
Editor’s note

HELP US TO HIT A BULL’S-EYE

This edition of Aboutcamp BtoB is sent free of
charge to over 500 motorhome and caravan manu-
facturers all over the world. It contains extremely
close-up and specific information on a selection of
international component manufacturers. The reci-
pient of this quarterly should therefore be the pur-

chasing manager and/or technical office manager
as well as company management. Therefore, plea-
se help us to put our newspaper in the right hands,
providing us with the reference name or names in
your company. You can indicate the correct names
by sending an e-mail to redazione@aboutcamp.eu
or faxing us at +39-02-58437051. Thank you for
your cooperation. 
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Y ou have received the 4th issue
of Aboucamp BtoB, a technical
magazine targeted to caravan
and motorhome designer,

developers and constructors all around the
world. The new issue is even richer in
news and information, thanks to the
enthusiasm and involvement of an increa-
sing number of companies who can find
here their efficient dedicated communica-
tion channel.  The launch of this issue will
be few weeks before the opening of most
relevant world exhibition in this sector:
the  Düsseldorf Caravan Salon. We will
attend the show, with our redaction, to
collect material on new products and new
ideas. Would you like to meet with us,
please write by email or call at our mobile
reference number (even during the
Düsseldorf Show). It will be a great pleasu-
re to meet with you!  

Antonio Mazzucchelli

Overview of the French
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B orri Srl is an Italian company foun-
ded in 1951 that specialises in
manufacturing furniture for campers

and caravans. Originally a furniture-maker
for the residential sector, in 1990 it diversi-
fied into the production of furniture and fur-
nishing components for caravans, campers,
bungalows, mobile homes, and boats. The
firm quickly gained significant market share
and began to work with nearly all the Italian
constructors while forging important par-
tnerships with famous foreign brands. Until
2008, Borri produced complete interiors and
some accessories. Then, as the general eco-
nomic recession began to bite, several
recreational-vehicle manufacturers started
making the furniture in-house. The company
responded by extending its specialist experti-
se to include the production of preformed
doors in Corian, polyethylene and methacry-
late while also focusing on making high-qua-
lity wood accessories for top-of-the-range
applications. 
“Although our company can produce com-
plete interiors”, says sales manager Massimo
Bartalini, “we have specialised in certain
components, concentrating our efforts on
creating laminated work surfaces, with both
honeycomb and plywood, honeycombed
partitions with and without interior structu-
re, curved furnishing components made
using the preforming technique, structural
components with both honeycombed and
plywood panels, and on machining Corian,
on its own or combined with other mate-
rials”. 
As well as extending its product range, Borri
has strategically personalised its production
and shipping to suit any requirements. Items
are made on request to the customer’s

design to a schedule that integrates with the
customer’s own work programmes.
Accordingly, the company has invested in
staff training and special equipment while
developing internal procedures to produce
furnishing components even in small quanti-
ties, thus facilitating a staggered delivery ser-
vice tailored to suit the customer and at
highly competitive quality and prices.
“Compared to companies with more com-
plex organisational structures and highly
automated production processes, we can
carry out production runs even for small
volumes”, continues Massimo Bartalini. “We

are a small firm with a factory spanning
3000 sq m, with 15 employees and a tur-

Str di Poneta 3 – 50021 Toscana (FI) – Italia
Tel: 055-8073166 - Fax: 055-8073167 - E-Mail: info@borri.com – Web: www.borri.com

A solution for every requirement
Borri Srl is an Italian company specialising in supplying furniture, structural components, partitions, work sur-
faces, acrylic-stone surfaces, and accessories for recreational vehicles. One of our strengths is that we can ful-
fil small commissions, offering tailored production and delivery schedules to suit your business’s logistical
requirements

The interior of the caravan Westfalia Columbus 551 D

The 5-axis machining center The technique of bonding Hot Melt The spray booth
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nover of around 1.7 million euros. But our
staff’s great experience, our long and establi-
shed tradition in the sector, and our meticu-
lous quality policy have enabled us to conso-
lidate our presence in the industry and to
work with virtually all the Italian constructors.
We have also completed major projects with
the Spanish company Moncayo, the English
firm Auto Sleepers, and La Strada and
Westfalia from Germany. For Westfalia, we

designed and built all the furniture for the
Columbus caravan range in the late 1990s. It
is a partnership that has been a great source
of pride and satisfaction”.
Borri produces not only the furniture for
recreational vehicles but also personalised
furnishings for the Italian municipal police
vehicles and design elements for incorpora-
tion in domestic furnishings, from bathroom
furniture to the famous Eames Lounge Chair.

