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Fashion climbs on board with DZ
A well stocked warehouse to satisfy every customer need, with a wide product range and great production
flexibility: these are the factors that have enabled this Italian fabric manufacturer to become a market lea-
der in the production of fabrics for furnishings, including in the recreational vehicles sector.

Established in 1972, Dino Zoli srl has
cut itself a very special market niche in
fabrics, supplying motorhome and

caravan manufacturers with materials for
upholstering seats, as well as for curtains and
wall panels. No need to be an expert to
understand the importance of furnishing
fabrics in modern recreational vehicle habi-
tats. Even while not foregoing on their origi-
nal calling, third millennium motorhomes
and caravans have moved away from the old
fashioned Spartan camping lifestyle and
become more and more sophisticated living
environments, where style, elegance, and
specific tones for furnishings now play an
essential role. Fabrics, in particular, can be a
primary factor in conditioning the end consu-
mer’s decisions, thereby contributing to the
success of a model or product. Many people
believe that potential buyers decide on a
vehicle purchase in the initial moments when
they first climb on board. In recent years,
interior decors have changed a great deal,
and upholstering has played a major part,
but fabrics have also changed from a techni-
cal standpoint: wear resistance, a soft touch
and stain resistance are all factors that can no
longer be neglected, not to mention the
increasing demand for eco-friendly, non-
allergenic materials. 
More than forty years have passed since Dino
Zoli started out in a sector that remains as
fascinating as it is difficult: today the founder
manages the company together with his son
Marco, the production and logistics manager,
and daughter Monica, the sales and marke-
ting manager. Dino Zoli srl employs around
fifty people, in addition to the staff at subsi-

diary companies. 
“We’re essentially a small company,”
explains Monica Zoli, “with not just a signifi-
cant amount of flexibility, but also a certain
liveliness and openness to change. My fathe-
r’s the one who gave the company this philo-
sophy: his willingness to travel and get to
know the world allowed him to meet a varie-
ty of different cultures and customs. This
baggage of knowledge was imported into
the company with new and innovative ideas.
I believe our company can’t be explained
without becoming acquainted with the pas-
sions that animated the life of its founder;
passions that were also transmitted to his
family. A love for art, first and foremost, and
contemporary art in particular, so much so
that in 2006 he created a foundation that
manages a contemporary art museum, esta-
blished right next to the factory. The museum
exhibits a permanent collection of works,
mostly by Italian artists, organizing events,
concerts and theatrical shows. And then the-
re’s the production of oil and wine, which my
father continues to develop with a great pas-
sion on the hillsides surrounding Forlì, where
we have an estate with about 15 hectares of
land.”
Although over the past twenty years close
business ties have been established in China,
where a part of the company’s production is
now managed, Dino Zoli maintains strong
roots in the region of Emilia Romagna. The
company’s headquarters in Forlì not only
house its administrative and sales offices, but
also the design department, technical depar-
tment and a weaving division where certain
articles specifically created for the RV market

are produced directly. Nowadays, most of the
production is for the European market, but
Dino Zoli srl also exports to Russia, Turkey,
various Asian countries, America and
Australia, in addition to having a subsidiary in
Brazil. Certification and compliance to regu-
latory standards on toxicity and the recyclabi-
lity of materials are necessary conditions for
operating in various global settings. 
A production output that is not just vast but
also varied is certainly one of the merits of
this Italian manufacturer. For the caravanning
sector, special fibers are used, such as polye-
ster and polypropylene microfibers, which are
developed in a variety of colour patterns and
models. Around 70% of products for the
recreational vehicles sector includes technical
fabrics and microfibers, which are more resi-
stant to wear and often combined with stain
proof treatments. Roughly 10% of produc-
tion is in faux leather, which Dino Zoli manu-
factures through a subsidiary company,
Glulam. The remaining 20% includes jac-
quards and decorative fabrics in general. A
variety of products that stands up well to the
latest trends in motorhome furnishings, espe-
cially those in the premium range, where a
“home effect” is increasingly desired, making
use of different materials, shapes and colours
within the same environment, in order to
create a well-crafted variety. 
“We conduct a lot of research,” explains
Monica Zoli, “and we’ve adopted innovative
production techniques. For instance, a new
product line we’re also proposing to motor-
home manufacturers is the Green Collection,
created with polypropylene, a high perfor-
mance fiber. It’s a 100% recyclable fabric that
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is environmentally friendly, washable in just a
little detergent and at a low temperature. It
dries in just 5 minutes, is antibacterial, anti-
mite, and resistant to sunlight and chlorine.
We can also use it for parts of a motorhome
that are highly exposed to sunlight, such as
curtains or cabin seats, and it can even be
customized with a selection of patterns the
customer can choose from.”
The type of pattern on the fabric is of special
importance, as witnessed by Dino Zoli’s
recent investments. Indeed, only a few days
ago a new piece of machinery has been inau-
gurated that can digitally print on paper,
using the same paper to print on transfer on
fabric. This makes it easy to print patterns
chosen by customers, without limits to the
creativity of the subject: motifs, drawings
and photographs. The digital printing system
is fast, cuts down on costs and can also be

used for small series in 50 meter rolls.
“We collaborate a great deal with our custo-
mers,” continues Monica Zoli. “We can
develop specific customized projects creating
synergies between our technicians and desi-
gners and the architects of recreational vehi-
cles manufacturers. We can also create spe-
cial products, for example by coupling fabrics
with other supports, for fabrics applied to the
interior walls of the passenger cabin. A great
many services are offered, as well as special
treatments such as flame retardants.”
A wide range of products in the catalogue,
customized fabrics and production flexibility
are the hallmarks of Dino Zoli, but the com-
pany has another ace up its sleeve.
“I’m convinced that our main strength lies in
our stockroom,” states Monica Zoli, “becau-
se we’re capable of providing a robust stock
service, a service which during these difficult

economic times is truly appreciated by our
customers. A few years ago, when we first
approached the recreational vehicles sector,
organizing purchases was a different matter
altogether. Today everything’s changed;
manufacturers no longer want to take risks
with sizable orders and stock large quantities
of goods. For us, this isn’t an issue. When we
initially began our business in furnishings,
sofas and armchairs, we were already organi-
zed to maintain a well stocked warehouse.
Naturally, this means a significant amount of
organization and a solid financial backing.
We allow our customers to order minimum
quantities of goods, even just a 50 meter roll,
guaranteeing prompt delivery times. This fac-
tor is especially appreciated by the manufac-
turers we work with, and it has allowed us to
earn market shares at a time of general eco-
nomic hardships.” 

Company Profile
Dino Zoli was established in 1972, thanks to the entrepreneurial spirit and curiosity of its founder, bringing into the com-

pany ideas borrowed from his travels abroad as well as other sectors. The company’s production has always focused on
fabrics for furnishings, enhancing the initial business providing coverings for armchairs and sofas by specializing in interiors for
recreational vehicles. The production facilities in Forlì and other external sites create fabrics of all types: microfibers, jacquards,
technical and outdoor fabrics, faux leathers and more. A catalogue of over 1000 items, all available in their well stocked ware-
house.  With an annual turnover of around 10 million euros, the company employs 45 people, which amount to around 100
by adding the employees of its subsidiaries. Dino Zoli was awarded ISO 9001/2008 certification. The Forlì production site fea-
tures a modern photovoltaic installation capable of producing 212,379 kWh, amounting to 84% of its energy needs.


