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A quality-oriented policy
After its recent presentation of a larger, wider door, the dynamic Tuscan company is working on several ambitious projects and is now looking to enter the American market.
Words Antonio Mazzucchelli

Michele Checcucci, General Manager

merica opens its doors to Metallarte,
but we could also say that it will open
Metallarte’s doors: this is not just a play
on words because it sums up the long and
meticulous effort that has enabled the Italian
company to look out across the ocean, where
a huge market might be extremely interested
in the doors realised by the Italian manufacturer. Moreover, years of experience on the
European market have built a solid foundation
and a body of technical-productive knowledge
that can become a springboard for crossing the
Atlantic and working in a geographic area
where the culture of living on the road is well
stratified. But what can a small business like
Metallarte offer the American giants of the
industry?
“It’s true, we are a small to medium sized company – explains Michele Checcucci, CEO of
Metallarte – but perhaps this is our greatest
asset and what sets us apart from other larger
companies and allows us to stand out in a sector that is already pretty crowded. It can be said
that our flexibility in production and responsi-
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veness to customer needs are the qualities
appreciated most by vehicle manufacturers,
with whom we have maintained contact on a
daily basis for years. We work quickly and we
need only a few days to draw up a complete
project that conforms to the client’s requests,
and in a month or even less we can already
deliver the finished product. We can standardize production, but we can also deviate from
the standard without difficulty in order to
change the product, customise it and adapt it
to new needs. And camper doors – the entry
doors to the living area – can benefit from our
dynamic approach, especially in a market as
important and challenging as North America.”
The goal of Metallarte is to provide American
manufacturers with a product that is substantially different from what they are accustomed
to; this is the only way to compete with local
component producers. Design is another
important trump card. Italian Style continues to

be a winning feature, but of course it is not
enough just to export doors that are beautiful
to look at, it takes something more. The doors
of European conception have some interesting
features that will be perceived as new by the
American customer. Just to give one example,
think of door panels equipped with pockets
and containers, but also with a trash basket, or
even different bins for recycling.
“I think product customization is a strategic
weapon – continues Michael Checcucci – a
card that we can and should play on the
American market. We are able to offer the
customer several variants to a standard model
and they can then transform the door into a
product that is totally different from the base
model. The client, for example, can choose the
inner finish of the door, the one inside the vehicle: we have our own range of thermoformed
finishes, but we can also custom design a finish
and realise a mould made for a specific custo-

FIPFG (formed-in-place foam gasket)

Gasketing” is a process that involves the production of gaskets foamed directly
onto components by using a FIPFG (formed-in-place foam gasket) sealing system.
This system consists of a base component and a hardener, mixed in specific proportions. This method generates a gasket in soft polyurethane foam in just a few minutes.
After the polymerization is complete, the gasket is dry to the touch and the piece can be
assembled. The application of this technology to the doors and the aluminium profiles
used in the production of doors and hatches in the RV industry was patented by
Metallarte, which had already been granted a patent for its vacuum mounting system.
One of the specific machines in the FIPFG process deposits a layer of liquid polyurethane
on the inside of the aluminium frame. This substance solidifies in a short time and maintains a high degree of compressibility and impermeability, then becoming the anti-infiltration gasket interposed between the sandwich panel and the frame. The sandwich
panel is placed on the assembly bench and is placed on the frame. Here a pump creates
a vacuum and allows the panel to adhere perfectly to the gasket. The whole piece is then
assembled by means of small metal plates fastened with rivets fitted with O-rings.
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Metallarte booth at Düsseldorf Caravan Salon

mer, to ensure that he and he alone is the
owner of that kind of door.” Continuing on
the subject of doors, the new XL door of
Metallarte was presented at the Caravan Salon
in Düsseldorf and it will be fitted first on certain
models of Adria vehicles. It represents the evolution of the classic two-locking-point doors
already in the catalogue: the door XL abandons
the standard width of 580 mm and offers a
generous opening of 650 mm. Wider doors are
a constantly growing trend in Europe.
Manufacturers are trying to cater to those
who, either because of their physical size or
because they are no longer as young as they
once were, are uncomfortable trying to squeeze into a door that is only about 55 wide. The
realization of a maxi-door poses no technical
problems – the only downside, if any, is the
small reduction in space for the kitchen or
other furnishings.
Metallarte is also investing seriously in the
cabin doors of motorhomes. The project is

already at an advanced stage and the product
line should be on the market by the end of
2015. The company’s intentions are not to propose another standard door like so many
others already on the market, but to aim for
excellence. The project is challenging and
costly, for sure, but the motorhome segment is
promising and so Metallarte is not afraid to
invest.
As further proof that there is no shortage of
ideas and vitality in the Tuscan company, here
comes an anticipation of a project still in the
making. “Together with the University of
Florence, we are moving forward with a very
interesting and innovative project – explains
the CEO of Metallarte – and it could see the
light in 2016. The idea is to realize a closing
door to storage compartments made entirely
of plastic, like some that already exist, but a
modular one that has greater flexibility in size
compared to traditional doors. We still have to
perform some tests – of the rigidity of the
material and the resistance to the sun, for

example – but I am confident. In any case, we
have already patented the system.” As you can
guess, the desire for achievement is strong in
this small but resourceful company, whose
headquarters are near Siena, in the area of
Tuscany where most of the industries of the
Italian caravanning sector are located.
Metallarte is a company whose mission is in its
name: metalworking, aluminium in particular,
makes it possible to create objects in a precise,
workmanlike manner, according to the forms
chosen by the customer; not only doors and
compartment lids, but also profiles uniting the
roof and side of the vehicle, side skirts, internal
and external stairs, basically anything that can
be created to make recreational vehicles more
functional and aesthetically valuable.

Company Profile

etallarte is a company with
nearly 20 years of history, certified UNI EN ISO 9001:2000. The company’s mission is to be among the leaders in Europe in meeting the needs
of the recreational vehicle components and equipment market. It seeks
to contribute to improving the quality of life in your spare time by offering constantly new solutions and services. And the company’s vision is very
ambitious, too: a Metallarte product
for every camper in the world. With
its range of complete doors, hatches
and other products for the OEM market, Metallarte today is supplier to
the principal manufacturers of recreational vehicles: the brands of the
French groups Trigano, Sea and
Rapido; the Slovenian brand Adria;
almost all the Italian brands, Laika
above all; Auto Trail in the UK and a
few manufacturers in Australia and
New Zealand.
The manufacturing plant, which has
recently been reorganized to meet
evolving needs and increased production volumes, is centred around a
2700-square-metre building equipped
with a 277 kWp photovoltaic system
producing 100% green energy.
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