B orri is a byword for flexibility. We can meet customer needs not just through the
great variety of our products, created using an array of manufacturing techniques,
but by tailoring deliveries to suit any logistical needs. Indeed, Borri has developed

a number of working methods. We present four examples below, although the Borri
technical office can work with any customer to tailor a personalised approach. 
- The “BLUE” method: here, for example, the raw materials to be kept in stock are agre-
ed with the customer. Using the internet, Borri monitors the customer’s production sche-
dule and produces the relevant articles in line with the approved plans. Borri stores the
products in its warehouse and delivers them in sequence. In some cases, the products are
packed in special containers belonging to the customer in the order in which they will be
picked for assembly. 
- The “GREEN” method: after preparing an eight-week forecast based on the customer’s
production, we then source the raw materials. The items for each confirmed order are
then produced. Deliveries are separated by order or batch. 
- The “YELLOW” method: orders are placed directly at 6–8 weeks. The raw materials are
then purchased, and orders are grouped together into production runs for delivery in bat-
ches with specific packaging subdivided by assembly station.
- The “ORANGE” method: orders are placed at 6 months, and raw materials are sourced
at regular intervals. The products are manufactured in batches and stored in the Borri
warehouse until needed by the customer, for delivery on demand.

Flexible production and delivery

O ne of the latest technologies that Borri has developed is the
machining of acrylic stone, i.e. Corian and its substitutes.
This material enables surfaces to be created without visible

joints; it is resistant to stains, scratches and mould; it is hygienic, non-
toxic, non-porous, warm to the touch, strong, and easy to repair. It is
used for kitchen surfaces, even those with integrated sink. Another
feather in the company’s cap is the pantograph with 5 axes for wor-
king on curved furnishing components. Borri performs its own ben-

ding work in-house, making the moulds for bending lumber-core ply-
wood panels or polystyrene honeycombed panels. A special bonding
technique, known as Hot-Melt, also enables us to combine any type
of material: methacrylate and fibreglass for doors or linoleum; alumi-
nium and fibreglass for panels acting as structural components. Hot-
Melt is a bonding system using heat-melted polyurethane adhesives
with high resistance to damp and requiring no time in the press for
reticulation. 

Contacts:
Massimo Bartalini – Sales manager
borri@borri.com

Skilled craftsmanship – modern techniques

Massimo Bartalini
Sales manager



A leader for three generations in the production of hobs, sinks,
ovens and other accessories for boats, the CAN company
from Brescia turned to the caravanning sector five years ago,

with an array of beautifully designed, innovative products. CAN’s
Crystal range, for instance, has won immediate favour among seve-
ral camper manufacturers, which appreciated the good looks and
superior practicality of these elegant hobs in scratch-resistant tou-
ghened glass. “The Crystal range has been our breakthrough into the
market,” says CAN co-owner Lorenzo Bellini. “The smoked-glass sur-
face combines with the stainless-steel elements to create an irresisti-

ble marriage that has set the stan-
dard in the nautical sector and

has been immediately apprecia-
ted in the camper world, too.
Today, many manufacturers
have chosen this solution,
making the most of our
expertise and flexibility to
design custom kitchens in
special forms, sizes and,

when possible, even
colours.” CAN now supplies

nearly all the Italian camper
makers (Rimor, Pla,

Roller Team, Elnagh,
Mobilvetta, Arca,
G o t t i l i n e ,
Kentucky, and
Wingamm) along

with others from
overseas (Knaus,

Adria, Rapido, Itineo,
Westfalia, Reimo, Dethleffs,
Eura Mobil, and Ace Caravans).
It broke into the camper market
in 2008 at Düsseldorf fair and
won over professional custo-
mers straight away. What
impressed was not only
the original product
design but also the
quality of the com-
ponents: thicker glass,
stainless-steel features, robust hin-
ges, copper tubes, precise and reliable ther-
mocouples, and high-power burners (up to 3000
Watt). 
“What sets us apart from our competitors,” continues Lorenzo
Bellini, “is that we can supply hobs in very unusual shapes and sizes.
One example is the Hoodiny range of recessed steel hobs, where the
round model with single burner, the FC1345, is the only one on the
market that, with a diameter of just 34 cm, features a semi-rapid
burner with toughened smoked-glass cover and concealed hinges. It
is very popular in convertible vans and multipurpose vehicles, as is the
FL1323, the most compact model in our new Randi line. At just 53
cm wide, it offers a flush hob with burner and integral round sink.
This is the model that Reimo has chosen for its latest vehicle unvei-
led at the last CMT show in Stuttgart. Now with the new Crystal hob
designed for Trigano S.p.a. – equipped with two burners, one with
two rings – we have succeeded once again in standing out from the
crowd with innovative ideas and products combining reliability, prac-
ticality and design.”
CAN’s is a fine all-Italian success story. In 2009, the company intro-
duced the caravanning sector to the hob with toughened-glass base,
which was already common in the world of boating, and made it a
must-have for many manufacturers. CAN has started a quiet revolu-
tion in our sector, setting new standards in kitchens for recreational
vehicles of all sizes.
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Via Nazionale, 65 - 25080 Puegnago del Garda  - Brescia – Italy
Tel: +39 0365 555909 r.a. - Fax: +39 0365 651822
E-mail: info@can-web.com - Web: www.can-web.com  

