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With the certainty that in the RV in-
dustry, fabrics will increasingly be 
of strategic importance, Dino Zoli 

Textile is preparing to face a new business 
season, starting from the Caravan Salon in 
Düsseldorf. The Italian firm is now well in-
troduced in the sector, working alongside 
leading European companies for many years.
“We come from the furniture sector, where 
we are still very present, but we have 
worked in the motorhome and mobile home 
sector for over twenty years”, explains Mon-
ica Zoli, the company’s Sales and Marketing 
Manager, “and we have developed extensive 
expertise on specific textile products for this 
industry. That isn’t to say that fabrics for RV 
and home textiles are always two completely 
separate things, indeed, often the RV sec-
tor takes advantage of research done in the 
field of home furnishings. We do a lot of re-
search, and that research often ventures into 
other fields of application”.
Conducted by Marco Zoli, this research is 
one of the pillars on which Dino Zoli Textile 
is based, and covers two separate directions 
which ultimately converge in a single prod-
uct: on the one hand there is stylistic re-
search, on the other, technical. The company 
collection includes over 1000 items, provid-

Style and service
The new variations of the Green Collection fit together in a vast collection of fabrics, the 
result of ongoing technical and stylistic research, supported by customer service that finds 
its strength in a well-stocked warehouse.

Words Andrea Cattaneo

ing RV manufacturers with fabrics for living 
area seating, but also for wall panels and 
curtains. For the RV sector, particular fibres 
- polyester microfibres, polypropylene and 
natural fibres - are often used, developed in 
different ways as regards printing, colour-
ing and structural design. A large portion of 

production concerns technical fabrics and 
microfibres, solid colour, resistant to wear 
and often with anti-stain treatments. But 
jacquards and decorative fabrics, which are 
generally produced in the in-house weaving 
mill, are also imported, while imitation leath-
er is supplied via subsidiary Glulam. 
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Company Profile
Dino Zoli was established in 1972, thanks to the entrepreneurial spirit and 

curiosity of its founder, bringing into the company ideas borrowed from his 
travels abroad as well as other sectors. The company’s production has always 
focused on fabrics for furnishings, enhancing the initial business providing cov-
erings for armchairs and sofas by specializing in interiors for recreational vehi-
cles. The production facilities in Forlì and other external sites create fabrics of 
all types: microfibers, jacquards, technical and outdoor fabrics, faux leathers 
and more. A catalogue of over 1000 items, all available in their well stocked 
warehouse.  With an annual turnover of around 10 million euros, the company 
employs 45 people, which amount to around 100 by adding the employees of 
its subsidiaries. Dino Zoli was awarded ISO 9001/2008 certification. The Forlì 
production site features a modern photovoltaic installation capable of produc-
ing 212,379 kWh, amounting to 84% of its energy needs.

Fabric is Green
Three years ago, Dino Zoli Textile be-

gan developing the Green Collec-
tion- In & Out, a line of special fabrics, 
with excellent technical characteristics 
for motorhome use. New versions have 
recently been developed, which will be 
available to customers for next season. 
Produced in polypropylene fibre, these 
are extremely high-performing mate-
rials. An eco-friendly fabric, 100% re-
cyclable, which can be easily removed 
and washed at very low temperatures, 
with very little detergent, and dries in 
minutes. Particularly resistant to sun-
light, ideal for use in areas of the vehicle 
which are exposed to the sun. Antibacte-
rial and mite-proof, it is also completely 
non-toxic and suitable for contact with 
the delicate skin of children from 0 to 
6 months.

“Our customers”, explains Monica Zoli, 
“very much appreciate the fact that we are 
proactive and innovative in the definition 
of various items. We successfully offer on-
trend fabrics, but we also have the ability to 
deliver specific finishes. I am referring, for 
example, to quilted fabrics, to the pairing 
of various materials, but also to particular 
weave designs, and ad hoc prints. We have 
an in-house weaving, finishing and printing 
department, and using digital prints we can 
supply almost any custom design: the digital 
printing system is quick, low-cost and can 
also be used for small series production. In 
short, Dino Zoli Textile can provide a wide 
range of products and product customisa-
tions, a single point of reference for a wide 
variety of needs. But this, I would like to 
clarify, is just one of the two pillars on which 
the work of Dino Zoli Textile rests: in addi-
tion to product variety, there is also quality 
of service”.
Customer service which translates in various 
ways. Prompt delivery is fundamental, and 
requires a well-structured preventive organ-
isation and a warehouse which is always 
well-stocked. Companies can also order 
minimum quantities of fabric and be guar-
anteed quick delivery, in some cases within a 
week. But service also translates into ongo-
ing customer support thanks to an efficient 
sales network coordinated by Massimiliano 
Cortini: specific company personnel are ap-
pointed to each client, available as a point 
of reference to the RV manufacturer at ev-
ery phase, dialoguing with designers and 
buyers. A system that involves considerable 
effort, but which gives excellent results, as 
evidenced by the collaborations that Dino 
Zoli Textile has maintained for years with 
various operators in the RV sector.


