Power LED KG Hall 13 / D01  
GuG Vertriebsgesellschaft mbH Hall 13 / E63  
H.D. Knorz Vertriebs-GmbH Hall 13 / F47  
Haba B.V. Hall 13 / F59  
Hans Holzhauer GmbH & Co. KG HARTAL Hall 13 / A69  
HBC System Hall 13 / D95  
hegotec GmbH Hall 13 / D49  
Hella KGaA Hueck & Co. Hall 13 / A03  
Henan Yunshang Co., Ltd. Hall 13 / E74  
HEOSolution e.K. Hall 13 / F67
HJS Emission Technology GmbH & Co. KG Hall 13 / A93  
HORREX-HORREN B.V. Hall 13 / E25  
HPC Hydraulics BV Hall 13 / C63  
Hügler GmbH Kabelkonfektion Hall 13 / A89  
Ilse Technik GmbH & Co. KG Hall 13 / D96  
Ilse Technik GmbH & Co. KG Hall 13 / D96
JEHNERT Sound Design Inh. Hans-Peter Jehnert Hall 13 / A96  
JVCKENWOOD Deutschland GmbH Hall 13 / E82  
Kathrein-Werke KG Hall 13 / E47  
Klaus Hünerkopf Neukirchen Hall 13 / F87  
KLS-Dipl.-Ing. W. Krause GmbH Hall 13 / A93  
KOMPLAST srl. Hall 13 / C26  
Kronings Aps Hall 13 / F05  
Kronings Aps Hall 13 / F05 
Kuhn Auto Technik GmbH Hall 13 / F70  
LAVI SARL Hall 13 / D62 
Liberco Systems GmbH Hall 13 / C13  
Lighteu GmbH Hall 13 / E73  
LILIE GmbH & Co. KG Hall 13 / B47  
Lippert Components Corp. Hall 13 / C95  
MAS Elektronik AG Hall 13 / D67  
Maxview Vertriebs GmbH Hall 13 / C59  
Maxwell Outdoor Accessories Limited Hall 13 / F63
Megasat Werke GmbH Hall 13 / E23  
METALLARTE S.r.l. Hall 13 / E70  
Milenco Limited Hall 13 / D73  
Mobil-Safe Fahrzeugtresore GbR Hall 13 / E04  

Caravan Salon Düsseldorf:
ABCBtoB13_de_ok_About CAMP  25/07/16  18:41  Pagina 16



17

moog TRAILERPARTS GmbH Hall 13 / D57  
Movera GmbH Hall 13 / D31
Movera GmbH Hall 13 / D31  
MPK Metall GmbH & Co. KG Hall 13 / F47  
Multi-Mover Europe BV Hall 13 / C71  
NDS Energy S.r.l. Hall 13 / E02  
Nobilpan S.p.A. Hall 13 / D05  
NRF S.r.l. Hall 13 / E80  
Nuova Mapa S.r.l. Hall 13 / B93  
Ofolux S.r.l. Hall 13 / D59  
Paola Minguzzi Hall 13 / C24  
Peter Barwig Wasserversorgung Hall 13 / F29
Phaesun GmbH Hall 13 / E13  
Pioneer Electronics Deutschland Zweigniederlassung Hall 13 / C75  
Plastoform Smarjeta d.o.o. Hall 13 / E81  
PODGORJE D.O.O SENTJERNEJ Hall 13 / A87  
Polyplastic B.V. Hall 13 / A75  
PROJECT 2000 S.R.L. Hall 13 / D72  
REDARC Electronics Pty. Ltd. Hall 13 / E06  
Reich GmbH Regel- & Sicherheitstechnik Hall 13 / A47  
Reimo Reisemobilcenter GmbH Hall 13 / A59
REMIS GmbH Hall 13 / E33  
Renolit SE Hall 13 / E95  
ROMA Nijverdal B.V. Hall 13 / A45  
Rühl Leder GmbH Hall 13 / E56  
Sand Profile GmbH Hall 13 / E54  
Sanwei Communication Equipment Co., Ltd. Hall 13 / D87  
Schaudt GmbH Elektrotechnik & Apparatebau Hall 13 / A89  
SCHEER Heizsysteme & Produktionstechnik GmbH Hall 13 / F86
SCOPEMA SARL Hall 13 / F48  
SFC Energy AG Hall 13 / A36  
Shenzhen Dotogo Technologies Co., LTD. Hall 13 / D85  
SHIP-CAR S.r.l. Hall 13 / C57  
SKA Sitze GmbH Hall 13 / C21  
SMV Metall GmbH Hall 13 / C92  
SOG®Systeme OHG Hall 13 / D13  
Solar Swiss GmbH Hall 13 / D02  
SOLARA GmbH Hall 13 / A51  

SOMAform Sonnberger GmbH Hall 13 / F96  
SR Mecatronic srl Hall 13 / F37  
ST.LA S.r.l. Hall 13 / D89  
STS Oberholz GmbH & Co. KG Hall 13 / F95  
Super B B.V. Hall 13 / D01  
SURTECO DECOR GmbH Hall 13 / E69  
Tec-Power GbR Chiptuning Leistungsoptimierung Hall 13 / F74  
Tecnoform S.p.A. Hall 13 / A33
Tecnoled S.R.L. Hall 13 / D47  
TELECO GmbH Hall 13 / A10  
ten Haaft GmbH Hall 13 / A63  
Thetford GmbH Hall 13 / B89  
Thitronik GmbH Hall 13 / F24  
Thule N.V. Hall 13 / B45  
Toptron GmbH Technische Produkte für die Freizeit Hall 13 / A78  
Travelvision BV Hall 13 / E59  
Truma Gerätetechnik GmbH & Co. KG Hall 13 / C31  
Vanco NV BullPower GENERATORS Hall 13 / F12  
VB - Airsuspension B.V. Hall 13 / B10  
VETRORESINA S.p.A. Hall 13 / D83  
Victron Energy B.V. Hall 13 / D82  
Vöhringer GmbH Hall 13 / A95  
VOTRONIC Electronic-Systeme GmbH & Co. KG Hall 13 / D45  
WASP Elektronik GmbH Service für Technik Hall 13 / E01  
Webasto Thermo & Comfort SE Hall 13 / A70  
Weih-tec Robert Buck Hall 13 / C81  
Westacc Group b.v. Hall 13 / E05  
Westfield Outdoors GmbH Hall 13 / C89
WOLF BOXDESIGN Inh. Berthold Wolf Hall 13 / E72 
ZADI S.p.A. Hall 13 / F11  
Zambelli-technik spol. s.r.o. Hall 13 / B70  
Zwaardvis B.V. Hall 13 / B74  

THE LARGEST 
EUROPEAN
RV SHOWS IN 2016

7 - 11 September 2016
Sweden
Jönköping
Elmia Husvagn Husbil -
Scandinavian Caravan Show
www.elmia.se/en/scandinavian-
caravan-show/

10 - 18 September 2016
Italy
Parma
Il Salone del Camper
www.salonedelcamper.it

15 - 18 September 2016
Norway
Lillestrom
Caravanmessen
www.caravanmessen.no/

26 September - 2 October 2016
France
Paris
Salon Vehicules Loisirs
www.salon-vehicules-loisirs.com

15 - 23 October 2016
Spain
Barcelona
Caravan Salon International
www.saloncaravaning.com

11 - 16 October 2016
United Kingdom
Birmingham
The Motorhome and Caravan
Show
www.motorhomeandcaravan-
show.co.uk

19 - 23 October 2016
Austria
Wels
Caravan Salon Austria 
www.caravan-wels.at

27 – 31 October 2016 
Switzerland
Bern
Suisse Caravan Salon
www.suissecaravansalon.ch

3 - 6 November 2016
Czech Republic
Brno
International Caravaning
Show
www.bvv.cz/caravaning-gb

16 – 20 November 2016
Germany
Leipzig
Touristik & Caravaning
International
www.touristikundcaravaning.de

plan of hall 13 with exhibitors
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Alde International Systems AB - Box 11066
SE-291 11 Färlöv / Sweden

Ph: +46 (0) 44-71 270 - Fax: +46 (0)44 71848 - www.alde.se

In 1949 entrepreneur Alde Rask founded a company in his name to
make trailer products. Early on his list was electric braking systems. In
the following years he even built a caravan on an Alde trailer but it
was not until 1966 that the future direction of the company was set
when Alde launched its first mobile boiler for space heating. I
t was the first time anyone had used hydronic heating in a caravan.
Sweden's winters can be very cold and Alde knew that the best way
to distribute heat within the vehicle was to use liquid filled radia-
tors, just as you would at home.

The challenge was to do this
with a system that was small
and light enough to be used in
a caravan. Alde succeeded and
sales took off. Spurred on by
this success Alde used his cara-
van as a mobile demonstration
platform, travelling throughout
Europe with his family.

Soon he had his first major
foreign customer - Adria,

based in what was then Yugoslavia, and is
now Slovenia. Alde grew fast, requiring a
larger factory and more staff.  In 1973,
after 25 years of ownership, Alde Rask
sold his company to Optimus and the
company's name became Alde Optimus
AB. 
Under this ownership the company laun-
ched new products, including the
renowned Comfort boiler. This set fresh
standards for efficiency and performan-
ce, helping to propel Alde into new mar-
kets, such as canal boats.
In 1986 four senior employees acquired
the Company in a management buyout
and its name was changed to Alde
International AB.
In 1993, under their leadership a new boi-
ler, the Compact 3000, was launched.
This combined a gas burner with built-in
electrical heating and a hot water tank, all
in one unit.  The real breakthrough though was its size and weight

- small enough to fit under a bunk and weighing just
15.8kg dry. These attributes gave OEM designers
greater freedom on interior layout and sale of
Alde heating began to accelerate.
The Compact 3000 boiler was superseded by the
3010 (2006) and 3020 (2013), bringing improve-
ments in both weight and efficiency. 
The new boilers also saw the introduction of a
colour touch screen control panel that is a model

Words Terry Owen

«After many years of using Alde heating in my caravan I was delighted to be invited to Färlöv to see how
it's made.  The factory is on the site where founder Alde Rask lived and part of his original dwelling can still
be seen. It's amazing to think that production has been going on here since 1949 and that Alde has now rac-
ked up 50 years of hydronic heating manufacture. Many of the workers have long service and clearly take
great pride in what they do. Most of the components are made in house and many of those on machines that
have been made or modified in house. This gives Alde a high degree of control over quality - something it is
passionate about. Alde won't allow a single leak from any of its components and so each assembly is tested
before being passed to the next stage. Even the rubber hoses fitted with bleed nipples are checked for leaks.
It's this level of detail that makes Alde's products so reliable.»

The history

3At last! The perfect hea-
ting for caravans" proclaims
the 1966 advert

One  of Alde's first mobile4
boiler from 1966

Alde's first Comfort boiler 

50 years of heating 
success: the story of Alde
50 years of heating 
success: the story of Alde
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Contacts:
Tomas Haglund - CEO and Managing Director - tomas.haglund@alde.se
Håkan Streimer - Sales & Marketing Manager - hakan.streimer@alde.se

of clarity and ease
of use. 
What's more it's
now possible to
control your Alde
heating remotely
using a smart
phone app. 

Today just about
every European RV
m a n u f a c t u r e r
offers Alde heating
on its top end
models. Nowhere
has the success
been as great as
the UK where consumer demand has caused OEM's to offer Alde
heating further down their ranges.
However Alde's popularity extends well beyond the UK. Readers of
Reisemobil International , Germany's most popular motorhome
magazine, have now voted Alde heating number one for seven years
running, most recently in2015.
As a technical writer I'm often asked - what is it about Alde heating
that makes it so good? The best way I can describe this is to say that
entering an Alde heated RV on a really cold day is a bit like stepping
off an aeroplane in a warm country, having travelled from a cold one. 

The first thing you feel is a cosseting all round warmth.
You expect to find cold draughts but there just aren't
any. The whole interior is evenly warm. This is
because the radiators are placed low down
around the outside walls where the vehicle
would normally be coolest.

Warm air rises naturally from these radiators, courtesy of special
vents built into the furniture. There is none of the stuffiness that
can be a hallmark of blown air systems. What's more Alde heating
is virtually silent in operation and can easily be programmed to turn
down at night for sleeping.
For frost protection the system is filled with a solution of water and
antifreeze. This is moved round by a small pump mounted on the
side of the boiler. Earlier models used a pump in the head tank but
today the boiler option is preferred as it's quieter and more effi-
cient.
Transmitting warmth via a liquid is far more effective than using hot
air. This is because the liquid can hold much more heat and is more
conductive than air. Alde’s circulation pump uses just 0.2 amps at
12 volts and switches off when the desired temperature has been
reached. Along with a low current consumption from the boiler this
makes Alde heating ideal for use off grid. 
In addition to radiators Alde offers an underfloor heating option.
This consists of pipe coils let into the floor and connected to the
radiator circuit. The effect is very like the rest of Alde's heating -
once you've experienced it you won't want to settle for anything
less.

Where Alde heating is fitted to a motorhome it's possible to con-
nect the heating to the engine's cooling circuit using a special heat
exchanger. This allows the engine to warm the Alde system and,
using a dedicated pump, the Alde system can warm the engine
ready for starting. Couple this with liquid heated foot-well mats
and it's easy to see why Alde heating has become so popular in
motorhomes.
Alde's boiler not only drives the heating it also contains an 8.4 litre
hot water tank. This is more than enough for a shower and the boi-
ler can quickly reheat the water if a second person is showering
soon afterwards. For those who like really long showers Alde now
offers an add-on that provides continuous showering.
Today Alde enjoys international status. From its headquarters in
Färlöv, Sweden, it opened subsidiaries in Germany (2001), the UK
(2009) and the USA (2012). Alde Corp is situated in Washington
State from where it also serves the Canadian market.

3Lightweight aluminium radia-
tors emit warm air via specially
designed vent boards. Outside air
may be blended in too

3The underfloor
heating and alumi-
nium radiators can
be seen on this
demo mode

This infra-red image
shows an underflo-
or heating pipe as
it loops around the
side dinette on a
Kabe caravan 4

3This gold boiler
signifies a produc-
tion run of 100,000
of the 3010 model.
Today, including the
3020 model, more
than 200,000
systems have been
produced

In this sectioned boiler you
can see the gas burner
chamber (blue) and the elec-
tric heating elements (red).
Surrounding everything is
the hot water tank4

Alde's touchscreen control panel (left)

and smartphone app

Visit us at the Caravan 
Salon in Düsseldorf
Hall 13 Booth A14
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BARTOLACCI DESIGN S.R.L. - Via Lisbona , 7/A
50065 Pontassieve (Firenze) - Italy

Ph. +39 055 8345116 - www.bartolaccidesign.it

Visit us at the Caravan 
Salon in Düsseldorf
Hall 13 Booth D70

Bartolacci Design is a Florence-based company specialized in
led lighting manufacturing for recreational vehicles.
Established in 2005, for more than a decade this company

has been committed to improving and proposing innovative, high
quality products to its customers. Bartolacci Design wishes to thank
its customers for the trust and cooperation received over the years,
crucial relationships through which the firm has experienced a tre-
mendous growth. "Today, in order to continue to operate at our full
potential - says Andrea Bartolacci - we have decided to change the
legal form of the company from individual company to Srl. What
will never change is our commitment to increasing the cooperation
with customers with the aim not only to offer worldwide-recogni-
zed top quality products but also to combine them with a special
development that takes place by involving the customer himself in
the design and manufacturing process". On the eve of the
Düsseldorf Caravan Salon, Andrea Bartolacci identifies as main
objectives the consolidation of its main European markets, such as
France, Germany and Italy, and the increase of the market penetra-
tion process that Bertolacci Design is currently implementing in
other important extra-European markets: "This year we have coo-
perated with one of the largest manufacturing groups in the world
for the development and implementation of an innovative lighting
concept that will be presented at the Caravan Salon 2016 in
Düsseldorf. We invite all our customers and industry operators to
visit us during this important event" Bartolacci Design offers a pro-
duct whose production, excluding leds that are certified and gua-
ranteed for their color temperature, takes place entirely in Italy with
Italian components. Today, Bartolacci Design lighting systems are
mounted on the vehicles of the leading recretional vehicles manu-
facturers in Europe, as a result of the emphasis being placed on cut-
ting-edge technologies and advanced quality control systems rese-
arch. "We don’t want to be for the motorhomes manufacturer -
concludes Andrea Bartolacci - just a supplier, but also and especial-
ly a technical and strategic partner in the design of high-quality,
custom lighting systems".

Company Profile

Founded in 2005, Bartolacci Design has set the standards
in the illumination engineering industry aimed at

recreational vehicles for more than ten years, offering
innovation, design and cutting-edge technologies. With its
headquarters based in Tuscany, the Italian Company owns
state-of-the-art equipment for plexiglass laser cutting apt
to create any shape and customization, but also to test
new solutions such as, for example, the combination of dif-
ferent materials. All the production phases are followed
on the field and each product is tested and certified.
Thanks to a flexible approach, Bartolacci Design is able to
respond quickly to any camper manufacturers’ request by
increasing the production volumes without affecting  the
quality of the products. Among the best-sellers, we find
the LED spotlights with flexible or rigid joint arm, the built-
in LED spotlights HT and HTR series, the linear and ceiling
lamps. Several types and models are available: they differ
in the type of light generated, diffused or semi-diffused,
with tones ranging from warm white, cool white to neu-
tral white.

On the eve of the Düsseldorf Caravan Salon, Andrea Bartolacci identifies as main objectives the conso-
lidation of its main European markets. Founded in 2005, Bartolacci Design has set the standards in the
illumination engineering industry aimed at recreational vehicles for more than ten years.

Words Andrea Cattaneo

Bartolacci sets the standards
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CBE Srl - Via Vienna, 4 - z.i. Spini (settore D) - 38121 Trento   - Italy
Ph: +39 0461 958381 - Fax: +39 0461 960009

www.cbe.it

Forty great years… of success!

For forty years now, CBE has supplied a
complete range of electrical system
components for recreational vehicles,

and is a leader in the mid/high market seg-
ment. Today, the company holds roughly
30% of the European market, supplying over
20,000 motorhomes a year with its electrical
systems and electronic equipment. Over
80% of its turnover comes from exports.
Wiring harnesses are strategic to CBE, repre-
senting around a third of its revenues. In the
premium market segment, CBE supplies
about 70% of European RV manufacturers.
We interviewed Bruno Conci, the founder
and owner of CBE. 

In the history of your company, what
achievements have been most grati-

fying?
No doubt, the very first LED control panel for
caravans we introduced in 1978 comes to
mind. After that, having designed and
manufactured the first automotive style
wiring harnesses for the caravanning sector
in the mid ‘80s.
We also take pride in our expansion into
foreign markets during the early ‘90s, an
extremely important step I like to recall, toge-
ther with the fact that by 2006 we had alrea-
dy introduced – as standard production –
complete systems for motorhomes based on
BUS technology with Touch Screen panels.
More recently, we can no doubt derive a
great deal of satisfaction from having crea-
ted three subsidiaries (two for the production
of wiring harnesses and one for the develop-

ment of electronic cards), and the way in
which we are managing them.

An Italian manufacturer exporting
technology and electronics on a global
scale. What is your recipe for overco-
ming the bias of international manufac-
turers towards a country that isn’t
always given full credit in its ability to
develop innovation in the electronics
industry?
I don’t believe a specific “CBE recipe”
exists…, however I do know how we go
about our business: you have to perfectly
understand the suitable markets for your
products, keep up to date on technology and
continuously invest in the quality of your pro-
ducts and processes.
Furthermore, I’ve always considered the fact
that we are indeed an Italian company, but
situated in a region just 300 km from the
Munich area and with historic ties with
Central Europe, as a competitive advantage
we’ve been able to use against our competi-
tion both in Europe and Italy.