Contacts:
Lorenzo Bellini - General Manager 

lorenzo.bellini@can-web.com

CAN sets the standard
CAN, the producer of sinks and hobs for caravans and boats, has quietly taken the industry by storm with its
pioneering glass hobs, now a must for many, in the form of its “Crystal” range



5

Turning two burners
into three

I n an exclusive for Trigano S.p.a., CAN has created a hob in
the Crystal range with a unique feature: a double-ring bur-
ner. In this solution, the hob occupies the same space as a

two-burner arrangement while actually providing three: one
semi-rapid (medium) independent burner and one dual-ring
burner comprising a (large) rapid burner and an auxiliary (small)
one, usable separately or together. This configuration thus pro-
vides two burners of different sizes and powers or, when used
together, a total power of 4200 Watt, adding the rapid burne-
r’s 3200 Watt to the 1000 Watt auxiliary.
This innovative hob was designed exclusively for the Roller Team
Magnifico Garage TL and CI Sinfonia Garage XT models, made
in Italy by Trigano S.p.a. Like the other models in the Crystal
range, it features a black scratch-resistant toughened-glass sur-
face with the burners set in it. For this project, CAN had to work
with suppliers in the domestic sector, for no double-ring-burner
solution is available in either the nautical or the caravanning sec-
tors. But the new burners were not designed for installation in
vehicles, and the covers were not self-locking. CAN has therefo-
re redesigned the pan supports in stainless steel so that they not
only hold up the pans but also, on this new model, keep the
cover and ring in place with four pins to prevent movement. This
new hob measures 600 x 350 cm with 8-mm-thick toughened
glass.

Exhibitions: 
Caravan Salon Düsseldorf (DE) - 31.8 - 8.9.13
Motorhome & Caravan Show 2013 - Birmingham (UK) - 15.10 - 20.10.13

Company Profile

C AN, which has been operating in
the nautical market from three

generations is known for the reliability
of its products, the quality of the mate-
rials and the capability of comprehen-
ding daily nautical life and translating it
into concrete and innovative designs.
Today, more than ever, the heart and
mind of the company are represented
by Mauro Bellini, supported by the
more and more determining contribu-
tion of his sons, Lorenzo and Fabio
who, together with their father, place
their endless creativity and contagious
passion at the service of the company in
order to tie the CAN brand more and
more to the world of stainless steel
accessories. In 2009 CAN decided to
take on a new challenge, introducing
the CAMPER/CAMPING sector into its
range of products, thereby entering new
and stimulating markets. And so, the
Bellini family has enriched and diversi-
fied its range of products with the usual
care and attention. Always under the
banner of quality and consistency.



T he PC 180 is CBE’s new entry-level control panel with LED
indicators. PC 180 takes all the established functionality of
the LED panels and adds some interesting new features, like

the twilight sensor that automatically controls the LEDs’ brightness
according to the ambient light level. “Recreational vehicles with adju-
stable-height front beds have been very popular for several years”,
says Paolo Moiola, CBE export sales manager. “At night, though,
when the bed is down, the person sleeps in line with the control
panel over the door. Like this, the illuminated LEDs can be irksome.
Yet the control panel must show that it is working and must report
any devices in use. That is why we have added a twilight sensor
(which can be turned off manually, if necessary) to automatically turn
down the LEDs and eliminate any possible nuisance – an especially
useful feature as modern LEDs’ brightness and performance continue
to grow. What’s more, we have slightly expanded the LED display
scale for a more precise readout. But the main developments concern
the new design that has certainly given the product a more modern,
attractive look and feel while, above all, affording a vastly superior
end-user experience. The buttons, for example, are backlit and work
mechanically, thus, unlike the membrane buttons, providing a tactile,
high-quality feel as well as greater durability”. 
Unveiled last year at the Düsseldorf Caravan Salon, the PC 180 is just
the first in a new range of control panels designed by CBE to bring
OEM customers a complete set of products with the same family feel
from entry level through to the top of the range. All models have the
same outer dimensions, and the various versions also have similar top
and bottom strips to house the buttons. The difference lies in the
central area, which has been conceived to enable different solutions:
LED indicators, monochrome LCD displays, and higher-spec color

