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Ready to grow bigger

The new production lines will shortly be active again, permitting an increase in production
and doubling of the length of the packaging rolls, to deal with the ever increasing use of
fibreglass in the European market. But the American market too is ready to receive the new
technologies, and a factory extension programme has been launched to this end.
Words Giorgio Carpii

hanks to the expanding market,
Vetroresina S.p.A. is operating at full
capacity and has launched a programme of extended production that will
soon bear fruit.
In reality, the
ever increasing
demand
from
clients doesn’t
result solely from
the
positive
period that the
sector is experiencing,
but
also from the
increasing use of
fibreglass laminates in motorSimone Colombarini
home construcVetroresina SpA CEO
tion.
Many

T

36

European manufacturers have converted to
sandwich panels with double fibreglass sheets, but even some companies who remain
loyal to aluminium have progressively introduced fibreglass for the roof or floor. The
reason is simple: the hard-wearing qualities
of fibreglass are well known (hail is no longer a disaster, for example), while the internal and external panelling permits wooffree sandwich panels, impregnable to
water.
“When we started supplying our products
to European manufacturers,” begins
Simone Colombarini, Sole Director of
Vetroresina S.p.A., “it was only used for the
walls; an average motorhome generally
used about 35 m² of sheeting. Today, it can
reach 100–110 m² instead.”
Use of fibreglass has extended to the entire
casing of the living unit – walls, roof and

floor – and we’re no longer dealing with
simple sheets for the external lining but sandwich panels with double sheets, both on
the outside and the inside. Eura Mobil was
the first company to believe in “all fibreglass”, already ten years ago, and it’s no
coincidence that the German brand started
offering a ten-year warranty on the bodywork, deemed highly reliable, last year.
Fibreglass sheets have been introduced at
various levels by many other manufacturers
– take Hymer and Trigano – and there have
now been panels with double sheets for at
least five years. These changes have affected Europe above all: in America, fibreglass
had already been introduced before, but –
inexplicably – it hasn’t seen the development that it has on the Old Continent.
“We’ve been supplying the American market for a long time,” explains Simone
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Colombarini, “and about fifteen years ago
we introduced a big new development, the
very thick (3.8 mm) fibreglass sheet, to
replace the previous thin sheets coupled
with a plywood support, guaranteeing
more strength and zero water absorption.
But we’re still talking today about external
linings almost exclusively. However, I believe
that the time is ripe for development of the
product in the American market too.”
In recent years, much work has been done
to perfect sandwich panels for the floor: for
the upper side (passenger compartment
side) it is now possible to use prefinished
fibreglass sheets with coupled PVC, while
for the lower side (road side), a rougher
sheet is used, without aesthetic value, but
resistant to water and impact (stones and
debris raised by the wheels). The fibreglass
is supplied in 60-metre rolls, so floor panels
can be made in one piece, without joins as
in the case of plywood panels.
Fibreglass sheets of lower cost have been
presented recently, for use on the passenger
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compartment side of panels: starting from
the premise that they don’t need to
withstand the sun’s rays or the elements,
they can be produced without gelcoat but
maintain excellent mechanical resistance.
They are available in various types of finish
and colour. Vetroresina S.p.A. is also perfecting lighter sheets, in order to contribute to
the general reduction in weight that is now
essential for many European manufacturers:
a weight reduction of 100–200 g/m² can
translate into a saving of some kilos on the
entire vehicle. So it’s a particularly positive
period for the Ferrara-based company,
which has now been working for two years
to full production capacity. This is why a
programme to extend the factory has been
arranged: a new building will be inaugurated in the first months of 2018, which will
house four new production lines. This will
permit a 20% increase in production capacity, to pass from 5 to 6 million m²/year. But
the new production lines will also provide
an advantage that’s far from insignificant:

they’ll allow the production of longer rolls;
from the current 60-metre rolls there will be
the potential for as many as 120 metres.
This will certainly be appreciated by the
manufacturers, who will have less wastage
and will require less storage space for the
rolls, not to mention the potential reduction
in processing times to unpack the rolls
themselves and insert them on the processing lines. The investment equates to 5 million euros and a staff increase of approximately 15% is anticipated.
The new 120-metre roll will certainly be looked upon favourably by American manufacturers: this is why the new technology will
also be brought to Vetroresina S.p.A.’s US
factory in the near future, opened in 2008
precisely to guarantee supplies for the local
market in the most effective way possible.
This factory too is operating at full capacity
and an extension has been planned in this
case as well: the land has already been purchased and new, modern production lines
will be installed in the new building.

ounded in 1968, Vetroresina S.p.A. produces glass fibre-reinforced polyester resin laminates. The company’s great operating capacity results from thorough research in the composite materials sector linked to the study and continuous
improvement of processing techniques. To maintain and increase the level of production, Vetroresina S.p.A. has planned
substantial investments and thanks to the contribution of advanced technologies, as well as close collaboration with universities and experts in the sector, it has been able to apprehend the changes in and new requirements of the market.
A high level of technology together with particular attention to aesthetics and materials have given rise to product diversification, extending their range and fields of application. Vetroresina S.p.A. has a production capacity of 129 items per
day and extends over an area of 46,000 m². In June 2000, Vetroresina S.p.A. opened a factory in Brazil, in the municipality of São Paulo, from which it can meet the needs of the South American market, and since May 2008 the company has
boasted a new production site in the USA from which it can dedicate itself to managing the North American market.
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