What strategies did you employ to over-
come the crisis that hit the sector in 2008
without too much impact?
During the pre-crisis boom years prior to
2008, we had laid down the framework of a
production and sales structure designed to
withstand the impact of a possible market
downturn. This includes not only having a
properly sized work force, manufacturing
plants, investments and what not, but also
expanding to new markets outside the EU,
and strengthening our Aftermarket Division.
Fortunately, what followed has rewarded our
decision making and strategies.

CBE now supplies also FRANKIA

After a deep process of technical analysis based on the customer’s needs, which has
for sure included also installation tests on several sample vehicles, a newer version

of CBE PC380/DS470 system is going to be installed on the FRANKIA motorhomes of
the 2017 season. All the FRAN-
KIA vehicles of next season will
be equipped not only with CBE
electrical systems, but also with
CBE wiring harnesses. Since the
first sample installations a few
years ago, CBE has committed
to developing a system aimed at
fulfilling the requirements of this
very important German
Customer, thus establishing a
fruitful collaboration between
the two companies.

Words Antonio Mazzucchelli

Since 1976, CBE has been a design partner for motorhome and caravan manufacturers worldwide, deve-
loping customized solutions encompassing all aspects of on-board electrical systems: wiring harnesses,
control panels, 12V distribution boxes, battery chargers, tankprobes, sockets and switches. 
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Contacts:
Dorian Sosi - Italy - d.sosi@cbe.it
Paolo Moiola - Export - p.moiola@cbe.it

Is there any one project, product or
technical solution you haven’t been able
to bring to market in the past 40 years,
and which you regret?
Frankly, I have no regrets linked to specific
products or projects I would have liked to
have implemented – I’ve been able to design,
develop and implement so many over the
years!
On the other hand, I can’t hide the fact that
I would have liked and would like to see
more standardization in terms of electrical
systems for motorhomes. 
In this sense, yes: I do regret the benefits, in
terms of still higher product quality and fun-
ctionality, along with reduced costs, that our
OEM customers could derive from a greater
standardization process.

How have the market and customer rela-
tions changed over the past twenty
years? 
Simplifying to excess: the market is far more
concentrated in terms of the number of pla-
yers, but much more fragmented in terms of
offer to end customers, with obvious conse-
quences for a system supplier such as CBE.
With respect to customer relations, at times I
have the impression that we once dealt with
less people, and they held more managing
responsibility and decisional capacity.

How do you see the development of
new BUS technologies, and in your opi-
nion what should be the way forward in
terms of a common development of
platforms and products? 
BUS technologies are obviously a very useful
tool, one which we are very well aware of
and that has been applied for decades now
in a variety of sectors. As for any technology,
its true validity can be measured by its fields
of application and specific user processes.
The standardization we mentioned earlier is
still an ultimate goal for us, and we’re there-

fore ready to commit to any project that
seriously moves in this direction.

Do you have a favourite anecdote regar-
ding your company’s history? 
I’m afraid I can’t occupy all the space in your
publication, so I’ll limit myself to two diffe-
rent stories.
During the early ‘80s – in a situation that was
quite different for our company than what it
is today financially – I decided to turn down
a large job contract from an Italian OEM.I did
it for professional and ethical reasons: they
wanted me to supply products that in my
estimation were, shall we say, technically
unworthy.
A more humorous anecdote, on the other
hand, regards my very first “participation” (if
we want to call it that) at the Essen trade fair
in Germany in 1990. At the time, we didn’t
yet have our own stand at the fair – actually,
we didn’t even have any customers in
Germany. However, an Italian friend who
was exhibiting “allowed” me to put up 2
panels advertising my products at his
stand.So I left all alone from Trento with my
FIAT Croma, and I arrived the next morning
in Essen - and I still don’t know how - I
managed as a simple visitor rather than an
exhibitor, to "sneak in" at the fair with a
90x90cm display panel under each arm.
The following year I was obviously exhibiting
at Essen with my own company stand, and
the first German customers came on board
the next year. 

In your opinion, are there risks in the
globalization that is also taking over our
industry, not just in terms of vehicle
manufacturers, but also as regards com-
ponent manufacturers? 
These are clearly unavoidable processes.
However, I believe that – for the good of the
future of our industry – the benefits of syner-
gy should spread to the entire industry:
OEMs, suppliers, dealers and end customers.

What future strategies do you intend to
implement to ensure that your company
has 40 more years of success?
Here too, there’s no magic wand, and no
super slogan.
Simply continue working as we do: commit
to improving year after year, understanding
how the demands and behaviours of our
clients evolve, and always adopt a long term
vision.

How much have people influenced the
development and growth of your com-
pany?
I believe businesses are made up of people,
more so than of products or machinery. I can
say that over the past 40 years I’ve had the
good fortune of collaborating – both within
and outside of CBE – with people whose pas-
sion, dedication and expertise have allowed
CBE not only to get to where it is today, but
also and above all to properly establish itself
to proceed along a road that 40 years ago
was just beginning. 

The new video

At the Caravan Salon in
Düsseldorf, CBE will

be presenting a preview of
its new company video.
Shot at the two produc-
tion facilities in Trento and
Arco on the occasion of
the company’s 40th anni-
versary, the video recounts
the success of a company
that has made history in
the industry. Filmed in high
definition using also dro-
nes, the video enters into
the very heart of the com-
pany’s production proces-
ses, providing a highly

technical and interesting
look at the innovative
technologies that have
allowed CBE to achieve
quality without compromi-

se, as well as putting toge-
ther a finely crafted promo
whose musical soun-
dtracks and scenes capti-
vate and engross viewers. 

Visit us at the Caravan 
Salon in Düsseldorf
Hall 13 Booth A44
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CTA Srl  - Via Groenlandia, 23 - 00040 Pomezia (RM) - Italy
Tel: +39.06 91601096 - Fax: +39.06 91601096 

Web: www.ctapomezia.it

CTA introduces its TV supports with a new, safe and strong locking system and
improved comfort for users: less vibrations and clearance between components
and a simplified handling system. 

Functional restyling
for the CTA lcd brackets 

Words Giorgio Carpi

In recent years, the number of European manufacturers who have
chosen the TV stand CTA has increased steadily, the excellent
mechanical performance and the quality of the materials chosen,

were the basis of this success. The range consists of over thirty models,
which are suitable for any kind of configuration of the interior of the
recreational vehicles. The CTA's wide range consists of over thirty
models, light, strong, easy to install. CTA supports are suitable for any
kind of configuration of the interior of the camper: swivel wall mount,
sliding, sliding floor, ceiling mount, ceiling mount guides, rocker, table
or ceiling with bracket for vertical scrolling. Lightweight, strong, easy
installation and usage are the other winning elements that comple-
ment the accessory. All movements are clutched by the interposition
between the metal parts of a film of nylon, which allows the tighte-
ning in a simple and smooth. 
In brackets for LCD TV also has been inserted
the quick function, a mechanism
that allows you to release the
television and use it in
the bedroom,
living room or

under the awnings. An important
option is the locking ratchet, a
dedicated accessory to the “After
Market” which locks the joint in a
pre-set position, to make it quicker
mounting the TV in a second
moment. 

“We have re-engineered the lock system of our TV holders – says Dario
Bellezze, CTA Marketing Manager – The new mechanic lock is very
strong and keeps the support safe from opening while the vehicle is
moving. We have also improved some of the structural features on our
TV supports, and we have improved comfort for users. We further

lowered vibration and the clearance between mobile compo-
nents. We have also simplified the handling by

optimizing the friction system. Only a
few models still use the manual

lock system to hold the sup-
port in open position

but most of our TV
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9PT0096401V10
TFT bracket with mini arm, auto
lock and quick fixing – adjustable

Dario Bellezze - Sales manager
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9PT0095500V10
Sliding ceiling tft holder with
rotation – adjustable

CTA has a 39 year long experience in the auto-
motive industry, and it is mainly focused on

transforming different kinds of technical vehicles
and structures. It addresses mainly vehicle manu-
facturers which need not only the design, produc-
tion and supply of finished products, but also after-
sales assistance. Its great experience and organiza-
tion capacity lead to a rapid development in pro-
duction; this is what enables the technical depar-
tment to carry out extremely innovative studies,
while efficiently following up on the progress of
purchased orders. Today CTA works with the most
famous Italian and European RV manufacturers
providing seatbelt anchoring structures, luggage
racks, seat swivels, TV brackets, ladders. All in com-
pliance with European safety standards. 

Company Profile

supports don't need it anymore. The big innovation, howe-
ver, is the locking system: it only takes to softly push the
support to the locked position to have the support fixed by
a simple click. This comes from a particular study of mecha-
nics engineering that allowed us to create a perfect dyna-
mic among functionality, versatility and weight limitation”

Company CTA, has grown up strong of four decades of
experience in the OEM automotive sector. Set up and
managed by a young and professional team, able to
satisfy the different needs required by the firms of
the sector. CTA is predominantly oriented to the
production of structures and to different kind of
vehicle conversion and addresses to those
firms, which require more than just a supplier
but also a valid post-project technical sup-
port. Thanks to the experience acquired and
to the versatile management CTA has deve-
loped and extended its manufacturing
capabilities. The development was impro-
ved with an innovative technical depar-
tment to follow the production but
without neglecting the continuous rese-
arch for new product. One of the CTA
goals has always been the support offered
to the OEM manufacturers, therefore in
synergy with other societies in the field. 

9PT0084400V10
Tft bracket with mini arm, auto
lock  – adjustable

9PT0096400V10
Tft bracket with mini arm
and auto lock – adjustable

9PT0084401V10
Tft bracket with mini arm, auto
lock and quick fixing – adjustable

Contacts:
Dario Bellezze - Sales Manager 
dario@ctapomezia.it 

Visit us at the Caravan 
Salon in Düsseldorf
Hall 13  Booth F81
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Focus on JAPAN

Words Enrico Bona

The Japan’s tourist offer is almost
unparalled for its uniqueness and
variety as well as for its high-quality

and endless suggestions such as temples,
magnificent gardens, spas, natural and lan-
dscape beauties, peculiar food and tradi-
tions, fine art and architecture, whether
they are traditional or representative of the
latest avant-garde, the huge range of
technology and often bizarre products sui-
table for any budget, the boundless urban
concentrations attract many tourists from
all over the world, who consider the warm
Japan invitation as an opportunity to live
four tourist seasons a year among culture,
leisure and curiosities and to have a unique
experience. Efficient road networks and
futuristic transport systems allow tourists to
comfortably tour the country while the pro-
verbial Japanese hospitality, warmth and
sympathy welcome and immediately
enchant the visitors. In practical and econo-
mic terms, the Japanese Government has
included tourism in the priority list aimed at
the country’s future growth opportunities.
The immediate, tangible result consists in
approximately 20 million tourists who have
literally invaded the Land of the Rising Sun
in 2015, a trend that Japan has forecast for
2020: the achievement of the aforementio-
ned result 5 years earlier than planned
allows for an expectations relaunch. Today
Japan declares to aim at 40 millions of tou-
rists in 2020 and even 60 millions in 2030.
The competitive Yen will not be the only dri-
ving force for this plan in the tourist  indu-

stry, as we have to consider also the signifi-
cant investments in promotional activities,
the unquestionable uniqueness of the tou-
rist offer itself and, last but not least, the
great safety that Japan ensures to its foreign
guests. This general scenario certainly outli-
nes a very interesting proposal, even for
those who love traveling tourism and  the
industries both directly and indirectly invol-
ved in the tourist industry.

The RV market in Japan
Economically and productively speaking, the

Japanese RV market seems to follow the
positive national trends also related to the
domestic car market, which in the recent
years has enjoyed economic stability and
growth. The sales data, specifically related
to the industry, suggest a prevailing prefe-
rence toward vehicles in which the com-
pactness is imperative along with the
technological equipment and the demand is
mainly oriented toward optimized layouts
tailored to the customer’s needs. The
Japanese camper longs for comfort and per-
formance, cutting-edge, eco-friendly energy

Japanese RV Vehicle Types

Small is great!Small is great!
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solutions, ease of use and general autono-
my in consumptions relating both to fuel
and electric batteries. A strong and signifi-
cant introduction of new technologies has
created a major impact on the Japanese
automotive industry with positive effects
also in the RV sector: for example, hybrid
propulsion already features considerable
sales percentages for the chassis based
camper-car Toyota Prius Plug-in Hybrid
(PHEV - Plug-in Hybrid Electric Vehicle),
which has a competitive price of 42,000
Euros. The alternative propulsion now is
something real and will exponentially grow
in the upcoming years. As early as 2016,
certain types of PHEV AND FCV engine (Fuel
Cell Vehicle, hydrogen or oxygen technolo-
gies that do not generate combustion) will
represent, always for Toyota, 50 % of
domestic sales. The Electric Charging
Network currently provides 40000 charging
stations throughout the Country, whose
number is continuosly growing supported
by strong government incentives.

The legendary “Made in JPN” miniaturi-
zation debuts in the outdoor vacation
sector
In the Japanese RV market we identify a
very special and peculiar Japanese case: in
line with the large sales percentages deve-
lopment occurred in the Kei-car (micro car)
market niche, Japan has developed a pecu-
liar RV production sector: the Kei-camper.
Traditionally, the Japanese houses are very
small compared to the Western standard
and miniaturization has always distingui-
shed any type of Japanese industrial pro-

duction. Thus, also the micro camper fits
naturally in the country’s culture and pro-
ductive attitude. On average, Kei-camper
appeals low-budget customers and offers a
suitable accommodation for couples.
However, in Japan this type of recreational
vehicle is extremely popular and is called
"Kei-Jidosha", which literally means "small
car".  Besides the obvious economic bene-
fits, its characteristic compactness fits per-
fectly with the typical Japanese road traffic
requirements: the Kei-camper is energy effi-
cient and pays lower motorway tolls compa-
red to normal sized cars. Besides, its techno-
logical equipment aimed at especially
demanding customers make it an all-sea-
sons camper. Last but not least, any micro
japanese campers measuring less than 5
meters in length is considered as an ordina-
ry car and can be parked in any parking
area. 

Who is the Japanese camper?
If we try to outline the Japanes camper’s
profile, we will see that the available data
indicate that 65% of the RV vehicles
owners belongs to 60+ age group and the
remaining 35% to 30-40 age group. Senior
group members use the vehicle for periods
of 5 - 7 days, and spend their holidays pre-
dominantly at thermal resorts and mountain
areas during summer or winter months,
when they enjoy skiing as well. Conversely,
the 30-40 age group members are more
focused on short holidays, due to the typi-
cal japanese very short holiday tradition.
The younger and more socially work-addic-
ted group makes use of the camper mainly
at weekends with average stays of 3 days/2
nights, but shows more or less the same
preferences in relation to places of destina-
tion for their total freedom holiday compa-
red to the older one. Most part of the

Japan is the land where the past meets the future: its culture and
tradition have learned over the centuries to absorb the techno-
logical influences coming from abroad and submit it again to the
world, re-interpreitng and enriching it through its own tradition.
Despite the ongoing financial stagnation, the country reaffirms
its stability as one of the most solid and developed economic
systems in the world.
In addition to the increase in exports and decline in imports, the
increased expenditure for free time-related activities significantly
contributes to the good country’s financial performance. As to
economic policies, the current Shinzo Abe’s government has
launched a program, called “Abenomics", which is strongly
focused on growth. In 2013, the Bank of Japan has launched a
plan aimed at an unprecedented quantity loosening and the
monetary policy has contributed to the rise of the Nikkei index
and has led to the depreciation of the yen against the dollar and
the euro, thus encouraging the increase of the great Japanese
exporters’ turnover. In this scenario, the Abenomics takes the
name of "three arrows plan", whose implementation concerns
three key points: monetary policy, fiscal stimulus and structural
reforms. The first two arrows appear to have already achieved
the desired outcome while the third, i.e. the one related to
reforms, has not been yet completed. You can however clearly
identify the positive trend that the Abenomics has started for the
upcoming years and among these three main influencers: the
scheduled 2020 Olympics Games that will generate huge econo-
mic movements, the ongoing Economic Reforms, the growing
tourist industry. The Prime Minister Shinzo Abe wants to imple-

ment a vast and radical reforms program with the purpose to
boost the economic recovery of the country, which has faced
recession for too long. Foreign policy is strongly pro active and
increases investment in the private sector. In a nutshell, the
Abenomics, consists in adopting a growth-boosting policy inste-
ad of pursuing rigor and spending cuts, as happens in Europe.

The 2020 Tokyo Olympic Games

After the global financial crisis and the devastation of the ear-
thquake in 2011, Japan has invested a lot in the great 2020
Tokyo Olympic Games event, giving it a regenerating role as the
symbolic motivational value for reconstruction. The Olympic
Games play a key role in the reproposal of the Japanese model
to the world, which consists of organizational and productive
efficiency, economic and technological power, undomitable
national character despite all the economic and natural disasters,
always pioneering toward excellence and innovation. For the
second time Japan will host the event, after the previous games
in 1964. The impact of the Olympic Games will be crucial and
will involve not only the sports facilities building, but will also
allow the implementation of notable urban redevelopment pro-
jects and the construction of new infrastructures, mainly related
to the urban transport system. As to the social impact, the
Olympic Games will further improve the already proverbial japa-
nese people’s care for their health. A renewed interest in sport
as a crucial element for social welfare, outdoor activities and
consequently for domestic tourism, not only of foreign origin.

Economic reforms and the Olympic Games as tourism driving forces

Japanese RV Vehicle Domestic & Import

4
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Bus Conversion:
Bus Cons are manufactured by
using Bus or Minibus base vehi-
cles without significant modifica-
tions of the vehicle’s body. The
interior of the vehicles is fully fur-
bished typically including a living
room area, bedroom, toilet/sho-
wer & storage compartments.

Camping Trailer:
Camping Trailer market is a
developing market in Japan &
mostly due to low trailer uses
in it is still developing.
A small volume of the trailers
are domestically produced,
however, the majority are
imported from EU or USA.

Truck Camper:
Truck Campers are also present
in Japan; however, due limited
pick-up truck market this cam-
pers are a niche market. Due to
a demand from Japanese for
high quality, campers currently
sold in Japan are domestically
produced.

Van Conversion:
Van Cons are manufactured by
using Van, Minivan or Station
Wagon, etc. as base vehicles.
Vehicle bodies are not signifi-
cantly modified, however, espe-
cially for van category the roof
height is increased by adding an
FRP top. The interior of the

vehicles is fully furbished typically including a living room area,
bedroom, toilet & storage compartments.

Mini-Sized RV:
Mini-Sized RVs use a Japanese unique category of small called the Kei-Car. Kei-Vans or Kei-Trucks
are utilized as base vehicles. This segment includes various levels of modification of the vehicle
including cab conversion, van conversion & mild conversion. The degree of interior modification
depends on the Camping Car Manufacturer; however, typically sitting area converts to sleeping
area. Some vehicles are equipped with small kitchens with sinks & running water. Toilet/shower is
not common due to space limitations.