LCD displays, some with
touch screen. 
Future developments
may include new con-
trol panels with electro-
nic touch-sensitive
capacitive switches. The
new design would sup-
port that, since the con-
trol-panel body is now a
single piece, unlike the
old main body with an
outer frame covering
the screw heads. That is
because, with PC 180,
the fixing screws have been replaced by two springs that hold it in
place by applying forces inside the hole on the portion of wall above
the entrance door. As a result, the product now looks much better
and is also simpler and quicker for the manufacturer to install. 
“PC 180 is the foundation of a new family of products,” continues
Paolo Moiola. “In the caravanning sector, with its low production
volumes, it is not worth investing in developing a dedicated industrial
design for a single model. PC 180, soon to be joined by the PC 280
and PC 380, features an original, contemporary design that certainly
has the flexibility to suit a wide spectrum of professional customers
with divergent needs. The finishing on the button strips can be custo-
mized, and it is available in rubberized, textured rubberized, or poli-
shed effects. And, of course, the unit can be supplied with persona-
lized silk-screening and colors. The buttons, meanwhile, have CBE’s
hallmark icons and symbols. We have chosen this approach to
emphasize a sense of continuity with the corporate identity even in
such highly innovative products as these.” 
PC 180 is backwards compatible with the LED control panels that
CBE has produced and sold in recent years. It can be installed as an
aftermarket solution by enlarging the mounting hole.
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CBE launches a new generation of control panels based on the new PC 180, soon to be followed by other
models with the same family feel

Via Vienna, 4 - z.i. Spini (settore D) - 38121 Trento - Italy
Tel: +39 0461 958381 - Fax: +39 0461 960009
E-mail: cbe@cbe.it - Web: www.cbe.it

Contacts:
Dorian Sosi - Sales Manager Italia - d.sosi@cbe.it

Paolo Moiola - Sales Manager Export - p.moiola@cbe.it

The future is here

Paolo Moiola
sales manager export
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W ith a history of more than 36 years, CBE is a leading
company in Europe in the field of electrical and elec-

tronic systems for recreational vehicles and boats.
Headquartered in Trento, Italy, CBE is a project partner of
motorhome and caravan manufacturers around the world.
CBE develops customised solutions for all aspects of on-
board electrical systems, from control panels to distribution
boards, from chargers to sensors, sockets, switches and
even complete vehicle wirings. Quality, reliability and safe-
ty are constant features of CBE's operational dynamics.
CBE has obtained UNI EN ISO 9001:2000 certification.

Company Profile

Exhibitions: 
Caravan Salon Düsseldorf (DE) - 31.8 - 8.9.13
Salone del Camper – Parma (IT) - 14.9 – 22.9.13

F rom late 2013, two new accessories will be availa-
ble to manage and control CBE photovoltaic
systems: the PRS 300 load regulator and the PT

642 test panel.
The new PRS 300 can operate at up to maximum power
of 300 watt, making it possible to choose the charge line
not just for gel and lead batteries, as in the older models,
but also for the now-widespread AGM batteries. But this
third charge line is not the new regulator’s only innovative
feature. Indeed, the PRS 300 has been developed with
technology that enables the photovoltaic modules to operate at higher output. In testa-
ment to this approach, the heat sink has been completely removed, as it was no lon-
ger necessary. The regulator has the same shape, size and appearance as the earlier PRS
240 model, except that it is black (not

grey), and it has silver (not white) silk-screening. Warning information is provided in this
version once again by LEDs, which look the same as in the previous model but offer an
extra function. Along with the standard LEDs indicating battery recharge at maximum
current until full-charge voltage, maintenance phase at constant voltage, and alarm for
incorrect electrical connections, there is a new LED to indicate “solar on”, so users can
see that the installation has been completed properly, even when the sun is not out.
Meanwhile, we have also given a brand new look to the innovative PT 642 test panel,
the cornerstone of a new product range with digital displays and touch technology. It
has an LCD display showing both the battery voltage in volts and the photovoltaic
module’s instantaneous charge current in amperes, at the same time. And with the
touch technology, all it takes is a light touch to activate the test panel and bring up the
data display. The PT 642 test panel can be used also with the Modular Plates range; in
particular, it can be personalized with different color frames. 

Refreshing the solar system range

CBE launches a partnership
with Westfalia

T wo prototypes that Westfalia is set to show at the
Düsseldorf Caravan Salon will feature CBE components.
The Trento-based company will be supplying the control

panel and the 12V distribution box for the two new mid-range
Westfalia MPVs that will receive their world premiere at the
German fair. “We are delighted to launch this partnership with a
historic marque with an excellent worldwide reputation,” com-
ments Bruno Conci, CBE managing director. “Our aim is also to
work closely together on the cabling and on designing the electri-
cal systems. But our primary concern now is to fulfill the require-
ments and meet the needs of the German manufacturer professio-
nally and efficiently”.



C TA Srl has 35
years experien-
ce in the auto-

motive sector supplying
national and interna-
tional companies in the
manufacture of seat-
belt anchoring structu-
res, seat swivels, LCD
TV brackets, rear lad-
ders and carriers, all in
compliance with
European safety stan-
dards. CTA Srl, with its

innovative seatbelt
anchoring systems, has

worked tirelessly in meeting
the needs and expectations of RV manufacturers across Europe. The
continued improvements in the manufacturing process of
Recreational Vehicles which has taken place in the last few years
has improved the quality of the final product and expanded produc-
tion. These are the two main reasons that have led CTA Srl to rese-
arch, develop and design an improved innovative seatbelt ancho-
ring system. The return on this hard work has been: shorter lead
times, lower installation costs, less weight and greater mechanical
resistance.
The new seatbelt anchoring structures have been adapted for all
types of Recreational Vehicles: camper vans, motor homes, semi
integrated and integrated RV. For those vehicles with double floors,
where there can be a height variation of between 8.5 and 50 cm.
between the chassis and the interior floor of the cabin, the new
seatbelt anchoring system has also been adapted. To compensate
for this height differential, the manufacturer now has the ability to
obtain the necessary additional components to anchor the structu-
re to the main body. The
seatbelt anchoring structu-
res are delivered with the
dimensions adapted for
immediate installation.

T he project, commissioned by Truma, is aimed at installing the Combi at the center of the
vehicle, thus maximizing the distribution of channeled hot air, which is often dispersed
because the heater is usually installed in a very decentralized position, such as garage peaks,

in the compartments behind the double beds in the back, and at the basis of the closet in the tail;
this position also makes more stowage space available.
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Via Groenlandia, 23 - 00040 Pomezia - Roma - Italy
Tel: +39.06 91601096 - Fax: +39.06 91601096 
E-Mail: info@ctapomezia.it - Web: www.ctapomezia.it

Contacts:
Dario Bellezze - Sales Manager

dario@ctapomezia.it 

New anchoring systems for
seat belts and LCD TV Brackets
CTA Srl works with the most famous Italian and European RV providing, manufacturing seatbelt ancho-
ring structures, seat swivels, TV brackets, rear ladders and carriers. All in compliance with European safe-
ty standards

Seat belt anchorage structure
Truma Combi Ready
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Company Profile
C TA Srl has 35 years experience in the automotive market, much of which was dedicated to converting vehicles and

manufacturing special order metal structures of various types. Its main customer base is automobile manufacturers who
require design work, out sourcing manufacturing, or post-sales assistance. The vast experience and organizational capacity
of the company has propelled its rapid growth. The technical design team has conducted many innovative studies to meet
the needs of its customers for technological advances.

Isofix

T he new R14
rule goes into
effect in

November 2014. This
rule requires that
seat/wlls and seat belt
anchoring systems be
modified; however,
for seat swivels it does
not require a structu-
ral modification, the
CTA only requires
they incorporate the
use of the “Isofix”
baby seat. The CTA is
also requiring the
various manufacturers to come up with a standard that accommodates
the universal and semi-universal baby carrier, which have different seat
belt configurations. Special thanks to the Inglesina Company.

T he constant increase in
demand for flat screen
televisions in the

recreational vehicle market has
generated additional comforts
for the modern campers;
however, technology had to
catch up with this new trend.
CTA Srl has come up with a
light weight, very solid, easy to
install LCD TV bracket which
has given it an advantage in
the market. They are manufactured in stainless steel, with the majority of the
moving parts insulated with a special material to minimize friction between
metal components, which allows the television monitor to be positioned in a
simple and fluid way, which reduces unnecessary manual operations. The CTA
catalogue includes a wide gamut of LCD TV Brackets, with over 30 models,
which can accommodate the largest and heaviest loads securely.
The latest innovation in these accessories allows the user to easily disconnect
and move the monitor to different locations in the motor home. This revolutio-
nary and versatile feature is called “QUICK FIXING” and allows the monitor to
be easily moved from the bedroom to the living room or veranda in seconds. It
is possible to move the screen inside the home, after the vacation is over
without the use of any tools, perhaps placing it in the children’s bedroom at
home, or any other room of the house. The LCD TV brackets adjust to any con-
figuration in the interior of the motor home offering many different options
such as: revolving wall mount, sliding, ceiling with sliding plan, ceiling mount
with guides, table mounting with vertical sliding and many more.

Exhibitions: 
Caravan Salon Düsseldorf (DE) - 31.8 - 8.9.13

LCD TV Bracket Quick Fixing

T he new swivel
mechanism in the
LCD TV brackets is

extremely versatile provi-
ding many positions and
ways of fastening the
screen to the walls. The
swivel mechanism can be
installed inside the wall,
hiding the screw heads
and improving the aesthe-
tics. The swivel mecha-
nism is mad of anodized
aluminium in an elegant
minimalist design which
can be adapted for any
size or brand of LCD tele-
vision.