Cab Conversion:
Cab Cons are designed by leaving the front cabin area of the original vehicle & adding a
fully furnished FRP or aluminum body to the cab and body. The vehicles which are typi-
cally used for these conversions are split in Cab-Over & Minibus categories. At the current
time only domestic manufactured vehicles are used & some Japanese automobile manu-
facturers (i.e. Toyota & Isuzu) develop camper dedicated chassis. The interior of the vehi-
cles is fully furbished typically including a living room area, bedroom, toilet/shower & sto-
rage compartments.

Camping Passenger Cars / MPVs:
Passenger Cars & Minivans are a popular entry level weekend excursion vehicles. The outside
structure of the vehicles is often modified by adding a pop-up roof. The degree of interior
modification varies by maker, however in most models the cabin area converts to sleeping
area. Some vehicles are equipped with small kitchens with sinks & running water.. With a pop
up roof configuration these vehicles can sleep 2 adults & 2 children. In many cases, the vehi-
cles serve a double purpose; commuter/daily car on weekdays & excursion vehicles on the
weekend.

Focus on JAPAN

Castagnari srl
Via Remo Stortoni, 42 - Zona Industriale Romitelli - 62019 Recanati (MC) Italy - Tel +39 071 7572187 - Fax +39 071 7572189 - info@castagnarisrl.it 

RV�s bathrooms with 
style and innovation

Castagnari srl is specialized in plastics processing 

-

-

torhomes and caravans. Form but also substance! 

The plastic materials are light and have a gentle tou-

quality shower cubicles and large and deep wa-
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Shower door with aluminum 
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RV’s bathrooms with 
style and innovation

Castagnari srl is specialized in plastics processing 

-
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torhomes and caravans. Form but also substance! 

The plastic materials are light and have a gentle tou-

quality shower cubicles and large and deep wa-
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Shower door with aluminum 
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recreational vehicles owners in Japan,
however, are on average 40 - 70 years old.
This "Senior Market" - related data are
quite similar to the data related to any
country featuring a well-developed market
for recreational vehicles. On average, the
potential customers that most frequently
visit the Japanese dealers are between 40 -
60 years of age, they look for custom
layouts and schedule the implementation of
their vehicle with a view to their retirement.
At technological level, they opt for the
installation of compressor refrigerators,
while the air conditioning is a rather
uncommon optional, although demand for
it is growing. Solar panels are commonly

requested. The microwave is certainly pre-
ferred to traditional oven and electric gene-
rators are 900W-1.6kW compact type. The
diesel heating is currently the most wide-
spread, also considering the space that ine-
vitably remains limited due to the LPG
system.

Outdoor tourism in Japan: impacts
involved
In Japan we find a dense and organized net-
work of roadside stations and Service
Parking Areas, but, similarly, the number of
the campers-aimed infrastructures is rising
as well. The current development of the
structures implemented by JRVA (Japan

Recreational Vehicle Association) is targeted
to meet the customers’ complex needs and
are a key element in the Association’s futu-
re strategies. The economic benefits of
these overall increases in the sector can be
seen in the growth of domestic tourism and
in the resulting boost to local economies.
The majority of the population lives in large
urban areas and the widespread use of
recreational vehicles is more concentrated in
these areas. For the city dwellers, the cam-
per is becoming the perfect means to explo-
re the most rural part of the country, but
the most popular destination and the most
loved vacation for 60% of the japanese
campers is a hot spring destination.

- What are the scenarios you figure
out for the future in RV Japan mar-
ket?
The Japanese RV Market will continue to
grow in the coming years.  From 2014-
2015 the market grew by approximately
11% & although this was higher than
previous years, it can be expected that the
growth in the years leading to the 2020
Olympics will remain in the high single
digits.  Beyond the Olympics, the additio-
nal positive boost that may benefit the RV
Market is the continuing growth of
foreign tourism in Japan.  The Japanese
government has set this growth as one of
the main priorities for further boosting
the economy, especially in the rural areas.
Lastly, the continuation of growth in the
aging population will continue to sustain
and grow the market.  As many of the
older generation have significant savings,
free time and an interest to see their own
country, domestic traveling with an RV
will continue to gain popularity. It is
important to mention that the growth will
mainly be focused on motor caravans, not
caravans. (please see the below com-
ments)

- What are the reasons obstaculating
import of RV in Japan from other
countries?
In terms of obstructions, I would like to
first address the ratio of caravans vs.
motor caravans in Japan. The simple rea-
son why caravans are not popular in JP is
due to the fact that in general, there is no
trailer pulling culture in this country.
Motor or sail boats trailers, small trailers
for Do-it-Yourself exist is such small num-
bers, that one could almost say that the
percentage is zero. There is also the issue
that JP roads sometimes tend to be quite
narrow; however, in my personal opinion,
this is not the key issue. 
In terms of imports, first of all there are
no import tariff based restrictions, howe-
ver, there are some issues related to the
homologation of the vehicle per exhaust
regulations. Per regions from which
imports are coming in, EU is highest , US
is a distant second.  There are no imports
from AUS or China at the moment &
aside from some JP Manufactures who
produce components (furniture, etc.) in
their own plants in China; imports from
both of these countries are not expected
in the near future.
Here are the main obstacles, in my view:
- Size of vehicles – in general JP RVs are
typically smaller than European, and of
course, American ones.  As a large per-
centage of the buying population is elder-
ly couples large vehicles presents a chal-
lenge for driving & to some extent waste
per too much space.
- Price of vehicles – imports are generally
more expensive due to the long transport,
upgrades necessary for local market &
lack of service for base vehicles in JP. 
- Lack of service for base vehicle – at the
moment JP does not have any service for
the Fiat Ducato, nor any of the American
brands.  Therefore, the vehicles imported

are gray imports & have to be serviced by
the importer.  These costs have to be
added onto the price of the RV making it
more expensive if compared to locally
manufactured Toyota Hiace or Nissan
Caravan.  

- What are the main differences of
interior layout between european
and japanese standards in terms of
style, research and ergonomics?
The first main difference is that the size of
the interiors is much smaller.  This is
mostly coming from the fact that the base
vehicles are smaller. 
-Showers are not so common & only avai-
lable on the larger vehicles.  In Japan, we
have a lot (over 3,000 or so) of hot
springs all over the country and they are
quite reasonably prices + can be easily
accessed. Most people prefer to relax in a
big hot spring rather than a cramped sho-
wer. 
- Microwaves instead of Ovens – In Japan,
people do not bake, so ovens are not
necessary. 
- Compressor Driven Fridges – We do not
have any market for 3-way fridges, inste-
ad the market is completely compressor
fridge
Very low fitment of LPG – Gas is conside-
red troublesome to refill and dangerous.
Due to this, we are not using LPG for hea-
ting or fridges.  It is used for cooking,
however, we typically use disposable car-
tridges. If a shower & boiler is installed,
then a small 3kg or 5kg LPG portable tank
will be also onboard.
- Large Battery Banks & Solar Panels – As
most people prefer to stay off grid, they
typically have larger batteries + solar
panels.  Some have small generators for
driving the AC in summer, however, gene-
rator use is quite restricted in many areas
due to noise.

Interview with Bartek Radzimski*

*Chief Director, International Affairs Japanese RV Association

4

Focus on JAPAN
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Dimatec illuminates
the road too
With the launch of new headlights for motorhomes, Dimatec  includes external lights in
its products range thus becoming a major reference point for all European manufacturers.

Dimatec S.p.A. - via Galileo Galilei 7 - 22070 Guanzate (CO) - Italy
Ph: +39 031352771 - Fax: +39 0315277216

www.dimatec.it 

Alexander Vohwinkel, 
Dimatec Key Account Manager 

Dimatec’s joining in the external lights
industry is occurring at increasingly
rapid pace. Although a complex and

difficult sector because of the high design
and testing costs involved, it is also a promi-
sing one if we think that all motorhome
manufacturers use headlights for aesthetic
reasons with the aim to better customize
their vehicles, as it has happened in the car
industry. After a very promising start with a
full range of taillights, which was greatly
appreciated by European manufacturers,
Dimatec is ready for the great leap forward
as it is going to present at Dusseldorf Salon
a motorhome-aimed front headlamp. This is
an ambitious project resulting from the com-
pany’s multi-year experience in the lighting
industry that certainly involves considerable
risk and efforts: in fact, very few companies
are currently operating in this sector.
Dimatec will therefore be one of the few

interlocutors which manufacturers will dialo-
gue with in order to get front headlights apt
to customize their motorhomes front. As we
know, most of the camper makes use of the
original chassis cab (Fiat, Ford, Mercedes...),
but the motorhomes segment, which com-
prises vehicles featuring an integral body
with front redone, is experiencing a signifi-
cant growth accompanied by a market broa-
dening aimed at including any price ranges
(in Europe, the final price ranges from
60,000 to 250,000 Euro).  
"After 30 years in the interior lighting sector
- explains Alexander Vohwinkel, Key
Account Manager of Dimatec - in 2013 we
debuted in the external lights industry, with
the aim to create a complete range of pro-
ducts to be supplied as automotive OEM to
our customers. We started with some tail-
lights models, then we added a series of
marker lights and other small auxiliary lights.
Now we fulfill our project by launching the
front headlights, which obviously are more
complex to implement. We are talking about
LED headlamps and the idea is to group in
only two headlights what today is usually
enclosed in three." 
Featuring a circular shape with 95 mm dia-
meter, the new headlamps are then two: the
first groups daytime running lights, position
lights and dipped beam lights, while the
second combines high beam and turn signal
lights. At the time of writing the new hea-
dlamps are in the testing phase. We are per-
forming in-house checks to evaluate diffe-

rent parameters, such as product durability,
but we are going to implement a number of
quite complex tests to verify the products
compliance with the European rules related
to the road lighting (light intensity and
others). Since the product is fully compliant
with the regulations and has passed all in-
house tests, Dimatec plans to obtain the
European certification by the end of August.
"We are really satisfied with the work done
- says Alexander Vohwinkel - and we are
sure that when the production process
starts, Dimatec will become a proud part of
this pomising business. Compared to large
lights manufacturers in the automotive sec-
tor, we boast decades of experience in the
RV sector, but we can also ensure production
flexibility and product customization that

only a smal/medium size company may
offer". 
Product customization is increasingly reque-
sted in the motrohome world, which is rapi-
dly evolving. Given that the sector numbers
prevent the creation of ad hoc lights for each
motorhome model, the customization
through changes of a standard product
becomes crucial to obtain image variations
at acceptable costs. 
Novelties, however, do not end here becau-
se Dimatec has scheduled a further widening
of the tail lights range, in this case extended
to all campers and not only for motorhomes.
The series of linear-developed light bars
(horizontal or vertical), alrea-
dy successfully used by some
manufacturers will extend so

Words Andrea Cattaneo
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Contact:
Alexander Vohwinkel
vohwinkel@dimatec.it

as to be attractive also
to large vehicles manufacturers, the so-

called "liner". The new linear lights will be
longer than the current ones, so as to
be more "prominent" and not to
blend with the tail wall of the
maxi size vehicles.

Also, a L-shaped rear light is currently
under study, which would be aimed at all
vehicles and not only premium ones. Very
thin and elongated, this L-shaped lamp will
have a great visual impact. It will include
position light and stop light and it can be
usefully combined with other light bars
(either horizontal or vertical) to definitely
characterize the rear wall of different

motorhomes types. It is therefore clear
that Dimatec, increasingly OEM
market-oriented, has made
major investments in this
niche market, which consi-
ders absolutely promising.
After years of commitment in
the interior lighting segment,
now the Italian company is
proudly going to become a
part even of the the external

lights industry, thus being
able to offer a com-

prehensive pro-
ducts range to
manufac -
turers.

Company Profile

With over 30 years’ experience,
Dimatec Spa is a company

specialized in supplying lighting
for recreational vehicles. Officially
established in 1983, it has far-off
roots if one considers that its foun-
der, Richard Pirovino, began to
operate in the sector as early as in
1974. In 1989, the company made
its debut in the lighting industry
by starting the production of
lamps and a few years after laun-
ching Veralux, an external, 12 V
and 11 W fluorescent lamp that
soon has become a best seller in
the caravanning market. Dimatec
operates both in the factory fitted
market and the after market with
its own products, but works also as
a commercial agent, i.e. the inter-
mediary between the recreational
vehicles and components manufac-
turers, offering a wide range of
accessories and spare parts. Since
November 1999 Dimatec is ISO
9001:2000 certified. Since then the
company is committed to constan-
tly improving its own internal pro-
cesses to achieve its objectives
aimed at providing increasingly
better customer service. During
2009 Dimatec has been certified
under the new ISO 9001: 2008 as
well.

Dimatec supplied internal lights and faucet
for the innovative Fiat Ducato 4x4 Expedition

Visit us at the Caravan 
Salon in Düsseldorf
Hall 13 Booth E85
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DREONI GIOVANNA s.r.l. - Via G. di Vittorio, 19 59021 Vaiano (PO)  - Italy
Ph. +39 0574 988880 - Fax. +39 0574 987231

web: www.dreoni.com/

Custom tailoring
With a half century of experience in the automobile and motorhome sector, Dreoni Giovanna srl expertly
manufactures any type of fabric element for cab interiors, artfully combining functionality and decor.

In a specific
market such
the European

RV sector, where
furniture fabrics have become an essential
element of the product’s success, Dreoni
Giovanna’s industrial tailoring and outfitting
expertise has become a valuable and crucial
factor for many manufacturers. We need
only mention its partnerships with both the
Hymer group, under the Laika brand, and
within the Trigano group, with Italian brand
names such as McLouis, CI, Elnagh, Roller
Team, Mobilvetta, Rimor and PLA, as well as
French brands the likes of Challenger and
Chausson. Dreoni Giovanna supplies a varie-
ty of fabric-based products to motorhome
manufacturers, including curtains, carpeting,
bedspreads, wall panels and, of course,
covers for cabin seats and dinette chairs. The
sort of sewing and stitching work that requi-
res considerable skill and expertise, in order
to create a highly discernible level of uphol-
stering on furnishing details that have a
direct and immediate impact on customers. 

Dreoni Giovanna srl is no mere startup in this
highly specialized field of workmanship, boa-
sting a half century of experience. That’s
right… 50 years in the business of providing
fabric upholstery. For the motorhome sector
specifically, Dreoni Giovanna has been ope-
rating for two decades now, but the compa-
ny was founded way back in 1966, when
Giovanna and her husband Elio Dreoni
began providing automobile upholstery in
what was then a booming industry. Indeed,
already in the 1950s the area of Prato, in
Tuscany, had become a highly specialized
industrial hub for fabric making, evolving
from a long held historical tradition.
Currently, Dreoni Giovanna srl still maintains
a strong presence in the automobile sector
(amounting to at least 30% of its turnover),
manufacturing carpeting, mats and uphol-
stery for car seats, although most orders are
from the RV sector. Their vicinity to Italian
production sites is certainly not a secondary
factor: Tuscany is home to a real industrial
district for motorhomes, with manufacturers
such as Trigano Spa, SEA, Laika, PLA and

Industria Italiana Camper – the sole remai-
ning fully Italian controlled brands among
the larger outfitters, as well as many other
firms serving the industry as component sup-
pliers and minor builders. 
“We entered the motorhome sector in the
late ‘90s,” explains Sergio Dreoni, the com-
pany’s Managing Director and son of the
founders, “setting our sights on a product
niche that was expanding rapidly – front seat
upholstery. As we all know, over the past
twenty years revolving cabin seats have
increasingly gained in importance, becoming
an essential part of the vehicle’s living space,
and therefore requiring the use of fabrics
matching the dinette seats. Over the years,
our work has also gained in appreciation by
motorhome manufacturers, so that at Dreoni
Giovanna srl we’ve broadened our range to
other furnishing and upholstery elements.
Today, in addition to front seat coverings, we
also provide upholstery and fillings for the
vehicle’s living area, as well as curtains,
quilts, bedspreads, safety netting for berths,
and blackout shades specially fitted to cab

Seat covers
With the exception of very few

low end vehicles, all motor-
homes now feature cabin seats
that are upholstered in fabrics mat-
ching the living area, especially
when the seats are rotatable and in
plain view, necessarily integrating
with the dinette area. Seat covers
are a complex element, but the staff
at Dreoni Giovanna srl are up to the
task, with fifty years’ experience and
a long history of outfitting car seats.

Upholstery must adapt perfectly with seating,
but ease of assembly is needed as well, espe-
cially since it is often inserted on the produc-
tion line, where speed is key. 

Curtains and upholstery
Dreoni Giovanna srl manufactures all types of cladding elements for the interior, whether

in classic fabrics or faux leather. For instance, interior curtains are available for the various
windows in the passenger compartment, often in coordinated fabrics with details from the
dinette. Wall panels can be applied on cabinet uprights, with a decorative function, or for fini-
shing purposes, increasingly essential not just on high-range vehicles. To this end, functional
and decorative details such as storage pockets and other small elements are becoming ever
more important, customized with the manufacturer's logo.

Words Andrea Cattaneo

Sergio and Franco Dreoni
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Contact:
E-Mail: info@dreoni.com

Custom cab carpeting
Carpeting is manufactured for both the cab and living areas, including small details such

as mats for access steps to the living area and steps leading to the top rear bunk bed.
Specially customized decor can be created at the customer’s request on carpets and mats,
such as embroidered company logos. An electrical floor heating resistance can also be
inserted in the carpet. Thanks to CNC machines, carpets can be custom cut to the custo-
mer’s DXG design: Dreoni Giovanna srl can manufacture virtually in real time, shipping the
day after receiving the customer’s design. The use of a CAD system reduces waste while
optimizing joint cuts. 

Bedspreads
Padded bedspreads are available in every shape and color, for covering original mattresses. All

that’s required is to provide the bed’s dimensions: Dreoni Giovanna srl then purchases the fabric
at the customer’s specifications, manufacturing decorative bedspreads that perfectly match the
fabrics in the living area and/or wall panelling. All bedspreads can be fully customized, quilted and
embroidered, or feature special designs and details.

Interior shades
Dreoni Giovanna’s manifold production range also includes cab window curtains, a must

for isolating the cabin area and covering window surfaces, ensuring the crew’s privacy
while shading the cab’s interior during rest time.

windows. We also have a considerable
demand for carpeting and mats, both for the
cabin area and living spaces. Our forte lies in
the vehicle’s customization, creating decora-
tive pillows and cushions, storage pockets,
decorative panels and many other design
details that contribute to enhance the inte-
rior.” 
Based on the vehicle manufacturer’s input on
the desired type of fabric, purchased inde-
pendently or supplied directly by the manu-
facturer, Dreoni Giovanna prepare a cutting
and stitching design to begin the product’s
realization. Various types of materials can be
used, from traditional yarns to synthetic lea-
ther. The company employs around twenty
people, with over seventy stitching machines
catering to any type of workmanship. There

are specific complex numerical control
machines for fabric cutting, and a rational
archiving system has been set up for cutting
designs. Detailed craftsmanship requiring the
expertise of highly skilled workers is mana-
ged alongside modern, computerized indu-
strial processes. The creation of templates is
still a manual job, as with much of the stit-
ching work, although the trend is toward
increasingly standardizing production in
order to achieve consistently high quality.
Manual stitching is performed alongside
industrial seams, including electrowelding
methods that can combine two different
types of materials, such as a plastic material
over carpeting (as for the heel guard set onto
the driver’s mat). Dreoni Giovanna srl is also
often called on to create detailed workman-

ship specially requested by clients, with the
aim of providing a top level customization
for motorhome: embellishments, special
designs, embroidery, including the RV manu-
facturer’s logo (embossed, stitched, engra-
ved, etc.) on fabrics used for seats or wall
panels. All work processes are performed in-
house, without resorting to outsourcers. A
small to mid-sized dynamic company, Dreoni
Giovanna srl takes pride in its highly flexible
production. “Our limited size, internal pro-
duction capability and stockroom organiza-
tion allow us to handle both large scale
orders and special limited series requests,”
explains Franco, the company’s Sales
Manager and another son of the founders,
“so that we can begin production within a
very short time frame.” 

Cab alcove profiling details
Nearly all motorhomes now feature a detached cabin roof, in order to better incorporate

the cabin in the passenger area. But the profiling detail underneath the alcove needs to
be properly finished, which is where Dreoni Giovanna srl makes use of its expertise in this
special product niche. Firstly, a wooden base is created, which is then padded and upholste-
red in a fabric of the customer’s choosing. Obviously, a coordinated fabric can be used that
matches the cabin seats and dinette chairs. This allows for a proper level of customization for
the alcove profiling, based on the motorhome’s design and quality. Unlike similar products
with plastic moulding, alcove profiling designed by Dreoni Giovanna srl does not require
large production numbers, since there are no moulds to be amortized. Once created, the
entire element is supplied to the vehicle manufacturer for assembly on a production line.

Visit us at the Caravan 
Salon in Düsseldorf
Hall 13 Booth C24
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The sixth generation of FIAT Ducato has
been presented: a perfect solution to
the requirements of handling, comfort,

safety, performance, fuel-efficiency and envi-
ronment-friendliness. The engines, all Euro6,
are provided with Low Pressure EGR technolo-
gy (LPEGR), which intercepts the exhaust
gases after the DPF and returns them to the
combustion chamber via a low-pressure cir-
cuit. This system has two advantages: it aba-
tes NOx emissions by means of a lower com-
bustion temperature and saves fuel by ensu-
ring better efficiency of the turbine.
Furthermore, all the engine in line-up of
Ducato are top in class in their power class in
terms of fuel efficiency and delivery high tor-
que at low rpms, which is a highly appreciated

feature by motorhome drivers. The Multijet2
engine range delivers power from 115 to 180
HP: an offering capable of satisfying the most
diverse needs of motorhome producers and
end customers.
"To comply with Euro6 regulations, we have
developed a specific solution for the combu-
stion gas treatment called Low-Pressure EGR
technology”, says Fulvio Ceresa, Product
Planning Fiat Professional Recreational vehi-
cles & Converters “The system intercepts
exhaust gases after the DPF, and feeds them
back to the combustion chamber through a
low-pressure circuit. This brings two main
advantages: lowered combustion temperatu-
re reduces NOx emissions and improved
turbo-charger efficiency allows fuel savings.

Compared to mainstream Euro6 systems, ours
is lighter, simpler, easier, more economic to
maintain and it does not require the use of
AdBlue”.
The 2-litre 115 Multijet2 is the most economic
and eco-friendly of the range, ideal for cam-
per vans. It has 115 HP and 290 Nm of torque.
Fuel consumption is reduced by 6 percent
with respect to the previous Euro5+ version. It
is now available with new six-speed gearbox
and a right-hand drive version.
The 2.3-litre 130 Multijet2 engine is the ideal
best-seller for medium-sized motorhomes: it is
easy to drive in all conditions with a maximum
torque of 320 Nm available already at 1800
rpm. It is ideal for mixed use: agile in traffic,
brilliant on long hauls. Once again, fuel con-

Words Andrea Cattaneo

The sixth generation has arrived

Focus on FIAT DUCATO EURO 6

Fiat presents the new Euro6 Multijet2 engines, top in class in terms of fuel efficiency and deliver high tor-
que at low rpms, a feature which is highly appreciated by motorhome drivers. The 130, 150 and 180
Multijet2 engines are also available with “Comfort Matic” robotised gearbox for relaxing driving.

Fulvio Ceresa - Product Planning
Fiat Professional Recreational

vehicles 
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sumption is reduced by 3 percent with respect
to the previous version. The upgrades made to
the 2.3 150 Multijet2 make this engine ideal
also for chassis cab or cowl. The maximum
torque is reaches 380 Nm, available from
1500 rpm. Also in this case, fuel consumption
is reduced by 3 percent with respect to the
previous Euro5+ version. 
“Finally there is the powerful 180 Multijet2, is
ideal for large and heavy motorhomes or per-
formance-oriented Customers” keeps on
Fulvio Ceresa, “It delivers the same level of tor-
que and power as the previous 3-liters engine
but its fuel consumption is almost 20% lower,
it weighs 40kg less, so offering very useful
extra payload. A result that has been achieved
by improving the aerodynamics of the turbo-
compressor, introducing a special-steel drive-
shaft, reinforcing pistons and increasing the
fuel pump capacity”. Other important news
concerns the entire range: a new reinforced

alternator available on request which reduces
charging time by 10%, and a new dual mass
flywheel on 150 and 180 Multijet2, which
ensure less vibrations and consequently better
driving and travelling comfort”.
The robotised “Comfort Matic” transmission
is available on all 2300 cm3 engines. In addi-
tion to automatic and manual mode, the
“Comfort Matic” transmission has “Up”
mode, designed to obtain the best perfor-
mance on the most demanding roads.
Travelling in a Ducato Motorhome today
brings with it the reassurance of having access
to over 6,500 Fiat Professional service points,
equipped for servicing and repairing Ducato-
based motorhomes, of which over 1,800 Fiat
Camper are specifically dedicated to motorho-
mes. Today, 24 hours a day, seven days a
week, users can call the dedicated roadside
assistance and Customer Care centre and
speak with one of the twenty Brand

Ambassadors who have consolidated know-
how on motorhome products and are ready
to provide answers, in the caller's language,
and quickly solve their problems by interfacing
and coordinating with other teams within the
organisation, if needed. Customer Care is
increasingly integrated with roadside and
workshop assistance: all motorhome end-
users can rely on a mobile workshop ready to
reach them in no less than 44 different coun-
tries.The service range is truly complete: the
Mopar Vehicle Protection offer “Maximum
Care Camper” extended warranty is a pro-
gramme providing servicing coverage for all
mechanical and electrical components of
Ducato with various time and mileage
options, valid all over Europe. 

Fiat Ducato: the star
Bertrand Noguès, Light Commercial Vehicles
Sales Converters Manager says “The star in
our range is, and will continue to be, Ducato,
the European best-seller in the “large van” 2.8
to 4 ton segment and also first in 9 National
markets. Last year Ducato totalled a market
share of 21%, some 4 points ahead of the
second player and in the first quarter 2016 it
reached nearly 23%. Actually about 3 out of
4 Motorhomes in Europe are produced on a
Ducato base. Ducato is the absolute leader in
this industry due to an intuition: we have
developed product, features and services
always with the motorhome Customer in
mind. When I say “Customer”, I mean both
motorhome producers and end users. Ducato
tailored contents meet the expectations of
both motorhome producers and users from
pre-cut roof to lowered chassis and from
enhanced suspension systems to extended
rear track. Ducato is leading this evolution as
the most suitable vehicle for camper/van con-
versions having an ample and regular-shaped
cargo compartment, an optimal ratio betwe-
en overall length and cab length, low access
threshold with wide sliding door, more than
200 configurations available as van/camper
base”.

Engine 115 Multijet 2 / 130 Multijet 2 / 150 Multijet 2  / 180 Multijet 2 Power

No. of cylinders, layout 4, straight

Emissions standard Euro 6

Timing (control) DOHC (toothed drive belt)

Fuel
Electronically controlled Common Rail Multijet 2 direct injection with variable geometry
turbocharger and intercooler

Ignition Compression

Drive Front

Clutch Dry single disc and hydraulic release device

Gearbox: no. of gears Manual 6+R

Type Rack and pinion, power assisted

Turning circle
(kerb to kerb)

Short wheelbase 11.4 m – Medium wheelbase 12.8 m – Medium�long wheelbase 13.9 m
– Long wheelbase 14.4 m

Type
Double H�I circuit front and rear disc brakes. ABS and electronic brake force distribution
(EBD)

Front
Independent, McPherson type with wishbones, coil springs, telescopic shock absorbers
and anti�roll bar

Rear
Rigid tubular axle and longitudinal parabolic leaf springs, telescopic shock absorbers and
flexible side buffers

Cab Ducato

External Dimensions 

Wheelbase [mm] 3000 3450 3800 4035 4300

Length [mm] 4908 5358 5708 5943 6308

Width [mm] 2050

Weights   

GVW [kg] from 3,0t to 4,4t

Max Load � Front [kg] up to 2100kg

Max Load � Rear [kg] up to 2500kg

Engine 115 Multijet 2 130 Multijet 2 150 Multijet 2 180 Multijet 2 Power

Displacement (cm3) 1956 2287 2287 2287

Compression ratio 16.5:1 16.2:1 16.2:1 17.5:1

EC max. power: kW (HP) rpm 85 (115) / 4000 96 (130) / 3600 110 (150) / 3600 130 (177) / 3500

EC max torque: Nm (kgm) rpm290 / 1750 320 / 1800 380 / 1500 400 / 1500

Battery capacity (Ah)
95 Ah

110 Ah with opt. oversized battery

95 Ah

110 Ah with opt. oversized battery

95 Ah

110 Ah with opt. oversized battery
110 Ah

Alternator
(A)

150 A

110 A, 140 A with climate control
system

200 A with opt. oversized alternator

110 A, 140 A with climate control
system

200 A with opt. oversized alternator

110 A, 140 A with climate control
system

200 A with opt. oversized alternator

Technical features
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Focus on FIAT TALENTO

From the end of June the new Fiat Talento is on the market throughout the EMEA. The new
camper is equipped with Euro 6 engine and the new 145 Cv TwinTurbo, which constitute a
great base for the costruction of campers with 8.6 cubic meters capacity.

Talento: the camper of the future

Words Andrea Cattaneo

The new Talento fits in the medium
vehicle segment and features a great
potential in the field of recreational

vehicles. We met Sèbastien Potel, Fiat
Professional –  Recreational Vehicles
Marketing & Service Manager, who has
outlined the characteristics that make
Talento successfully fit among the vehicles
used for the campervan construction. 
"A new type of customer appreciates the
campervan solution - says Sèbastien Potel -
because it can be used as a passenger car or
transport vehicle during the week and beco-
me a recreational vehicle recreational on
weekends and holidays. For this use, in
addition to the Ducato, also the new Talento
can be an ideal basic vehicle for the camper
construction with its 8.6 cubic meters capa-
city. Talento collects the Scudo’s inheritance
but improves the shapes that, being more
squared, better adapt to the builders’ work.
This characteristic makes Yalento stand out
from any competing vehicles in the same
segment.
As to the engine, thanks to the new
TwinTurbo 145cv, Talento offers top-level
performance characteristics that ensure car-
like performance to those travellers who
love active driving even when behind the
wheel of a recreational vehicle. On average,
the Talento target customer is young, active,
demanding and versatile: Talento, likewise,
may cover the role of a car during the week
and of recreational vehicle on weekends.
From the exterior style point of view, Talento
is compact and well proportioned: the cut-

ting-edge windscreen smoothly blends with
the short bonnet and the overall effect is
that of an impressive yet dynamic front.
Talento is available in three variants: Base,
Tecno and Elegant. Each of them offers dif-
ferent layouts related to dashboard and
fabrics, two types of 17” alloy wheels, pain-
ted/non painted bumpers, 6 exterior styles
involving different combinations of front,
bumper and bezel. In particular, Fiat Talento
cockpit is characterized by several closed
and open compartments especially designed
as an evolution compared to the Scudo. The
on board safety equipment is one the most
advanced on the market. Fiat competitive-
ness in this segment is definitely supported
also by the extraordinary network of 6500
service points built for Ducato throughout
Europe, of which 1800 are dedicated to
camper models, whose capillarity and com-
petence will be also available to Talento’s
final customers throughout the continent". 
Any model features ABS complete with EBD
(Electronic Brake Distribution) and EBA
(Emergency Brake Assist) as well as ESC
system with Hill Holder and Traction+. Side
airbags, window-bags and a trailer stability
aid system (TSA) are available on demand.
The latter, guarantees a perfect stability
when towing: in fact, if the vehicle begins
to spin, TSA automatically modulates the
engine’s power and the braking force
applied to each wheel, thus stabilizing both
the vehicle and the trailer. The front parking
assistance system and the internal mirror
built-in rear camera are supplied as well.

Talento comes with two wheelbases,
medium and long, two overall weights from
1 and 1.2 tonnes, three 1.6 liters diesel,
homologated Euro6 engines, capable of
satisfying the driving requirements of any
customer. The vehicles range offers: 120 hp
and 300 nm 1.6 MultiJet Turbo; 125 hp and
320 nm 1.6 EcoJet S&S TwinTurbo; and 145
hp and 340 Nm 1.6 EcoJet S&S TwinTurbo,
versatile and suitable for recreational use
with torque and power available even at full
load.
All Talento engines are based on SCR
(Selective Catalytic Reduction) system that
reduces emissions of nitrogen oxides, which
are dangerous to human health, by injecting
a solution of AdBlue® in exhaust gases. The
AdBlue® is a water-based, non-toxic and
non-flammable fluid, which is added dow-
nstream of the engine in the exhaust
system, to maximize efficiency and reduce
the amount of pollutants released into the
atmosphere. In the dimensions design
phase, the height of the vehicle was contai-
ned within ideal 197.1 cm, with obvious
advantages in terms of parking in urban
centers and motorway tolls. A high roof ver-
sion is also available. The Talento endow-
ment is completed by the 7” on board
touch car stereo Nav including: navigation
system, AM/FM RADIO (+DAB), USB and
AUX sockets for music files storage and
Bluetooth® technology for hands-free
phone use. Finally, the Bluetooth® car ste-
reo (USB and DAB) and the on-board CD
Bluetooth car stereo are available as well.

Sèbastien Potel
Recreational Vehicles

Marketing & Service Manager
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Filippi Legnami s.n.c. - Via N. Sauro, 2 - 24030 Berbenno (BG) - Italy
Tel. +39 035 861122 - Fax +39 035 860190

www.filippilegnami.com

Filippi Legnami’s horizon has got wider and wider: the inve-
stments made over the last period and the R&D on new mate-
rials have allowed them to develop alternative products, being

able to propose themselves as privileged partners to the
OEMs. As a matter of a fact, the co-operation with
the entrepreneur Giorgio Levoni, with his financial
and commercial expertise, has boosted the growth
of the Filippi’s company, keeping pace with the
times, focusing on the research and development
department.
"There have been many exciting changes in our
company over the last months - says Francesca
Filippi, head of the marketing at Filippi Legnami -

With a second laminating line, now we
are able to provide even greater
production flexibility, which has
always been a special feature of
ours and that we want to keep
offering to our customers also
in an increased demand’s volu-

me perspective. But
we have also introdu-
ced new high-end
products that have
allowed us both
to be open to
new markets
and to stren-
gthen our
cooperation
with some
customers
seeking to

diversify their
production. The R&D
department has become
particularly strategic, being
the connection link betwe-

en our different production units. We
hired a skilled operator for all the digi-
tal processing, thus introducing new
technical services that complement our
profile. Not only are we working on
new types of panel boards, but we are
also very committed as per what the
textures are concerned: I can proudly
say that we have met our goal to expand the range of our available tex-
tures and improve the quality of the existing ones".
Actually, the finish of the laminated panels is very important in the pro-
ject of a cozy and attractive interior and has become an essential con-
dition in the outfitting of an RV, where the design changes are not as
rare and slow as before and the trends and the innovation from the
home-furniture sector are being more and more adopted in an increa-
singly competitive market. Among the latest proposals are the ultra-
gloss finish as well as the ultra-matt, anti-touch finish, which Filippi
Legnami can match also on digital printing.
"The glossy finish - continues Francesca Filippi – has been very popular
over the last two or three seasons but none of the product options that
were available on the market was really attractive and was somehow
missing of the right quality that our customers required. An intensive
research, instead, has lead us to a perfectly polished panel surface that
can be offered on any kind of substrate board and that we are already
successfully supplying to the European market and beyond".
Filippi Legnami has the right flexibility that allows you to combine the
ultra-gloss with other types of textures on the same panel. For exam-
ple, it is possible to match an ultra-glossy surface with what in some
ways is its own antithesis, i.e. the ultra-matt anti-touch, an extremely
matt finish, which does not reflect the light in any way and that leaves
no fingerprints. A true revolution in the industry that has already
appeared in the top-trending furniture shows – that Filippi Legnami
never misses to attend – and will probably be one of the most popular
upcoming styles with regard to home-furniture. Filippi Legnami are
already able to use it in the wood-paneling for the RV industry, and the
combinations with the ultra-gloss finish, as seen  at the Caravan Salon
in Düsseldorf, deliver a truly refined, ahead-of-time result that is a sour-
ce of inspiration for interior designers and architects.  Between these

Filippi Legnami has been widening their
product range and are able to offer
customers a truly remarkable variety of
different kinds of products, both on the
textures and on the type of the furnitu-
re panels, through the richest array of
materials and processing techniques of
the panel available on the market.

Words Antonio Mazzucchelli

Introducing new texture  trends
as panels specialists
Introducing new texture trends
as panels specialists

Francesca Filippi
Head of the marketing

Giorgio Levoni
showing the new glossy finish
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Contacts:
Francesca Filippi
francesca@filippilegnami.com

two style extremes, there are more consolida-
ted different types of textures with a more 3D-
effect like wood, stone, cement, leather, texti-
le, aluminum, hexagonal/honey-comb and
many others which can be made on melami-
ne-faced panels or laminates, always matched
also with our digital printing. With regards to
the type of surface material, in addition to the
widely used HPL, at Filippi Legnami they stron-
gly believe that there are big potentialities for
the melamine-faced panels in the RV industry:
"We wanted to transfer the melamine system
from the home-furniture to the RV industry –
explains Salvatore Filippi, technical director at
Filippi Legnami – using specific substrate
panels, replacing the chipboard with a
lightweight poplar plywood-cored panel with
very thin faces of HDF. The result panel is the
perfect compromise between a reasonable
density and a high resistance to damage, par-
ticularly appealing for high-end motorhomes

and vans. Further to these new products,
there are some special, exclusive patterns that
Filippi Legnami can develop in accordance
with their customers. This is the case of a
compact laminate panel just introduced by
Rimor - Luano Camp for their kitchen tops,
tables and bathroom surfaces. The compact
HPL is a very thick, sturdy, ready-to-use lami-
nate sheet, fully customizable and very versa-
tile when it comes to its many applications. It
can come with endless digital printing
options, unicolor or lots of other prints. The
minimum thickness is 5 mm and it is made of
layers of kraft paper sheets impregnated with
phenol resin through heat and pressure. It is
also available in a 100% formaldehyde-free
version that is being certified by CATAS, the
Italian laboratory for the certification of wood
products for the furniture supply chain. With
their full bunch of certifications (including
PEFC®, FSC® and ISO 9001) Filippi Legnami

are not just a family-run company exclusively
committed to the lamination business, but are
a solid industrial reality making business wor-
ldwide with a package of the most compre-
hensive quality laminated product range,
combined with an advanced R&D as well as
with an efficient and well-equipped digital
printing department. Filippi Legnami is a
strong company offering quality, flexibility as
well as technical advice to all the European
and extra-European RV OEMs. "The inve-
stments done have brought progress on seve-
ral fronts, just think of the big potentialities of
the digital printing and the melamine techni-
ques. More than ever, today the company is
able to offer tailored solutions to the RV
manufacturers – adds Giorgio Levoni - making
it is possible to really customize a vehicle not
only from its design as an aesthetic value, but
also for the functional features such as fire-,
water- and scratch-resistance”.