New swivel mechanism
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Via A. Gentileschi, 40/9 50142 Firenze - Italy
Tel. +39 055 7331750 - Fax +39 055 7331758 
E-mail: info@fapgroup.it - Web: www.fapweb.it

Contacts:
Lapo Ermini - General Manager

lapo.ermini@fap2000.it

The master locksmiths
With 45 years in the business, the Italian company FAP is the leading supplier of locks for recreational-
vehicle doors. Its most innovative ranges for design and features include the Ghost and Magic collections.
Many European manufacturers have already come to appreciate the new Orus Line fillers and external
inlets with modern styling and exclusive solutions

S pecializing in locks and furnishing
components for caravans and cam-
pers, FAP has been producing plastic

parts for fully 45 years and is now Europe’s
leading supplier of locks for living-compar-
tment and hatchback doors, boasting
around 80% market share. 
With a product range encompassing aera-
tors, plumbing components, lights, ceiling
lamps, furniture accessories, bathroom-door
locks, barrels and keys, the Florence-based
firm works with the leading Italian and inter-
national constructors. In 2011, it launched
the innovative Ghost range of locks that can
be set up with one or two locking points,
featuring an opening/closure system with a
very similar sound and feel to car locks. The
easy-to-install mechanism concealed within
the door is based on a patented system of
plastic-coated levers. These solid, reliable
models have been lab-tested over 12,000
opening/closing cycles, equivalent to 5 years
of working life, without any observable alte-
ration. 
“Ghost is our flagship range, which has
already spawned two attempted imitations”,
says Lapo Ermini, Managing Director of FAP
Srl, “but it is not the only product that we are
very proud of. For high-end vehicles, we
have developed the Magic line, offering an
especially elegant and ergonomic handle
design with a rounded shape and an attrac-
tive, tactile surface made of aluminum alloy.
The locks are a very important part of a
recreational vehicle: they are the first thing
you touch when you come aboard. That’s
why we have invested heavily in developing
products that combine quality and reliability
with high esthetic appeal inspired by classic
Italian design at its best”. The Magic locks
have been developed with a dual locking
mechanism for recreational-vehicle doors.
When the door closes, the first stage kicks in,
holding the door shut. The door is now loc-
ked, but it can be made doubly secure.
When the handle is lowered, a barrel with
rotating components clicks into place,
pushing the door even tighter against the
internal frame for a truly firm closure. The
FAP factory spans an area of 4,000 sq m.
The company employs 15 people across its
production departments, computerized
warehouse, technical office with advanced
design systems, and quality-control depar-
tment. “My grandfather started the business
in 1968, prompted by two Italian entrepre-
neurs whom he met on a campsite: Luano

Niccolai, owner of Rimor, and
Giovambattista Moscardini, founder of Laika.
The freshly established FAP began to make
aerators for these two celebrated Italian
caravan manufacturers”, recounts Lapo
Ermini. “In 1977, my father took over the
reins, transforming the company from a
small workshop into a major European pla-
yer; in 2002, I joined the management
myself. I am striving to follow in my prede-
cessors’ footsteps, steering the firm toward
success despite the depression afflicting the
Italian market. Fortunately, the sector has
seen the value of our offering and, thus far,
has always rewarded us”. FAP obtained UNI
EN ISO 9001:2008 certification in 2003. The
company has been active not only in the
caravanning industry but also, since 1982, in
the railway sector, making furnishing compo-
nents for the main European manufacturers. 

MAGIC GHOSTGHOST
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Exhibitions: 
Caravan Salon Düsseldorf (DE) - 31.8 - 8.9.13

Orus Line

O ne of FAP’s
most intere-
sting pro-

duct ranges is
Orus Line, a col-
lection of
m o d e r n ,
a t t r a c t i v e l y
designed fillers
and external
inlets for cam-
pers and cara-
vans. The com-
mon family feel
is created by the
cap and frame,
which are available in
various colors, inclu-
ding a transparent plastic
version. The filler with auto-
mobile-style friction cap is unique
in the industry. Ideal for both the drin-
king-water tank and any additional
fuel tanks, it features a screw guide for
the friction cap, which takes effect
when fully screwed in, and a system to
make the handle turn idly once locked.
The friction sound indicates that the
cap has been screwed in correctly,
while the idle rotation protects the
tank contents and the cap itself by
deterring thieves. The cap also has an
anti-fall cord and a socket to hold it to
the flap during refilling. Another exclu-
sive feature of Orus Line by FAP is the
filler with an adapter enabling the use
of diesel tank caps, including a dedica-
ted version for the original Fiat caps.
This solution is particularly useful to
motorhome manufacturers, whose
fuel-tank fillers must comply with
various legal standards in case vehicles
overturn. Orus Line overcomes the pro-
blem by enabling the manufacturer’s
original filler and cap to be used. Orus
Line includes external sockets for con-
necting the gas supply, a quick connec-
tion for water with a pressure reducer
and check valve, a 230-V / 16-A exter-
nal electric socket, and a quick connec-
tor for the external shower. The multi-
purpose system includes a useful 220-
V Shuko socket, sockets for digital ter-
restrial TV and satellite dish, and a 12-
V socket. All home comforts can be
enjoyed under the veranda, too.
Another interesting feature is the
option to buy the cover as an aftermar-
ket part if it should break during a
clumsy maneuver or when mishandled.