Visit us at the Caravan 
Salon in Düsseldorf
Hall 13 Booth E48
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Company Profile
Founded over forty years ago and active in the woodworking ever since, Filippi Legnami firmly fits into the recreatio-

nal vehicle industry in 2000, starting a laminating line for the supply of laminated lightweight panels to be used in
the motorhome and caravan interiors as well as in the mobile homes around the world. In 2013, the partnership with the
entrepreneur Giorgio Levoni opens to a new phase of consolidation and expansion that sees, among other initiatives,
the launch of a new product line using the digital printing for the personalized panels decoration. In addition to it, a
melamine pressing line completes the company’s product range with laminated panels that combine an innovative tac-
tile experience with a high resistance to wear, abrasion, light and scratches. Filippi Legnami and Giorgio Levoni, where
the tailored panels are made.

Poplar plywood-core, 1mm melamine-faced HDF in
soft digital-printed Douglas look, Moka finish

Poplar plywood-core, 1mm melamine-faced HDF in
bright digital-printed Cement look, Rust finish

Poplar plywood-core, 1mm melamine-faced HDF in
digital-printed Copper look, Rust finish

Poplar plywood-core, 1mm melamine-faced HDF in
White, Hexa finish

Poplar plywood-core, 1mm melamine-faced HDF in
Grey digital-printed wall look, Alluminium finish

Compact Laminate in Black, Marble finish

Poplar plywood-core, 1mm melamine-faced HDF in
light Pink Marble look, Marble finish

Poplar plywood-core, 1mm melamine-faced HDF in
black digital-printed Marble look, Marble finish

Poplar plywood-core, 1mm melamine-faced HDF in
digital-printed old Oak look, Opaque finish
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Extending its global reach

“I was drawn to Lippert
Components because of their
similar desire for innovation. I
believe that, together, our
companies can design and
innovate some of the best RV
products for the North
American and European RV
markets for years to come.”

Davide Nardini - Project 2000 CEO

Who is Lippert Components?
Founded in 1956 by Larry
Lippert, Lippert Components

(LCI®) had its humble beginnings in
the United States manufactured hou-
sing industry. At the time, there was a
housing shortage in the post-war era,
and manufactured homes became a
popular option for those who needed
quick, affordable housing. Larry star-
ted building manufactured housing
roofs out of a small garage in rural
Mich igan, and thus LCI was born.
Larry’s son, Doug led the company
from 1977-2003, and Larry’s grandson,
Jason, continues to lead LCI today.
Over the past 15 years, LCI has made
over 40 acquisitions and has grown
from $200 million in sales to almost
$1.5 billion in sales in 2015. Today, LCI
is the leading supplier of components
to the U.S. recreational vehicle (RV)
industry. In 2015, LCI contributed over
$1 billion worth of components to the
RV industry. LCI’s vast array of pro-
ducts include towable chassis, slideout
mechanisms, furniture, mattresses,
axles, awnings, towing equipment,
mobile electronics and control modu-
les, entry steps, doors, and windows.
Today, LCI’s reach extends beyond the
U.S. RV Industry. Other industries ser-

ved include marine, bus, heavy truck,
cargo and horse trailers, military vehi-
cles, construction equipment and
emergency vehicles. In recent years,
LCI has extended its global reach by
acquiring SpectAL Industries of
Quebec, Canada, a leading supplier of
windows to a wide-range of indu-
stries, and most recently, completed
the acquisition of Project 2000 S.R.L.,
a leading Italian manufacturer of
motorized entry steps, bed lifts and
RV accessories. “We have been wor-
king tirelessly to establish a presence
in the European caravan market for
the last three years,” said Jason
Lippert, CEO of Lippert Components.
“Project 2000’s team, products and
innovative focus were key factors in
our decision to make this acquisition,
and we believe they will provide a
great foundation for LCI in the
European RV market.” Continued
Lippert. CEO of Project 2000, Davide
Nardini, also commented, “I was
drawn to Lippert Components becau-
se of their similar desire for innova-
tion. I believe that, together, our com-
panies can design and innovate some
of the best RV products for the North
American and European RV markets
for years to come.”

Lippert Components
acquired Project 2000

in Florence, Italy
in May of 2016

Over the past 15 years, LCI has made over 40 acquisitions and has grown from $200 million in sales to almost
$1.5 billion in sales in 2015. Today, LCI is the leading supplier of components to the U.S. recreational vehicle (RV)
industry. In May of 2016 Lippert Components acquired the Italian Project 2000 srl.

Words Daniel Williams

Lippert Components - 3501 County Road 6 East, 
Elkhart Indiana 46514 USA - Ph: +1 574-537-8900 

www.lci1.com
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“We have great potential to bring new solutions for existing
products to international customers. I believe that the European
market is ready to see fresh, innovative solutions to improve
the caravanning experience.”

Lorenzo Manni - International Caravan Sales Manager

European
Slide-Out Systems

Euro Slide-Out

In-Wall Slide-Out

Through Frame Slide-Out

Above Floor Slide

Making Connections

Larry Revelino, Director of
International Business Development
for LCI, has spent the last three years
building relationships with European,
Asian, and Australian OEM’s, bringing
new and innovative technology to the
mobile lifestyle. Revelino commented,
“We have found that the variety in
customer requirements, environmen-
tal conditions and manufacturing
techniques lead to exciting global
opportunities for LCI. The breadth of
our expertise has enabled LCI
International to adapt our wide array
of products to solve problems that
contribute to revitalized local markets.
One prime example is our “slide-out”
product line in the European commu-
nities. No company on the planet has
the experience that LCI possesses with
slide-out design. We have had great
success working with European manu-
facturers to create “lightweight space”
and improve the “road size” of leisure
vehicles with the addition of newly
engineered, “ultra-water-tight” slide-

out designs. These manufactures are
adapting creative interiors focused on
more comfortable and more “livable”
space. Consumers, on the other hand,
have been quick to realize the benefits
of fresh, modern designs supported by
our slide-out technology.” LCI has also
bolstered its international sales staff
by adding Lorenzo Manni as the com-
pany’s first International Caravan Sales
Manager. Manni, who has spent 10
years in the European Caravan
Industry, brings a wealth of knowledge
and familiarity with suppliers and
manufacturers in the European mar-
kets, providing a solid foundation for
LCI’s international sales. “We have
great potential to bring new solutions
for existing products to international
customers. I believe that the European
market is ready to see fresh, innovati-
ve solutions to improve the caravan-
ning experience,” said Manni. “I coul-
dn’t be more excited about the oppor-
tunity to focus on LCI’s European sales
and continue to grow the LCI brand.”

Larry Revelino Lorenzo Manni

Contacts:
Larry Revelino - lrevelino@lci1.com
Lorenzo Manni - Lorenzo.manni@lippertcomponents.eu

Visit us at the Caravan 
Salon in Düsseldorf
Hall 13 Booth C95
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OFOLux s.r.l. - Via Campo di Maggio, 17 
21020 Brunello (VA) - Italy

Ph. +39 0332.458082 - www.ofolux.it

The importance of lighting the cockpit
in the recreational vehicles industry
speaks for itself: lights are increasin-

gly becoming a sales object and this justifies
investments in their design and production.
Among the companies that were able to fit
best in this still developing context we find
OFOLux, which treasuring the experience
gained with different types of vehicles has
been able to expand its reach to the motor-
home industry. Small to medium sized com-
pany with 30 employees, OFOLux goes
international thanks not only to its custo-
mers distributed on five continents, but also
for its direct presence in America and in
North Africa thorugh its production sites. A
third-generation family business, the com-
pany is currently managed by the founders’
descendants. 
"It all started back in 1974 - explains
Cristina Oblatore, OFOLux owner, jointly
with her brother Luca - when my father and
my uncle, helped by my grandfather, gave
life to OFO snc, acronym of Officine Fratelli
Oblatore. The company mainly dealt with

bus accessories, such
as handles, ashtrays,
seats covers and also
lighting products,
which over the years have
switched from the old
incandescent to fluore-
scent version, by using
electronic circuits desi-
gned and manufactured
by us. As early as 1988

Cristina and Luca started supporting their
father’s work while bringing some fresh air
to the production and design departments.
In 2001, they took over the business and
OFOLux srl was officially established. The
new name clearly identified the renewed
family business’s scope, i.e. lighting, espe-
cially in relation to motor vehicles’ passen-
ger compartment. Starting from
the buses, the company has expan-
ded its horizons not only by joining
the commercial vehicles sector but
approaching the nascent motorho-
me industry as well. Today OFOLux
manufactures lighting systems for
minibuses, buses and tourist coa-
ches, and for commercial vehicles
to be transformed such as ambu-
lances. In the RV industry, the firm
works as a supplier for the leading
Italian motorhome manufacturers,
but also for several famous cara-
vans and campers manufacturers
all over Europe. Essentially based

on LED technology, the products catalogue
ranges from fixed and adjustable recessed
spotlights (round or square-shaped) to cei-
ling lamps, from wall lamps (fixed and adju-
stable) to external lights placed over the
door. Increasingly popular, diffused light
lightbars placed above and below the han-
ging lockers, have now become an essential
element in the creation of modern, cozy
and great-looking interiors. The standard
production is flanked by models built accor-
ding to customer specifications, since
OFOLux ensures hassle-free changes and ad
hoc supplies. 
"One of the biggest advantages that a com-

Words Andrea Cattaneo

Made in Italy style and 
technology for LED lighting

Luca and Cristina Oblatore, OFOLux owners

The history of OFOLux is compara-
ble to many small/medium Italian
companies’ that, thanks to the
founders’ initiative and perseve-
rance, has been able to move for-
ward by managing the generatio-
nal changeover at best. Involved in
the automotive industry for 40
years and specialized in lighting
production, OFOlux has been wor-
king also for the motorhome indu-
stry for many years now, supplying
its products to major European
companies.
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Contacts:
info@ofolux.it

pany like ours offers - says Cristina Oblatore - is the extreme pro-
duction fexibility along with the ability to satisfy customers from
concept to product testing.  OFOLux features both in-house design
and production departments, thus providing lighting systems
design changes or customization is not a problem to us: actually, it
may act as a innovation trigger and be a challenge that must be
overcome ". 
Lights are made up of mechanical (frame, orientation systems,
fasteners) and electronic parts. OFOLux deals with the design of
both, as well as their production and assembly. When subcontrac-
tors are involved, they operate under OFOLux’s direct supervision.
Provided by external suppliers, LEDs are carefully chosen with the
aim of ensuring not only the utmost quality and reliability, but also
constant light in terms of color. In fact,  not always all LEDs share
the same degree of white or yellow light. Especially with the aim of
avoiding outsourcing as much as possible, but also with an eye to
cost-quality ratio, in 2009 a production plant opened in Tunisia, in
a district featuring well-developed electronics industry, where SMT
technology circuits are assembled. The company’s headquarters
remains in Brunello, in the Varese province: it consists of 2200 sqm
main building where offices, design and production departments
(machining and assembly) and even the plastics and aluminum
warehouse are grouped. In addition,  a detached 800 sqm building,
which is the former headquarters, is used for electronic compo-
nents storage. This warehouse houses all electronic components
purchased from external suppliers which are then prepared and
shipped to Tunisia to be assembled. Once the electronic circuits
come back assembled, they are 100% tested and mounted on the

mechanical part of the lighting system. It is interesting to note that
the production aimed at motorhome manufacturers benefits grea-
tly from the fact that OFOLux works for the automotive sector,
where very high quality and safety standards are required. 
"Most of the times, materials and components used for
motorhomes are the same that we use for buses and
ambulances - explains Cristina Oblatore - and this ensu-
res exceptional quality and reliability. Even though in
the RV sector electromagnetic compatibility is not
always required, we have the approval for  electro-
nic components, as well as for fire-resistant plastic
materials, and this is because we work in other
areas where rules are more restrictive ". 
If it is true that the widespread use of LED techno-
logy has led to an actual energy saving in motor-
homes lightining, it is equally true that a wise
energy management starts from the company
itself. Three years ago the OFOLux headquarters
of Brunello was equipped with a photovoltaic
system installed on the roof, able to cover about
30% of the plant’s energy demand. Always with
the aim to achieve a desirable energy saving, all
doors and windows were recently replaced, using
high-performance insulating profiles.
Besides being ISO 9001:2008 certified, OFOlux has obtained the
ENVIRONMENTAL CERTIFICATION ISO 14001:2004. In addition, it
also follows particular and strict production cycle control procedu-
res adopted in the automotive sector.

Even in America
Besides its headquarters in Northern Italy and the circuits

assembly department in Tunisia, since last year OFOLux is also
present in Americas with a production site located in Mexico City.
This branch was created with the aim to better follow bus sector
customers in Central and South America and to reduce costs. The
bus lightening elements (lights, cables, aluminum supports...) are
bulky and cumbersome: as a consequence, shipment from Italy
had become quite expensive. The American market is important to
OFOLux, with customers in various states including Argentina and
Colombia. The Oblatore brothers’s company, however, is also pre-
sent in other parts of the world: It is involved in the motorhomes
industry in Europe, Australia and Japan and it cooperates with the
bus and commercial vehicles manufacturers in Europe, North
Africa, Middle East (Egypt, Tunisia, Israel...).

Visit us at the Caravan 
Salon in Düsseldorf
Hall 13 Booth D59
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The new scenario
on the road of continuity

Lippert Components, Inc. (LCI®), a sub-
sidiary of Drew Industries Incorporated
(NYSE: DW), a leading supplier of com-

ponents for recreational vehicles (RVs) and
manufactured homes, has acquired Project
2000 S.r.l., a Florence, Italy-based manufactu-
rer of motorized entry steps, bed lifts and RV
accessories. “This is a significant step for
LCI,” said Jason Lippert, CEO of Lippert
Components and Drew Industries. “We have
been working tirelessly to establish a presen-
ce in the European caravan market for the
last three years. Project 2000’s team, products
and innovative focus were key factors in our
decision to make this acquisition, and we
believe they will provide a great foundation
for LCI in the European RV market”.
Project 2000 was founded in 1995 by Davide
Nardini and his wife Susanna Azzolini after a
camping trip which left him desiring more
functionality out of his camper’s entry step.
Nardini quickly engineered a better motorized
step that was quickly adopted by the

European caravan industry. Project 2000’s
entry steps have evolved over the years to
become a mainstay in the European RV mar-

ket, and more innovative products followed.
They began manufacturing television sup-
ports in 2000, and in 2004 began the pro-

Lippert Components, Inc. (LCI®), has acquired Project 2000, but Nardini family will remain at the helm of the com-
pany, keeping the same roles and with the same responsibilities

Words Giorgio Carpi

Project 2000 S.r.l. - Via A.Vivaldi, 40/A - 50041 Calenzano – (FI) – Italy
Tel: +39 055 8825239 - Fax: +39 055 8878086

www.project-2000.it

Even this year Project 2000 has implemented several TV
stands, this time taking more into consideration customer-

oriented customization than the aftermarket. This
product will certainly have an impact on
the OEM installation,
because the system
proposes features a
wall rail. This solution
rises from the need to

move the TV stand according to
the adjustable bed position.
The new models are available in two versions: dual and mono arm
support, respectively. Aluminium-made, they feature a set of arti-
culated joints allowing maximum flexibility of use. 

Adjustable height TV stand

From left to right: Susanna Azzolini, Davide Nardini, Jason Lippert, Niccolò Nardini
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Contacts:
Davide Nardini - davide@project-2000.it

Project 2000 is responsible of many of the major innova-
tions integrated into motorhomes in recent years. Now

is the benchmark in the recreational vehicle sector for the
production of retractable steps (electric, electronic and
manual), brackets for LCD TVs, and bed lift sistems. It pro-
duces a range of bed lift, which are now an essential featu-
re of semi-integrated motorhomes with adjustable-height
rear double-beds. Project 2000 was established in 1995 as a
sole-trader enterprise and has experienced constant growth
to become the benchmark in the recreational vehicle sector
for the production of retractable steps (electric, electronic
and manual), brackets for LCD TVs, and bed lift mecha-
nisms. Project 2000 performs all metal working phases (laser
cutting, punching, bending) and obtained the Italian
Certificate of eligibility for mass-production in 2010 which
was confirmed also in 2015. In 2013 Project 2000 started a
cooperation in the US market with Lippert Components. In
2016 Lippert Components has acquired Project 2000 S.r.l.

Company Profile

duction of a high-quality, space-saving bed
lifting system that many manufacturers are
using today all around the world. 
“I have always had a passion to improve the
RV experience,” said Davide Nardini, CEO of
Project 2000. “I was drawn to Lippert
Components because of their similar desire
for innovation. I believe that, together, our
Companies can design and innovate some of
the best RV products for the North American
and European RV markets for the comming
years. We want to thank everybody, employe-
es, customers and suppliers, who have all
decisively contributed to the success of an
Italian born brand Name, which today has
become international.
We want to assure them that nothing will
change, but to improve what we have being
doing until now. As a matter of fact, in this
new scenario, our family will remain at the

helm of the company, keeping the same roles
and with the same responsibilities. Our custo-
mer will continue relating with us with that
special relationship that was developed
during years of co-operation”. 
In its long, successful growth history Project
2000 has found a winning formula. First of
all, there is its passion for this industry and
then its ideas, or better, its “moving ideas”.
Some of these, such as the bed-lift with varia-
ble height, have brought a revolutionary
impulse to the recreational vehicles industry. 
Project 2000 has also built an extraordinary
Research & Development team which is able
to transform the ideas into projects and then
into products which are being sold and
appreciated all over the world. 
Susanna Azzolini also wants to remark:
“There is a close-knit and excellent team at all
levels: from production to the sales depar-

tments, from administration to logistics. And
this is Project 2000 srl. most substantial asset:
qualified people dedicated and loyal to our
company, who are a powerful and relentless
engine, capable to win any challenge. Then
there are our suppliers, that supported our
growth and have grown with us. Finally and
of course our customers: nothing of the
above could have achieved without our
customer confidence during the years”. 
The conclusions are left to Niccolò Nardini:
“From today, being a part of a great group
will allow us to grow in the international mar-
kets, adding innovations and technologies to
our manufacturing processes, to develop
new, incredible products, many of which are
already in our “drawer”. We are excited of
the new challenges and we are sure that,
together with our customers, we can achieve
new and extraordinary goals”.

The 3-in -1 bed is even more lightweight and affordable
At the Caravan Salon in Düsseldorf, Project 2000 will introduce a new 3-

in-1 bed peninsula system featuring important achievements: the bed is
lighter and more cost-competitive. We obtained this result through the

reduction of some constructive elements (but with no detrimental
effects on stiffness and functionality) with the implementation of

equally effective lighter materials. The bed weight has been
reduced from 55 to 35-37 Kilos. This evolution could be
implemented thanks to years of research and practical
experience that Project 2000 has gained over time:
despite owning an industry- leading product, the compa-
ny has not hesitated to invest in R&D to further improve

the quality level of its catalogue. The major objectives this
product achieves are three: fair costs while confirming the
high quality required for an exclusive product, meets the
growing request for weight reduction from OEM custo-
mers, reduced installation time, to the benefit of the pro-

duction lines- related costs.

Visit us at the Caravan 
Salon in Düsseldorf
Hall 13 Booth D72
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RV Doors SRL - Via Viasana 8/C
30035 Mirano (VE) - Italy

Ph. +39 041.432722 - www.rvdoors.it

In a European context increasingly oriented at motorhomes, RVDoors has acquired significant market shares,
making a name for itself as a specialist in motorhome cabin doors.

The motorhome 
cabin doors specialist

Having overcome its initial business
development phase, RVDoors is for-
ging on ahead to the 2017 season,

with some ambitious designs and a consoli-
dated market presence. Despite the fact that
the fledgling company is self-sufficient from
a purely business standpoint, it’s no mystery
that RVDoors has a strong bond to
Metallarte srl, which has allowed the new
brand to flourish, refurbishing the produc-
tion facilities, skilled labour force and exper-
tise of the Gi Emme Evo brand.  The new
company’s good state of health and dynamic
qualities are borne out by its presence at the
Caravan Salon in Dusseldorf, where
RVDoors’ extensive specialized range of
motorhome doors is on display at the
Metallarte stand. A complex product that
requires skill and expertise, qualities that are
certainly not lacking, both for the presence
of skilled technicians boasting from ten to
twenty years’ experience in this specific field,

and the strong commitment put forward by
Metallarte srl, investing in research and new
technology. RVDoors is thus kicking off its
2017 season with a significant array of
orders, an extraordinary success story for
such a young brand which, albeit recogni-
zing the previous company’s experience, has
only recently developed its motorhome door
design. Indeed, the very first prototypes date
back to 2012, with early production begin-
ning in 2013, on a commission from
Giottiline. After resolving some inevitable
problem issues on the initial series, in conjun-
ction with the acquisition by Metallarte came
the first orders from various Italian brands
based in Trigano, such as CI, McLouis and
Roller Team, all of whom were redefining
their motorhome range last year. Along with
these Italian manufacturers, other major
international brands have also come on
board for the coming year.
“Our company has cut a very clear-cut

path,” explains
Daniele Scavazzon,
production coordi-
nator for RVDoors,
“specializing in
motorhome cabin
doors. In Europe, the
RV market is becoming increasingly receptive
to motorhomes, with production for this
range of vehicles forecast to grow, and we’re
ready to decisively make our mark in this
market niche: the goal for the next two years
is to take over a significant slice of the mar-
ket pertaining to motorhome cabin doors.”
Data actually show a net trend of the market
towards motorhome range featuring an inte-
grated design where the cabin must be deve-
loped anew, with the insertion of a door on
the driver’s side. After being stalled for years,
the market’s growth in motorhomes is no
doubt due to the appearance in Europe of
lower priced models: no longer just vehicles

RV-Doors was founded with the explicit intent of broadening Metallarte’s horizons, incorporating two decades of expe-
rience from Gi Emme Evo. After starting up its operations in 1996, Metallarte began a growth phase in the motorho-

me sector, which was further boosted by the acquisition of the brand by Michele Checcucci, establishing Metallarte s.r.l. in
2003. The new administrator’s business strategy is based on an indepth knowledge of both the market and the needs of
the OEM sector. The new management’s strengths lay in its utmost flexibility and quick response times to customers’ needs,
through fast decision-making processes and operations focusing on efficiency, without ever neglecting quality. With com-
plete doors, hatches and other products for the OEM market, today Metallarte supplies Europe’s largest recreational vehi-
cle manufacturers: a variety of brands from the groups Trigano, Sea and Rapido, as well as the Slovenian Adria, the British
Auto Trail, and most major Italian brand names, including Laika. The long list is supplemented by several RV builders in
Australia and New Zealand, and the company has made a recent incursion into the North American market.  

Company Profile

Daniele Scavazzon
Production coordinator

Words Giorgio Carpi
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Contact:
info@rvdoors.it

ranging in price from 80,000/100,000 euros,
but also mid to low range motorhomes in
the 60,000/65,000 euro bracket. 
“What sets RVDoors apart from the compe-
tition,” says Daniele Scavazzon, “is the grou-
p’s philosophy of product customization,
which implies a very clear choice in terms of
design and production, in an effort to offer
improved customer service. We start with a
standard door, but at the customer’s liking it
can be modified in different components;
customers can thus provide a cabin drawing
for the motorhome and together we’ll
design a custom door for that specific vehi-
cle. Compared to a standard door, possible
modifications concern the dimensions, glass
(tinted, and many more options) and exter-

nal handle, but above all the door’s interior,
on the cabin side, which is becoming increa-
singly significant for the vehicle’s apprecia-
tion by end consumers. We can therefore
create customized internal panelling, inclu-
ding with the manufacturer’s logo, as well as
design a specific internal door handle: we
can work with a variety of variables, customi-
zing doors from both an aesthetic and fun-
ctional perspective. Even while proposing
product customization we still manage to be
highly competitive.”
RVDoors possesses the necessary specific
expertise to develop and manufacture cabin
doors for motorhomes. Four years have elap-
sed from the inception of the very first pro-
totypes to today: RVDoors has repeatedly

tested its products, which can now be dee-
med tried and tested, in terms of closure spe-
cifications, watertight properties and wiring.
In order to guarantee optimal functionality
for electrical components, like central locks
and power windows, RVDoors avails itself of
a Padua based firm operating in the automo-
tive sector that is accustomed to the very
high standards demanded by the automobi-
le industry. A number of changes are forese-
en for the short term future: RVDoors is in
fact working on improving its hinge design,
in order to provide of a fully recessed hinge.
Research is also being conducted on the
insertion of a frame in the door produced
with an extremely torsion and heat resistant
material that is utterly incorruptible. 

Visit us at the
Metallarte booth 
Hall 13 stand E70
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Thule Omnistor 5200
The new standard for RV awnings
WALL MOUNTING 

The Thule Omnistor 5200 perfectly fits any type of 
vehicle. Its design and look match the contemporary 
recreational vehicle designs and is better integrated
on the vehicle sides. The awning is up to 3% lighter
than its predecessor and is available in 7 lengths from 
1.92m to 4.52m with a maximum projection of 2.50m. 

Anodised White Anthracite

CASSETTE FINISHES Perfect fabric tension. Sturdy spring arms with patented 
tension arms ensure a perfectly tensioned awning fabric and 
increase the wind-resistance.

Thule Tent/LED Mounting Rail. An optional tent rail for the 
Thule Omnistor 5200 to cover the gap under the awning which 
means that the wall adapters are no longer visible.

Quick release support legs. The support legs are very easy to 
unlock and store by operating them at the outside and no longer 
at the center of the awning.

New - Thule Motor Kit. The optional 220 VAC motor with remote 
control allows you to open the awning without any effort (+2kg).

1

2

3

4

• Smart Panels
Thule Sun Blockers G2 - Thule Rain Blockers G2 - Thule Windscreen
• Tents
Thule Panorama - Thule Residence G2 - Thule QuickFit - Thule EasyLink
See: www.thule.com/en/gb/motorhome-caravan-accessories

FITS
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Tecnoled S.r.l. - Località Pian di Rona, 129/G
50066 Reggello (FI) Italy - Ph & Fax: +39 0558662344
www.tecnoled.it - Alberto Saini - alberto.saini@tecnoled.it

CCT Led Lighting Concept
Since 2005 TECNOLED is synonymous with design, technology and high quality. With the slogan " TECNOLED,
makes the difference between LEDs" the italian company confirms the commitment to developing increasin-
gly highly performing, exclusive products and systems for led lighting.

www.tecnoled.passweb.it

The new platform TECNOLED STORE is now availa-
ble! There, you can learn more about Tecnoled

products aimed at the after-market. An active tool
that allows the company to constantly update the
items catalogue, indicating their availability, price
and specifications.

Words Andrea Cattaneo

Over the years, Tecnoled has proposed
several products which have found
their application on the recreational

vehicles of the largest European and non-
European manufacturers. For the next sea-
son, the Florence-based company has in
store not only brand-new products, but also
an innovative lighting concept called "CCT
Led Lighting Concept". With the led lighting
advent, the shade choice-related problem,
equally affecting manufacturers and final
users, emerged as there were no longer stan-
dard shades like those offered by halogen
light or fluorescent lamps but a definitely
wider choice. The Led lighting, in fact, allows
you to choose from warm, neutral and cool
white shades, and have a further differentia-
tion between these, due to the type of selec-
tion of the LED itself. The light color is very
subjective and currently choosing the most
appropriate by taking into account the cell
interior’s color is always a compromise that

never fully satisfies the final user. Tecnoled
offers a complete and innovative solution
with a complete range of products: ceiling
fittings, spotlights, linear lamps and strip led
with technology CCT. All our led modules,
already adopted for our products, are now
available with new double-chip leds, a single
led to obtain both warm and cool light,
which, controlled by a control unit, allows
the constant adjustment of the luminous flux
shade, ranging from the 2700K warm white
to 6500K cool white; this means that on
each vehicle the user can adjust the color of
the light produced by the various lighting

devices by choosing the most pleasant
shade. Besides, he/she can change it any
time by means of the control device that
mixes the two led-generated luminous flu-
xes; for example, one will be able to choose
the intermediate color of 4000K neutral
white.  An innovative concept that surely will
facilitate the technical and style depar-
tments’ work of any motorhomes and cara-
vans manufacturer, let alone optimize pro-
duction and stock processes. A true marke-
ting opportunity that can value, by introdu-
cing them in the most appropriate way, this
new on-board technology in its vehicles.

Visit us at the Caravan 
Salon in Düsseldorf
Hall 13 Booth D59

Contact us: infoRV@thule.com
Bring your life
thule.com

1 2 3 4

Thule Omnistor 5200
The new standard for RV awnings
WALL MOUNTING 

The Thule Omnistor 5200 perfectly fits any type of 
vehicle. Its design and look match the contemporary 
recreational vehicle designs and is better integrated
on the vehicle sides. The awning is up to 3% lighter
than its predecessor and is available in 7 lengths from 
1.92m to 4.52m with a maximum projection of 2.50m. 

Anodised White Anthracite

CASSETTE FINISHES Perfect fabric tension. Sturdy spring arms with patented 
tension arms ensure a perfectly tensioned awning fabric and 
increase the wind-resistance.

Thule Tent/LED Mounting Rail. An optional tent rail for the 
Thule Omnistor 5200 to cover the gap under the awning which 
means that the wall adapters are no longer visible.

Quick release support legs. The support legs are very easy to 
unlock and store by operating them at the outside and no longer 
at the center of the awning.

New - Thule Motor Kit. The optional 220 VAC motor with remote 
control allows you to open the awning without any effort (+2kg).

1

2

3

4

• Smart Panels
Thule Sun Blockers G2 - Thule Rain Blockers G2 - Thule Windscreen
• Tents
Thule Panorama - Thule Residence G2 - Thule QuickFit - Thule EasyLink
See: www.thule.com/en/gb/motorhome-caravan-accessories

FITS
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TecnoWall s.r.l. - Via Sardegna, 15 IT - 53036 Poggibonsi (Siena) – Italy
Tel: +39 0577988285 - Fax: +39 0577988961

Web: www.tecnowall.it

Fibroplast and aluminium:
Tecnowall’s winning combination

TecnoWall launches an innovative coupling system for roof/wall and rear/wall body san-
dwich panels, integrating load bearing structures with decorative finishing elements for
secure, cost effective results.

Words Giorgio Carpi

With all the vitality and exuberance
typifying a certain type of Italian
mid/small business, TecnoWall pro-

poses yet another innovative integrated
system for sandwich panels. Already known
for its semi-finished polyurethane panels for
the recreational vehicle industry, the
Poggibonsi based manufacturer is now laun-
ching a truly unique application for its
FibroPlast slat elements. Designed with a
fibreglass boosted polyurethane base,
FibroPlast is used by a variety of RV builders
for perimeter stiffening frames inside san-
dwich panels, as an alternative for ordinary
wooden laths. However, beyond this applica-
tion, which can be defined as traditional,
TecnoWall is proposing a more evolved usage
for FibroPlast: FibroPlast profiles are adopted
in the perimeters of the panels with normal
rectangular sections, using special milling
cutters during the processing stages to con-
fer specific shapes to the panels, which then
allow for a completely structural and econo-
mic coupling of the panels.
This innovative coupling system also makes
use of an extruded aluminium profile that is
perfectly interlocked, with a milled tooth
that is engaged onto the specially milled

FibroPlast. But that’s not all, since the slat is
rounded on one side and profiled on the
other, in order to match up perfectly with the

other slat it is joined with through fasteners,
making up the structural wall. 
Designed for applications on mid to low

Structural floor profiles
Among the most innovative semi-finished products proposed by TecnoWall are its

structural profiles, a design that incorporates an aluminium profile within a
TecnoPlast polyurethane slat, rendering the element extremely resistant yet remaining
lightweight. The metallic element does not occupy the entire thickness of the slat, in
order to provide the necessary temperature barrier. The optimal application for structu-
ral profiles is on motorhome floors. The most evolved version of the structural profile
features a concave section in the lower
part of the aluminium profile: special
metal slats with a threaded hole are inser-
ted inside this channel, into which the
screw fasteners are applied. Bolted to the
chassis from below, the panels thus have
an incorporated fastening system that
does not require any subsequent proces-
ses. This feature allows for savings in both
production and assembly time, as well as
providing extreme freedom in designing
internal decors. 

Yuri Pierini
Sales Manager
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Contacts:
Yuri Pierini
E-Mail: commerciale@tecnowall.it

T ecnoWall was founded in 2001 in Tavarnelle Val di Pesa,
working straightaway with companies such as Arca and

Mirage, supplying sandwich panels designed for motorhome
bodies. In 2006, the company’s production site was transfer-
red to Poggibonsi, with a subsequent increase in production
space in 2009. Today, the business provides employment for
about twenty people, availing itself of a covered production
site measuring 5800 square meters. TecnoWall continues to
operate in the motorhome body segment, supplying manu-
facturers with sandwich panels for walls, roofs and floors. It
makes use of a variety of core materials, from traditional
expanded polystyrene (EPS) to more modern extruded poly-

styrene foam (XPS), as well as closed cell PVC, polyurethane
and honeycomb polypropylene. Traditional internal wooden
battens are combined with polyurethane frames, using metal
reinforcements. With a strong presence throughout the
European recreational vehicle market, TecnoWall also boasts
business relations with manufacturers in China, Australia and
South Africa. The motorhome sector predominates, but the
company also works in the naval and heavy transport vehicle
sector, in addition to producing panels for the construction of
prefabricated housing. TecnoWall possesses UNI EN ISO
9001:2000 certification. 

Company Profile

range recreational vehicles, this system is
advantageous in more ways than one. Firstly,
it has a simple and pleasantly elegant look,
which is no mean feat. Secondly, it’s easy and
quick to assemble, reducing processing costs
and risks of human error. Note that compa-
red to a traditional system with a protective
rubber seal and aluminium joined profile, the
new TecnoWall system prevents stagnating
water on the roof because it has no water
containment sidewalls: its curved aluminium
profile matches up perfectly at the same level
with the fibreglass roof covering sheet. To
prevent water infiltrations, a thin layer of
sealant is applied between the two interloc-
king FibroPlast slats, but this is only a margi-
nal issue since even if water were to come
into play it would have no consequences on
FibroPlast, being waterproof and not subject
to deterioration. Thus, thanks to the use of
profiled FibroPlast slats, TecnoWall provides
an aluminium profile ‘edged’ system that
does not require a black rubber seal, which
generally protrudes from the cover profile for
a rather unpleasant look.

Essentially a young manufacturer, TecnoWall
confirms its innovative spirit in designing
sandwich panels for motorhome bodies, a

sector long associated with traditional
systems. Based in Tuscany, TecnoWall manu-
factures various types of panels, created by
mixing a variety of sheets (aluminium, fibre-
glass, plywood, etc.) with an internal insula-
ted core (EPS expanded sintered polystyrene,
polyurethane foam, XPS extruded polystyre-
ne foam, and others). In addition to using a
traditional liquid polyurethane adhesive for
press bonding, a hot melt adhesive and
highly resistant two-component method are
also employed. For some time now,
TecnoWall has been experimenting succes-
sfully with polyurethane structural profiles,
as alternatives or additions to traditional
wooden laths. In addition to FibroPlast,
TecnoWall’s product catalogue includes
TecnoPlast slats, a polyurethane compound
made of pure material only, without the use
of recycled materials, providing excellent
mechanical resistance and very low water
absorption.

FibroPlast
On the market for three years now,

FibroPlast is a semi-finished polyure-
thane based product derived from
TecnoPlast. Compared to the latter, its
fibreglass construction (roughly one third
of the total) allows, for the same mechani-
cal resistance, a weight reduction of
around 30%.  FibroPlast is especially sui-
ted for designing perimeter profiles on body panels, is highly resistant to torsion, pro-
viding excellent thermal insulation and adheres easily. Its heat resistant properties allow
it to withstand exposure to the sun without deforming, (max. operating temperature -
40/+100°C). Fibroplast is supplied in 78x60 millimeter slats, 450 centimeters long. It is
produced in three variants: 300, 350 and 400 kg/mc in density. The intermediate
FibroPlast 350 version has a thermal conductivity of 0.043 W/m°K, with a greater ben-
ding strength of 21 N/ m², a higher tensile strength of 15 N/mm², and long term water
absorption (EN 12087) of less than 2.7%.

Visit us at the Caravan 
Salon in Düsseldorf
Hall 13 Booth C24
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Teleco SpA - Via E.Majorana, 49 - 48022 Lugo (RA) - Italy
Ph: +39 0545 25037 - Fax: +39 0545 32064 

www.telecogroup.com

Teleco has been known for providing innovative solutions for the motorhome
and caravan industry for over 40 years

The North of Italy has always been
considered the country's auto-
motive technology-forger. Ferrari,

the Imola race track, Ducati, Teleco and
Telair are important drivers of the region
here. Teleco is one of the most impor-
tant manufacturers of satellite systems in

the travel industry and is the market leader in
Europe. But Teleco is not only one of the techno-
logy leaders in satellite equipment. New pro-
ducts are continuously created in its own deve-
lopment laboratories that make travelling more
comfortable.  This is where the following is crea-
ted under the name Telair: Air conditioners,

power generators and photovoltaic systems.
Satellite systems, TV sets, navigation devi-
ces, camera systems, apps and multime-
dia systems are designed and produced
under the name of Teleco. In close coo-

peration with the University of Bologna,
innovations arise here which are sold all
over the world. German producers
and distributors appreciate
Teleco's large service network,

supporting customers travelling throughout
Europe, in addition to the high quality. Teleco has
been one of the most experienced companies in
the sector for over 40 years.

Television becomes holiday fun!
These things should be considered when buying a
satellite system Anyone travelling with their
motorhome will want to have the same image
quality as at home when watching TV. In order to
make the right decision when purchasing, there
are a few things to consider. Parabolic antennas
still offer the best reception. They have the fur-
thest range and are therefore particularly suitable
for frequent travellers of long distances. Parabolic
antennas are the only system to offer the 'all-
round carefree package' as they can automatical-
ly search a lot more than satellites. The device can
turn the reception head (LNB) with a so-called
auto-skew function, to compensate for the loss of
signal strength due to the earth's curvature. A
receiver is no longer necessary for some devices
because manufacturers such as Teleco have alrea-
dy integrated it into the TV.