ADAPTOR FOR ORIGINAL 
FIAT FILLER AND 

CAP – FRONT VIEW

ADAPTOR FOR ORIGINAL FIAT FILLER
AND CAP – ASSEMBLED UNIT VIEW

EXTERNAL ELECTRIC
INLET 230V/16A

MULTIFUNCTIONING
PLUG

WATER FILLERWITH
COVER AND

FRICTION CAP

WATER IN-LET INCL.
INTEGRATED PRESSURE

REDUCER



12

Via A.Vivaldi, 40/A - 50041 Calenzano – Firenze – Italy
Tel: +39 055 8825239 - Fax: +39 055 8878086
E-mail: info@project-2000.it - Web: www.project-2000.it

Contacts:
Davide Nardini - General Manager -  info@project-2000.it

Lorenzo Manni - Technical Sales Manager -  commerciale@project-2000.it

Project 2000 presents the 3D bed
Project 2000 presents the new 12658 bed, an innovative multipurpose central bed that combines as many as
three different mechanisms in one structure

T hrough Project 2000’s long experience of developing bed-lifting mechanisms,
the company’s designers have created an innovative concept of an adjustable-
height central bed. The new 12658 perfectly embodies the concept of “ideas

in motion”, which is not only Project 2000’s slogan but also its corporate mission: get-
ting ideas moving. 
The new bed features a self-supporting structure of adjustable height. The lower part
can be lifted to access the storage compartment below; the upper part raises to act as
a backrest. The fruit of in-depth design and development work to combine the lifting
mechanisms with lightweight materials and a robust structure, the 12658 is the first
central bed in the sector to combine as many as three mechanisms in just one structu-
re. Project 2000 had already created an original electrically controlled folding mecha-
nism for the central bed in the TDL (Tecnoform Design Lab) caravan exhibited at the
2012 Düsseldorf Caravan Salon, which won the “Best Interior Design” and “Best
Practice” categories in the prestigious Caravaning Design Awards 2012/2013. Now we
have gone further. The 12658 is primarily a very lightweight bed with a self-supporting
structure, weighing only 45 kg despite the system’s complexity. This means that cam-
per and caravan manufacturers do not need to give the bed structural support – becau-
se it supports itself. The bed’s height off the floor can be adjusted by around 305 mm
via a manual or electric mechanism. Thus, an ample storage compartment can be
exploited under the bed during transit, without compromising on the comfort and
accessibility of a low bed when the vehicle is parked. The lower part of the bed base
folds open to an angle of around 114 degrees, allowing quick and easy access to the
storage area beneath. The final masterstroke is the facility to raise the backrest into one
of five fixed positions, by moving the bed base back at the same time along an appro-
ximately 220-mm run. This motion is enabled via the Project Easy Lift mechanism, which
makes it possible to calibrate the system’s resistance to the thrust applied to move back
the headboard. We can therefore establish, based on the mattress weight and the force
used, how much resistance the system will apply before moving backwards, thus raising
the headboard. The ability to raise the headboard affords superior comfort, as users can
adjust their position to read or watch television with ease. And moving back the bed
creates space in the bedroom, thus making it easier to move around. Project 2000 sup-
plies the 12658 system pre-assembled; manufacturers need only install it on the pre-
bored floor.

Technical specifications
Self-supporting system
Material: aluminium
Wooden slatted bed base
Weight: approx. 45 kg 
Vertical range of motion: approx. 305 mm
Bed base retraction: approx. 220 mm
Bed base fold-up: approx. 114°
Headboard positions: 5
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New user-friendly control unit

Stepping up

A s part of its continual product-improvement programme, Project 2000 has introduced a new
version of its electronic control panels for the 12600 range of height-adjustment systems for
beds, featuring significant changes to both hardware and software.

The new control panel has an automatic reset facility after an error. This new feature makes the
system simpler for end users, who will no longer be forced to perform a manual reset by entering a
pre-programmed key sequence.
The new control panel not only provides automatic reset in case of error, it also reports the fault type
via LEDs that flash according to predefined codes. 

As with all Project 2000 updates, the control unit is fully backwards compatible and can be fitted simply by completing the electrical connec-
tions, with no need for any kind of overhaul. Because the new model includes hardware changes, the software in older versions of the con-
trol unit cannot be updated to the new functionality. The new panel, called Top Line Bed Lifting Plus and Pro Bed Lifting Plus, is fitted to all
new bed systems from 1 June 2013. It can be identified through the code on the back near the connector input; a new graphical design is
on the way. 