High-Tech
from the North of Italy
High-Tech
from the North of Italy

Words Jorg Langfeld

Teleco has been known for providing innovative solutions for the motorhome
and caravan industry for over 40 years
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Contact:
info@telecogroup.com

ALL-ROUNDER
The European leader in satellite systems for the travel industry, Teleco, is presenting

a true all-rounder with the Flat-Sat-Elegance-Smart. With this system a single
remote control is enough to operate both the antenna and the TV set. This simplifies
operation enormously. The receiver does not need to be installed separately, as the
television already has an integrated receiver. The system fully automatically orientates
itself to the desired satellite with the integrated smart function. The system is particu-
larly well equipped for the future, as it can already transmit both DVB-S and DVB-S2
signals. An increased number of channels is available with the Flat-Sat-Elegance-Smart
- but it remains easy to use. The system can be installed particularly quickly. Despite
the many additional functions, the system requires no additional cables.

THE RIGHT CHOICE FOR EVERYONE

EASY TO USE
With the Teleco design operation panel you
always have access to 10 satellites.

COMPATIBILITY
You do not need any additional devices with
Teleco. The components are coordinated
with each other and therefore work flawle-
ssly.

SURFING THE INTERNET
With the Teleco Internet-SAT you can select
the provider yourself.

The Teleco TY2 TV is optimally oriented to the travel market. No matter how big your motorhome or caravan
is, Teleco offers the right TV size. From 19 to 32 inches, everything is possible here. The Teleco Series TY2
devices are designed so that both terrestrial and satellite television programs are received with a single tele-
vision device without an external decoder. A major advantage of the Teleco device is the separate DVB-S2
card through which you are able to save the channels from up to 5 satellites. This way you can switch
between channels much faster. There is also even an optional simplified remote control for the device.

TERRESTRIAL AND SAT IN ONE DEVICE

Teleco remote control
for easy use

No corners were cut when equipping the Teleco TY2 TV set. You can clearly see that great
importance was placed here on high quality and extensive features. 1. The device features a
dual HD card. One for DVB-satellite-S2 and one for DVB-T MPEG 4 Terrestrial. 2. Double CI+-
Ports for CAM HD and SD modules. 3. Double USB port for recording and playback. 4. 4000
SD and HD TV radio channels. 5. Anti-glare screens. 6. Large viewing angle. 7. All models fea-
ture an IR multifunction sensor, with which the user is able to control both the TV set, as well
as the automatic satellite antennas FlatSat Elegance S and FlatSat Komfort S with only one
controller. 8. Time-shift function with all models. This enables you to temporarily pause the
program you are watching and resume watching later.

MULTIFUNCTIONAL

Visit us at the Caravan 
Salon in Düsseldorf
Hall 13 Booth A10
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Thetford BV - Nijverheidsweg 29 4870 AD Etten-Leur / The Netherlands
Ph: +31 765042200 - Fax: +31 765042300

www.thetford-europe.com

The Thetford's
neverending evolution

The C220 is a compact cassette toilet
with high quality primary functions

and a completely new design. The C220
is developed to replace the C200, made
in 1993, a timeless design with the
proven concept of a carefree toilet.
The higher sitting of the new toilet at
492mm (that made it also more con-
fortable in seating, especially for elder-
ly people), the bigger and deeper bowl
and an improved bowl geometry lead to
an optimized comfort and a better water
flush.  The Thetford's widely known
swivel bowl is also incorporated in
the C220. By turning a bit left or

right it simply creates spaces
and comfort in the bathroom
where space is key. The C220
will be available in the three
versions (S/ CS/ CW) based
on three different featu-
res: flush-water
tank, manual or

electric flush and
with or without

console. The service
door can be installed in

either portrait or landsca-
pe orientation to give the OEM

full flexibility. In order to ease OEM operations
the C220 footprint also matches the latest toi-
lets from Thetford, the model C260, forming
this way the future footprint. “But, in spite of
nowadays living, where technology rules everywhe-

re” says Marjan
Meeuwissen, product mana-
ger RV/OEM, “at Thetford
technology is wide chased
without forgetting on what
the product is actually
about: it's just a toilet. It
should give the user com-
fort, it should flush properly,
the transportation of the
waste-holding tank to the
dump station should be easy
and dumping the waste-hol-

ding tank should be
as comfortable as possible”. Thetford then also focused
on the cleanability of the toilet and the waste-holding

tank. One of the features is the fact that the float can be
taken out easily. This makes it very easy to clean. Moreover,
sometimes there is a need to service this part: now It can be
easily replaced.   There is no need anymore to touch the part
that has been in the tank itself: the customer just rotates the
knob and takes the whole part out. Aiming to those users who
don't stay on a campground all of the time (e.g. the camper van
owners, which is a growing market) Thetford also increased the
tank's volume making it higher. A clear waste-holding tank
level indicator, smoothly turning from green to red, graphical-
ly displays the user when the tank needs to get empty. The
manual level indication has two main advantages: first it can-
not break because it is such an easy construction and second of
all, you don't need any electrical connection for the toilet anymo-
re (only for the C224-CW, model with manual handpump).
All the above has resulted in a toilet that has all the basics at top level
where all the functions and design are high quality standard but kee-
ping Thetford C220 at the same price level of C200.

The oven that marries N3140
The new 420 Oven is developed to be as conve-

nient as efficient in the use of space. Created to
be a solution in engaging the often waisted space
over the fridge, this oven is especially designed to fit
on top of the slim Thetford's N3140 fridge series, and
to provide great functionality to this space in a com-
plete and integrated kitchen. In addition the 420
Oven greatly suits smaller kitchens thanks to its 420
mm width. His contemporary design includes the side
opening door layout, matching handle and a symme-
trical oven door. The door hinging of both the oven

and the fridge can be changed from left to right or vice versa. The 420 Oven smartly mat-
ches both conflictual needs of confort and space, giving the user a home life experience.
Despite his width of only 420mm it still offers a generous volume of 23 litres and it's extre-
mely silent since it has been engineered with top and bottom ventilation holes to help cool
naturally without fans. Thetford has taken great account also into OEMs and dealers needs
of easy intervention with the efficient removable band to access the interior parts. 

Words Giorgio Carpi

C220: when the best gets better

Marjan Meeuwissen
Product manager RV/OEM
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Dirk Valder - Product manager RV OEM International -dvalder@thetford.eu
Norbert van Noesel - Marketing Manager - nvnoesel@thetford.eu

T1090, the compressor designed for vans

Thetford proudly presents the T1090, the first compressor refrige-
rator especially designed for the campervan. This refrigerator is

made to perfectly fit the shape and user requirements of the camper-
van. The T1090 is also powerful in cooling, efficient, silent, and per-
fect in use. Dirk Valder's words clearly reveal what's behind the pro-
ject of T1090: “In developing this revolutionary
product we've talked
first to our consu-
mers” states the chief
of Thetford Product
Management RV OEM
“in order to collect
feedback over most
common problems the-
y've found using
technologies available
before T1090. Then  we
identified four starting
points to develop the
product's new specifi-
cations. Our primary
target was space opti-
mization: saving centi-
meters on the fridge
will give centimeters to
other like bed or toilet
or oven, wardrobe and
so on. After space,
Thetford focused on
noise reduction deve-
loping a more silent
compressor. The third
issue strongly emerged from the consumers feedback was having
more efficiency in terms of energy consumption. The fourth step in
developing T1090 finally has been improving usabilty: we have deve-
loped a refrigerator that is perfect in use in smaller vehicles. So not
an existing refrigerator which we install in a campervan, but a fridge
truly made for it, also from a user perspective”. The refrigerator has
a strong 12V compressor for a powerful cooling performance. The
standard mode is highly rated with the Subtropical Climate class,
which guarantees an average cabinet temperature below 4˚C, even
when the outside temperature is 38˚C. A unique back venting system
increases the cooling performance and the ventilation is integrated
which means no outside vents required, then no risks for the van

while washing it. “Thetford 1090 also breaks the rules presenting
no vents in the outside. As an issue coming this

time from producers, a new integrated ventila-
tion makes T1090 a no impact product on
the structural, technical and aesthetical fea-
tures of the campervan. No cuts and any
other aggressive intervention on the body
are another great and essential goal for us
operating with this kind of cars”. The
compressor refrigerator can be ran

without a gas bottle, the user will be able
to spend a holiday season with just a sin-
gle gas bottle for cooking only. In addi-
tion, Thetford is first on the market to
make a change to a more environmental
conscious refrigerant using fot T1090 the
R600a cooling liquid. The economical
power consumption gives the user a lot
freedom when visiting a pitch or campsi-
te. T1090 has a standard day and a spe-
cial night mode with an energy consum-
ption of 0,45 KwH for day mode per 24

hours, with 0,35 KwH per 24 hours for the night mode. That means
2.5-3.5 of freedom days without charging a 95Ah battery. The
T1090 is also a very quiet compressor refrigerator. The standard noise
level reaches 32 dB(A). In addiction T1090 can activate the night
mode wich drops the noise level to 29 dB(A). The design of the
T1090 is made to fit the campervan like a glove. It completely fol-
lows the shape of the van. By following this shape, the space is effi-
ciently used:the volume of the refrigerator is 90L with a size of only
975x418x485mm (HxWxD). “New compact design, improved batte-
ry efficiency, easy to anyone plug and play technology of installation,
and new isolation
materials: all come
from the study of the
marine market and
his specifications.
There is no other pro-
duct on the market
wich is actually closer
to the back wall and
no other has a thicker
than usual foam and
other functional mari-
ne derivated specifi-
cations. All this care-
ful process leads to
gain from 60 to 80
cm in the inside of
the van. This space,
thanks to T1090 can
be spend on other
features for a better
living experience.”

Dirk Valder
Chief of Thetford Product Management RV OEM 

Visit us at the Caravan 
Salon in Düsseldorf
Hall 13 Booth B89
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THULE N.V. - Kortrijkstraat, 343 - 8930 Menen - Belgium
Ph. +3256230174 - Fax. +3256510205

www.thulegroup.com

Innovation, quality, design: 
Thule Rv's keywords to success

Thule Group has more than 2,000
employees at nine production faci-
lities and more than 35 sales loca-

tions all over the world. The products are
sold through a network of over 31,000 retai-
lers. 2,900 of those are certified Thule
Partners. Thule Group has been listed at
Nasdaq Stockholm since 2014. In 2015 net
sales for Thule Group rose to 5.3 billion SEK.
In 2005, the Group entered the Recreational
Vehicle Product category by acquiring bel-
gian Omnistor, Europe's leading manufactu-
rer of awnings and other RV products,
rebranding it to Thule RV. Today, Thule RV is
one of the leading, and most-award winning
companies in the motorhomes and caravan
market globally and manufactures awnings,
awning tents, bike carriers, entrance steps,
and security and storage solutions for
recreational vehicles. We have lately visi-
ted  the Thule RV Headquarters located
in Menen, Belgium, and we faced the
power and philosophy of this brand
employing about 200 people in a
huge and technologically up to
date 21,000m² production site.
Thule RV research and develop-
ment team developes in-house each
year several new products aiming,
as keywords, to innovation, design
and quality. Covering the wider range

of products in the RV sector, Thule
definetly targets OEM market with his pro-
duction and investment power, the way the
Group has choosen to keep on providing top
products to his customers. In Menen assem-
bly site Thule RV produces especially THULE
OMNISTOR AWNINGS model 5200 and 1200
and THULE STEPS 12V line. At Thule RV
awnings pro-
duc-

tion, automated processes
increase efficiency, flexibility

and ergonomics and
highly ranked values as quality and
safety are top priorities. At rope sea-
ling installation the automated making
of awning fabrics introduces the conti-
nous and ultrasonic PVC welding and
“on the fly” cut on leght. The process
also improves the water tightness by
avoidance of stitchness. At spring-pull
unit for in-house spring assembly,
after bringing manually the parts into
the machine, the unit pulls and fixes
the spring in the spring arms. The uni-
t's automated intervention ensures the

cor-
rect tension on the
arms resulting a perfect ten-
sion of the awning's fabric.
All these technological and
grown oriented efforts lead
Thule RV to the top of OEM
installators with important
products like THULE OMNISTOR
AWNINGS model 5200 and 1200 and
THULE STEPS 12V line. As a new stan-
dard for contemporary recreational
vehicles awnings, Thule Omnistor 5200
is available in seven lengths from
1.92m up to 4.52m. The awning is sto-
red in a sturdy aluminium profile cas-
sette for a long-lasting guaranteed
safety and reliability. And this is where
finally thanks to the sturdy spring

arms the fabric can be perfectly
tensioned. The Omnistor 5200

is safe and easy to use
with the Quick Release

Support Legs and the Thule
Tent/LED mounting rail, on

which a Thule tent or Thule LED
Strip can be mounted. With the Thule
Quick Lock System and third support
leg, the Omnistor 5200 is proven to be
extremely stable. The awning then is

Aboutcamp BtoB visited Belgian facilities of Thule to discover where the entrance steps and awnings
of the famous international brand are built.

Words Andrea Cattaneo

58

ABCBtoB13_de_ok_About CAMP  25/07/16  18:56  Pagina 58



Contact:
E-Mail: info@thule.com

even equipped with its own drainage system
for rainy days.  Thule RV finishes fabrics for
this product in Mystic Grey, Sapphire Blue,
Blue Sky, Alaska Grey, Uni Grey Cassette
Finishes: Anodised, White, Anthracite. The
Thule Omnistor 1200 is a manual bag
awning developed for caravans. In this case
the awning is stored in a high-quality PVC-
sleeve with a sewn kador which slides into
the caravan rail and it is provided with a
fabric security tensioning system. Thanks to
the sturdy roller tube and the optional third
support leg, this bag awning is remarkably
stable and it fits into a small bag. Also for
this line Thule RV provides a colorful elegant
range to the customer: Mystic Grey and
Sapphire and the Blue Bag's finish is white.
STEPS then are the other product area we

enjoyed and we were interested in while visi-
ting Thule RV facilities in Menen. As The pre-
ferred solution for many european manufac-
turers indeed, Thule STEPS 12V with the
Slide-out, Single Step and Double Step
models, is an extremely robust projected and
buildt step system, made of corrugated ano-
dized aluminium. For extra safety the V12
steps as standard also provides a warning
lamp inside the vehicle wich doesn't allow
the car to leave without retiring the steps
back. Some motorized model can even be
equipped with LED light to guarantee the
confort of best visibility. Fresh news finally
come for OEM also from  THULE BIKE CAR-
RIERS with models Excellent and Lift V16.
Thule Excellent comes in the Standard and
Short version. The Standard Version is recom-

mended for a vertical rear wall with moun-
ting heights between 80-150cm. The Short
Version is suitable for shorter mounting
heights. Both carriers feature adjustable
wheel holders and lockable bike holders and
are extendable to transport four bikes in
total. Both the Standard and Short Version
are suited for e-bikes. The new rear-mounted
bike carrier Thule Lift V16 is suitable for e-
bikes up to 30kg, thanks to the specially rein-
forced structure. The wheel holders are
equipped with the pump buckle tensioning
system and the bike clamps have integrated
locks. Thule Lift V16 offers the ability to
lower the platform by 70cm, making the loa-
ding and unloading of bikes very easy. The
bike carrier is available with either a hand
crank or 12V motor.

59

Thule Double
Step 12V

Thule Step Slide Out
manual 400

Thule Single Step 12V

Filip Van der Linden
Business Unit director RV 

Managing director Thule NV

Patrick Dehaen
Sales director

Visit us at the Caravan 
Salon in Düsseldorf
Hall 13 Booth B45
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Truma Gerätetechnik GmbH & Co. KG
Wernher-von-Braun-Straße 12 - 85640 Putzbrunn - Germany

Tel. +49 (0)89 4617-0 - Fax +49 (0)89 4617-2116 
Web: www.truma.com

This joint project by LMC and Truma is based on a bus system by the compa-
ny Schaudt which collects all information from the vehicle and transfers the
data to the Truma iNet Box via an interface. The result is an intelligent net-
worked vehicle that exports the status information via the Truma app in an
extremely user-friendly manner. Campers can use the LMC iBus connect and
the Truma app to turn on and off 12 V mains and the water pump and also
to check the entire vehicle status: 

• The app shows the outside temperature and indicates whether there is a
connection to the mains supply.
• It is also possible to display the charging status of the starter bat-
tery and the battery inside the vehicle including state of charge,
voltage and charging and discharging current.   
• A water and waste water display shows the filling level of the
tanks in 25% steps.   
• If customers have the gas pressure regulator for two cylin-
ders Truma DuoControl (CS) and the remote display DuoC
on board, the Truma app will indicate whether or not
EisEx is switched on. This protects the regulator from icing
up at low temperatures. The Truma app also indicates whe-
ther the regulator system has already switched from the
main cylinder to the reserve cylinder.

Innovative features

Words Andrea Cattaneo

Everything from one secure source – the Truma iNet System allows campers to remote control their Truma air conditioning systems and
heaters, to operate the automatic climate control and query the temperature and on-board voltage in the vehicle. LMC and Truma have
now taken one step further: the LMC iBus connect also enables other important vehicle information to be displayed via the Truma app

– completely intuitively and easily. 

Now the LMC iBus connect enables important vehicle information to be displayed via the Truma app. The
result is an intelligent networked vehicle.

LMC and Truma: perfect match
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Truma has been supplying convenient accessories
for caravans and motorhomes since the founda-

tion in 1949 by Philipp Kreis, when he developed the
“first officially recognised caravan heater” in 1961,
therefore making it possible for the first time to con-
sider winter camping. Today, Truma is an internatio-
nally successful familyrun company based in
Putzbrunn near Munich that develops, produces and
markets products from one single source. The Truma
product range includes heating and air conditioning
systems, through to hot water products and mano-
euvring systems for caravans. Gas pressure regulators
and power supply products round off the extensive
product range.

Company Profile

Contacts
E-mail: info@truma.com 

Visit us at the Caravan 
Salon in Düsseldorf
Hall 13  Booth C31

The Truma app has also been expanded and improved. "We have
optimised the start screen so that all elements appear without the

need to scroll down," explains Martin Krauß, head of the energy
systems product group at Truma. There are also new functions: for
instance, customers can now use the app to operate their Truma devi-
ces from up to four smartphones – Android, iOS or a mixture of both –
at the same time. Also, offline updates are possible. This means that
users can download new firmware for the iNet Box e.g. via wireless
LAN,  store it temporarily on their smartphone and transfer it to the
iNet Box via Bluetooth at a later date. "This can be very useful, if the
vehicle is somewhere where the Internet connection is poor," says
Krauß. 
The new Truma app is free and will be available for the Caravan Salon
2016 in the Apple App Store and from Google Play. Anyone who has
already installed the app will automatically receive an update. 

Truma app: New look and useful functions
"Connecting the Truma iNet System to our LMC-Bus is an
important step toward creating a completely digitalised and
networked vehicle," says LMC managing director Ulrich
Schoppmann. "In cooperation with Truma, we want to assu-
me a pioneer role which is why we will be equipping all next
season's motorhomes with the LMC iBus connect and Truma
iNet System as standard.“ Frank Oster, managing director of
Truma, underscores this: "This project is an example of succes-
sful cooperation that offers customers a considerable added
value. They are now in a position to operate all functions in
the vehicle simply and conveniently with just one app, i.e. to
remote control the heater and air conditioning system and
query the entire vehicle status." The new, innovative features
are available in the Truma app via the 'Status' field. They are
only visible to LMC customers that have installed the LMC
iBus connect and the Truma iNet System in their vehicles.

Successful cooperation
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Vetroresina  Spa - Via Portuense, 10 
44020 Masi San Giacomo (FE) - Italy

Ph. +39 0532 327911 - www.vetroresina.com

Vetroresina SpA has played an active
role in the motorhome industry rene-
wal process for several years now,

which starts from the material that constitu-
tes the core business of the company and
even determines its name. We are obviously
talking about fiberglass, an apparently simple
material that has been increasingly apprecia-
ted by recreational vehicles’ manufacturers
over time thanks to some characteristics,
most notably the resistance to small impacts
(let’s think of the hail, but also accidental
shocks received at the factory during handling
and transportation), capable of bringing
benefits both to the manufacturer and the
end user. Building on the successes recorded
not only in Europe but also on the US market
where it currently operates with its produc-
tion plants both in the U.S. and Brazil,
Vetroresina SpA heads into the 2017 season
with renewed enthusiasm, starting from the
Caravan Salon Düsseldorf, which has always
acted as an innovative ideas catalyst and new
products showcase. This is why we asked
some questions to Simone Colombarini, engi-
neer and Sole Administrator of Vetroresina

SpA, about his take on this new challenge, as
he has always paid keen attention to the sec-
tor’s dynamics and has developed a conside-
rable knowledge of materials and manufactu-
ring processes.

When speaking of a semifinished product
such as fiberglass, we know that innova-
tion is a quite difficult issue. However, in
the recent past you managed to bring
some fresh air in the sector by exploiting
special manufacturing processes. Can we
expect some further changes in the futu-
re?
I would say so. Fiberglass is a material that
can be further improved. A few months ago
we started cooperating with a major fiber-
glass producer to try to make the most of the
material’s features. As we know, fiberglass is
the basic element that, once impregnated
with resin, gives life to fiberglass laminates.
Well, the ambitious target we are pursuing is
to provide products as lightweight as possible
so as to meet the Europeans motorhome
manufacturers’ requirements, who are relen-
tlessly committed to weight reduction. We
are currently conducting an in-depth analysis
of the fiberglass mechanical characteristics, to
understand how it is possible to reduce the
weight of the laminates while maintaining
constant mechanical strength. 

How far have you got with the tests?
We have already completed the first test
phase and now we are preparing the second
phase, which should confirm the achieved
results. I can anticipate that tests have given
promising results: we can maintain the cur-
rent characteristics of the material, while
reducing weight. We have realized that many

fiberglass parameters related to the size and
chemical composition, can be skillfully chan-
ged so as to improve the mechanical charac-
teristics of the fiberglass laminates and, con-
sequently, reduce the weight. As I mentioned
earlier, during the testing phase we are sup-
ported by the fiberglass manufacturer, a hel-
pful cooperation to achieve excellent results
in a short time. If everything goes as planned,
the first products will be ready within a cou-
ple of months and we will teach manufactu-
rers how to optimize their use. 

Do you expect to use fiberglass for some
camper components only or will it be fully
employed?
Fiberglass applications can be quite varied:
panels for walls external coating, laminates
for interior linings, slabs for floors... It is
obvious that a limited use of the new sheets
will involve few benefits while an extended
use to the entire vehicle may result in intere-
sting outcomes. Depending on the laminate
type, you can save from 100 to 150 grams per
square meter and in some cases you may
even reach 200 gr/sm weight reduction.
Essentially, with a rational use of these new
products, we can obtain a weight saving of
10-15 kg per vehicle, with peaks of 20 kg. We
know that in order to significantly reduce a
motorhome weight, we need to act on seve-
ral fronts and we are ready to play our part.

Well, the unfolding scenario seems extre-
mely rich and interesting. Do you expect
that in the next future there will be an
increase in the fiberglass use for external
walls and maybe your range of floor slabs
and interiors panels will massively take
off?

For almost half a century, VETRORESINA SpA has been a leader in the fiberglass laminates marketpla-
ce. Now it heads into 2017 experimenting new products expressly designed for motorhome industry,
with a crucial aim in mind: weight reduction.

Words Andrea Cattaneo

With our new formula
the panels will be lighter
With our new formula
the panels will be lighter
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Contact:
Simone Colombarini - CEO
simone.colombarini@vetroresinaspa.it

Given the encouraging results of the last period, we expect that com-
panies would increase the use of fiberglass panels inside the cockpit,
by replacing the traditional plywood panels. The benefits are undenia-
ble: full water resistance and long-life of the product. This process will
be accompanied by a slight cost increase, while the weight is compa-
rable. Working on reducing weight, as we are doing, could be an
incentive to replace the plywood with fiberglass sheets. 

If it is true that Italian and French manufacturers have a long
standing commitment to using fiberglass and they are increasin-
gly using it also for the interior lining, it is also true that German
manufacturers are still loyal to the Aluminum...
German producers, who have always been reluctant to use the fiber-
glass for the exterior coating, today extensively employ it for the inte-
riors, especially floors. Let’s not forget that four years ago Hymer
began experimenting a woodless floor for its motorhomes, urging
Vetroresina SpA to find an alternative solution to plywood: since then,
the use of our laminates has expanded and now many European
manufacturers use fiberglass for the floors. Let’s think of Frankia,
Dethleffs, Rapido but also Adria and almost all Trigano-SEA group’s
brands. The use of fiberglass for the lower part of the floor panel, the
street-side one located underneath the vehicle, is quite widespread but
the double sheet of fiberglass on the two sides of the floor panel is
becoming increasingly popular too, i.e. both the lower and the upper
side toward the cockpit. The cost differences are minimal and the fiber-
glass has fewer scraps compared to plywood. The fiberglass sheet is
cut in a single piece from a 60 meters roll with width made to the mil-
limeter. The two plywood sheets are placed side by side and then joi-
ned together, which means lower mechanical strength compared to
the single fiberglass sheet. Not to mention, of course, the resistance to
water and debris that the fiberglass offers for the street-side floor
panel. 

Do the sheets used for floors and walls differ from each other?
Our products catalog is now quite vast and we can provide tailored
solutions to specific needs. The fiberglass used for the lower part of the
floor does not require a perfect finishing, because nobody will see it,
while for the inner walls we offer a range products that combine a
quite acceptable style with low costs. As to the top of the floor, most
of the times it is covered with a PVC layer. And here we can take a spe-
cific action: our pre-finished slabs for floors are well-established in the
market and the appreciation for them is substantially growing. We pro-
vide the manufacturer with the fiberglass sheets with already glued
PVC. The manufacturer thus dose not need to lay and glue it while
saving time and eventually money, because we include this operation
in the manufacturing process, with lower costs. It is true that some
companies do not want to adopt the pre-finished floor because the
PVC subsequently laid may be used to cover plates and surfacing
studs, but it is also true that alternative solutions to this problem do
exist and are easy to adopt. 

How do you see the current market situation and how do you fit
in a restlessly changing environment?
We are currently working a lot, then we are satisfied. We are working
well in both sectors we operate in. In the refrigerated trucks field,
France, Germany and England give us a lot of satisfaction, but we have
received also requests from Iran after the end of the limited imports.
Even South America is an interesting market while Brazil is not becau-
se, although we have a production plant there, the country suffers
from a strong domestic crisis. Fortunately, the same is not true for
other South America’s countries such as Colombia and Venezuela. In
the RV industry, we have an established presence in Italy, France and
Germany as well as in Australia and New Zealand. We had contacts
with Japanese and Korean manufacturers as well. Lately we have also
worked for the mobile homes sector with Adria, which we have sup-
plied exterior-aimed, "rough effect" sheets to. 
In summary, it is unquestionable that the motorhome industry is
increasingly choosing fiberglass and this is an incentive for our compa-
ny, which needs to take wide-range action to find adequate solutions
to different needs. 

Vetrolite
Patented by Vetroresina
SpA, Vetrolite was the first
company’s solution to the
constructive systems traditional-
ly used in the US market. On the
market for years now, it is a conside-
rably thick fiberglass sheet, designed
to replace the plywood panels which ori-
ginally acted as support for the thin fiberglass
sheet of the wall. The Vetrolite laminate has a
thickness of 3.8 mm that is identical to the pre-
vious combination adopted (which included 1,3

mm fiberglass + 2.5 mm plywood): stiff and moisture resi-
stant, it does not have an excessive weight because it was
created by the microspheres system. The success of this
product in the US market has led Vetroresina SpA to esta-
blich a production plant in Idaho. Vetrolite is also used by
some European manufacturers in the 2.2 mm thickness
version. Compared to the classic 1.5 mm laminate, the
greater thickness results in part from a greater resin
amount but especially from the microspheres.

Vetrostyle
Not only the external coatings, but also the cockpit-side sheets of the san-
dwich panels: the widening of Vetroresina SpA’s scope of action has gene-
rated an advanced product that involves the elimination of the surface fini-
shing process. Vetrostyle replaces the traditional plywood panel on the
living-area oriented wall inner side. Besides, it is a laminate that naturally
interfaces with the user, whose appearance goes far beyond that of the
classic gel-coat smooth finish. Thanks to the use of decorative paper with
various aesthetic solutions, i.e. featuring different wood tones, the manu-
facturer can eliminate expensive additional processes and choose the most
appropriate design for the cockpit. Vetrostyle is thus configured as a pre-
finished fiberglass sheet, which features the same strength and water-resi-
stance as the gel-coated sheet but with greater attractiveness. Obtained
by impregnating the decorative wall-paper with liquid resin, Vetrostyle is
supplied in 60 meters rolls (cut to size by the manufacturer), with the
advantage of eliminating the joints in the panel and then increasing the
strength. Besides being waterproof, Vetrostyle offers a high scratch resi-
stance, does not absorb odors, is resistant to chemical agents, has a low
electrical conductivity and is easy to clean. It is available in thicknesses from
0 mm up to 4.0 mm with weights ranging from 1.4 to 4 kg/sm.

Vetrostyle PVC
As with the walls, also for the floor it is possible to
use a finished product, that does not involve addi-
tional processes: the catalog includes Vetrostyle
PVC, i.e. fiberglass sheets coupled with PVC
during the laminate processing. Thus the upper
part of the panel-floor can be made with an
adequate fiberglass bodywork that, by including
the PVC coating (total thickness: 3 mm), does not
require a further coating layer preparation. This is a
critical advantage not just for the manufacturer, because it features no
water absorption risk, it is shock-resistant and, in general, more resistant
compared to plywood, also thanks to the fact that it is jointless.

Simone Colombarini
Vetroresina SpA CEO

Visit us at the Caravan 
Salon in Düsseldorf
Hall 13 Booth D83
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Westacc - Oud Camp 9 - Coldenhove
3155 DL Maasland - Netherlands

Ph. +31 174 520178 - www.westacc.nl

Reliable supplier for big and small manufacturers

Westacc Group is a specialised Dutch manufacturer of electrical
and lighting products which supplies to the biggest known

European caravan/motorhome brands, but also to smaller manufac-
turers. Every customer is important and can expect a high level of ser-
vice from them. Westacc always tries to think from the customer’s
point of view. What is really important to the customer? Therefore,
the company focusses on innovation of products, working with edu-
cated and skilled people, good and stable quality products, and just-
in-time delivery at the customer’s factory. The company is growing
rapidly, but they will always protect their key points to guarantee
their long-term strategy. By the way, Westacc does not talk about
customers, they talk about partners. This will be further explained
under “Product development with partners”.

Quality and certification

In the world of Westacc, "quality" is top of mind. The company is
European market leader when it comes to the production of fuse

boxes for the caravan/motorhome industry. Therefore, they have a
structured and well documented QC system which goes through
several layers in the organisation. This is in order to guarantee the
quality and warranty that customers expect. When you look into their
testing specifications, it goes much further than the normal use for
caravans and motorhomes. And that is probably one of the reasons
why they have such a strong position in the market. Certification is
very important and always done by the big and well known labs such
as VDE, TUV, NF etc. 

Roger Vos, Tim Batist and Jan Batist

The world is changing rapidly and the industry needs to keep up with that. Developing a pro-
duct on your own is possible, but it is much better to involve your customers (partners). With

that in mind Westacc is always looking for partnerships. There are several products in the assor-
tment that are designed especially for well-known brands, based on their demand. This creates
an investment, but also a long-term cooperation for both parties. Most important thing to say is
that Westacc has a really short developing time, since they do the complete prototyping in-
house. With skilled people for making 3D technical drawings and their own professional 3D prin-
ter, new products can be developed in several weeks. Westacc is always open to develop new
products with their partners for caravans and motorhomes.

Smart and quick installed products

As the quantities of sold vehicles are increasing in Europe, the pressure on the production lines
of caravans/motorhomes is increasing as well. For that reason, Westacc always invests in the

development of smart and quick installed products. From their point of view, there are 2 impor-
tant issues: 
1. The way of installation. When the way of installation is complicated, only high skilled people
can do the job. 
2. Installation time. When the installation time is long, less vehicles can be produced, which costs
money these days.
A good example of Westacc's smart and quick installed products is the fuse box in the picture.
Installation is quick, because the fuse box doesn't have to be opened when connecting to the
electrical system. Second advantage is that no high skilled people are needed for installation,
because the plug can only be connected in one specific way, easy installation. Third advantage is
that, due to the smart design, failure risks are almost zero!

Words Esmé Postma

The right partner for the Rv’s
manufacturers

The right partner for the Rv’s
manufacturers

Product development with customers (partners)
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Contacts:
Roger Vos - Sales manager
rogervos@westacc.nl - 0031 - 653810539

Production in The Netherlands

The strategy of the company is to keep their R&D and assembly line in the
Netherlands. The main reason is that the company can react quickly on

changed customer demands, so that delivery times can be kept short. Besides
that, R&D and assembly line are connected to each other in collaboration, which
creates an added value when it comes to product development and quality con-
trol. The people are well trained and have commitment to deliver only good qua-
lity products. Westacc’s large and modern warehouse of 2.500 square meters
gives the possibility to stock components and ready made products. This guaran-
tees a buffer for their customers/partners.

Westacc Group is a family company with over more than 40 years of
experience in the caravan/motorhome industry. The first company was

setup by Jan Batist in 1972 and started with international business from the
nineties. Due to growth there have been several moves to bigger plants
(nowadays 2.500 sqm warehouse/production plus offices). In 2015 the com-
pany has made the next step to ensure their future strategy. Tim Batist, son
of Jan Batist, is the new CEO and has the ambition to expand the business
with their partners. Westacc has become market leader in the production of
fuse boxes and is also strong in lighting components, inlets/outlets, swit-
ches/sockets and other related electrical products. Products find their way
worldwide in the caravan/motorhome industry.

Company profile

Westacc at the Caravan Salon in Düsseldorf

Westacc is exposing every year on the largest European caravan and motorhome show in
Düsseldorf. Their location is Hall 13, stand E05. This is where they meet existing and new

customers to show all novelties and popular products. Especially for lighting and inlets/outlets there
are many new designs to be discovered. Surface spots in multiple colours and finishing (new is a
complete line in matt black, chrome and brushed steel). Premium line built-in LED spots. A new
modern and flat design of inlets/outlets for electricity, water, gas, 12V TV/SAT, and main battery
switch for movers. And of course switches, sockets and USB connections.

Renewed Westacc website

The company is very proud to announce their new website, which can be found
on www.westacc.nl. It gives a good overview of their product lines, a short com-

pany movie, news and company details. The website is displayed in multiple langua-
ges and suitable for smartphones and tablets.

Visit us at the Caravan 
Salon in Düsseldorf
Hall 13 Booth E05
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The Dino Zoli textile’s presence in the
recreational vehicles field is now well-
established and worthily supports the

company’s activity in the furnishing sector. The
product range includes over 1000 items: Dino
Zoli Textile supplies fabrics to motorhome
manufacturers, which are aimed at the living
area’s sofas and the armchairs, but takes care
of curtains and wall panels implementation as
well. 'The design of all our products always
starts with a careful materials scouting -
explains Monica Zoli, the company founder’s
daughter - and with an equally careful selec-
tion. Textile fibers are painstakinlgy selected
for their technical performance and are used
in the most appropriate structures and frames,

creating weaves that enhance their natural
characteristics both from the aesthetic and
wear-resistance point of view. Even colors are
chosen with the utmost care in order to achie-
ve elegant and bright full tones, suited to
decorate with style the environment where
they are used, be it the home living room or
motorhome’s dinette. Besides the aesthetic
aspect, we also take care of the pleasant feel
that the fabric can give to the touch. The items
are designed in such a way as to create the
right mix of elegance, practicality and robu-
stness that, perfectly combining, turn out to
be the added value of each creation.". The
items development centre, which is the heart
of the company, is headed by Eng.

Marco Zoli, the Dino Zoli’s
son. A particularly signifi-
cant example for the
recreational vechicles on-board application is
the fabrics collection made with a special poly-
propylene thread (Olyna), the Green
Collection. These very versatile fabrics are sui-
table for indoor and outdoor furniture, dome-
stic use and for hospitals and boats furnishing:
completely non-toxic (in full compliance with
European and American legislations) and anti-
bacterial, chlorine, fungi - as well as sunlight
and moisture resistant, it is not damaged by
food and sweat stains. Warm as wool and
breathable, it is an exceptionally lightweight
fiber, the only floating one. Due to these cha-
racteristics, the Green Collection fabrics are
suitable for children’s sensitive and delicate
skin from 0 to 6 months (they offer protection
from dermatitis and allergic skin reactions).
Long term wash-resistant, they only require a
30° cycle and a small amount of detergent
while they do not need ironing and dry in 5
minutes. A genuine eco-friendly fabric, then,
that requires a very low energy washing cycle
and is 100% recyclable. For the motorhome
industry, Dino Zoli Textile has included also
several types of ecoleather in its product cata-
logue, in order to combine aestehetics with
material’s strength. Warehouse is one of the
company’s strengths as it is well-stocked and
always available to the customer. For motor-
homes manufacturers, who are no longer
ready to invest in large inventories and whose
production is made to order, it is crucial to
have a reliable supplier who can quickly adapt
his own stocks to any customer’s requests,
both for small and large quantities. "Long
before joining the recreational vehicles indu-
stry - explains Monica Zoli - we have organized
a permanenlty well-stocked warehouse, which
involves a proven structure and a sound finan-
cial coverage. Being able to order minimum
quantities like a 50 meters rolls, our customers
are guaranteed to receive the ordered goods
in a short time, even in a few days. I have to
say that this policy has been successful as it is
fully appreciated by our customers". 

Dino Zoli srl - Viale Bologna 286/A - 47122 Forlì (FC) - Italy
Ph. +39 0543 755711 - Fax. +39 0543 756568

www.dinozoli.it

Petit
A sophisticated textile structure combines in a uni-
que fashion with high performance techniques. A spe-
cial treatment allows the liquid stains to easily slide off
the fabric and the dry ones to be removed simply with
soap and water. Petit features a wide range of colors
with elegant nuances that make it suitable to harmo-
niously enhance the environments design

Pepper
An evoluted stain-resistant fabric. Even in this case, the
treatment allows to remove dry stains with water and
soap, while the liquid ones easily slide off the fabric.
Thanks to its structure, Pepper is extremely strong while
being soft and silky to the touch. This fabric comes with
a wide color range ranging from classic to modern

Ritz
An evoluted stain-resistant fabric, very strong but velve-
ty to the touch. Dry stains can be removed with soap
and water, while the liquid ones easily slide off the
fabric.  Ritz colors are characterized by a natural chiaro-
scuro, which gives the fabric a peculiar three-dimensio-
nal appearance making it unique.

Stain resistant fabrics

Words Andrea Cattaneo

Research and innovation, but also impeccable service resulting from the absolute complian-
ce with contract delivery times: this is the line Dino Zoli Textile  is rapidly advancing on. 

High-quality, eco friendly
and ready for delivery fabrics
High-quality, eco friendly
and ready for delivery fabrics

Monica Zoli - Sales manager
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