P roject 2000 asked a specialist quality-certification company to put our electro-
nic height-adjuster device for beds through its paces. They subjected it to a bat-
tery of strength, safety and reliability tests. The 12600 system came through

successfully and has gained certification. The various tests included loading the structu-
re – a system of belts controlled by a sophisticated gearmotor – to 1300 kg. The power-
ful gearmotor demonstrated remarkable mechanical strength, and the robust oversized
gears sustained no damage. To ensure the system’s safety and reliability, Project 2000
has replicated the load test in-house, where ten employees jumped onto the structure,
which stood up to it safely. Our photograph shows the group standing on a bed sup-
ported by the 12600 device. 

P roject 2000 has made a series of technical enhancements to its products, including
some bestsellers, notably the 10574 and 10577 electronic-steps models with 2
footboards and foldaway action, and the 3-footboard model 10576. The innova-

tion of greatest interest to end users is doubtless that the arm joining the steps has now
been replaced by a carefully devised and sized spring. This new feature, introduced as part
of our process of continually improving our products, helps to prevent damage to the ste-
p’s rotating mechanism caused by standing on the footboards when the steps are not fully
open. Project 2000’s steps are fitted as original equipment on recreational vehicles all over
the world and are the result of a precise and continually evolving design process. Top-quality materials; industrialised production pro-
cesses; precise, robust and perfectly synchronised mechanisms; superior electronic components: all this, and more, is what you can
expect from every set of Project 2000–brand automatic steps. Although nothing has been left to chance, and the revamp was quick and
straightforward, the definitive solution is now here to make the steps even easier to use. The end users are sure to like it.

Exhibitions: 
Caravan Salon Düsseldorf (DE) - 31.8 - 8.9.13
Salone del Camper – Parma (IT) - 14.9 – 22.9.13

Project 2000 presents its new corporate video

A fter launching its new website at the start of the year, Project 2000 is also presenting
its wares through a high-definition corporate video, which can be seen on www.pro-
ject-2000.it. This communication tool enables private and professional customers

alike to become better acquainted with the Project 2000 brand. The video begins by presen-
ting an array of solutions, from height-adjustment systems for beds to television holders and
electric steps, plus other ingenious automated mechanisms that the company has developed
in partnership with or to order for several camper manufacturers. The spotlight then falls on
the fine Italian success story of Davide Nardini, who started up this entrepreneurial adventu-
re driven by a passion for camper touring and by the desire to improve the practical and fun-
ctional aspects of various components, especially the steps. The video presents the various
production stages, from the order to design, from machining the metals to assembly, culmi-
nating in packing and shipping. Produced in both Italian and English, it will also be shown at the forthcoming trade fairs in Düsseldorf
and Parma, where visitors can see with their own eyes how Project 2000’s products take shape.

Tons of reliability 
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A. Linnepe GmbH 13 C05-01
A. Linnepe GmbH 13 C05-02
A. Müller GmbH Industriebatterien 13 C95
AAST Kubinski Garbarski GbR 13 E51
Accusysteme Transwatt GmbH 13 E64
ACR Brändli & Vögeli AG 13 D20
AIRVA 13 F14
Alde Deutschland GmbH 13 A14
Alden Deutschland GmbH 13 C87
Alfred Weih Wohnmobilservice 13 C81
Alois Kober GmbH AL-KO Maschinenfabrik 13 C45-01
Alois Kober GmbH AL-KO Maschinenfabrik 13 C45-02
Alu-Line GmbH 13 F85
AQ&Q Co., Ltd. 13 D85
ARISOL S.r.l. 13 C55
b-b systemtechnik GmbH 13 F88
Büttner Elektronik GmbH 13 A73
Baldacci S.p.A. 13 C93
Bausch Decor GmbH 13 E70
BauschLinnemann GmbH 13 E70
Beaver Brand S.r.l. 13 E06
Berker GmbH & Co. KG 13 F13
BestLight Co., Ltd. 13 E10
BL-Trading GmbH 13 D63
Blase GmbH & Co. KG 13 A15
BPW Fahrzeugtechnik GmbH & Co. KG 13 C03
Brunner S.r.l. - G.m.b.H. 13 B63
Brustor N.V. Sunprotection 13 A83
BV Metaalwarenfabriek UMEFA 13 B04
Camping Schuh GmbH 13 D58
CAMPING-PROFI GmbH 13 E69
Can di Bellini Mauro 13 D91
Caratec GmbH 13 E84
CaravanMoverShop Jorg Mulder 13 F50
Carefree 13 B55
Catawest Annette Benger-Sonnen 13 E61
CBE S.r.l. 13 A44
CENTROSOLAR AG SOLARA 13 A51

Centrum Dis Ticaret ve Elektronik Sanayi Ltd. 13 E91
CGI - Creative Graphics International 13 B73
Chiyoda Europa NV 13 C01
Ciba 13 F96
CKW Gesellschaft für Kunststoffverarbeitung 13 F03
Collection Michel Sabine Schneider 13 E90
Comet-Pumpen Systemtechnik GmbH & Co. KG 13 B90
COMPOUND (HK) Co.,Limited 13 F65
Cowan-Textiles GmbH Polsterspezialist 13 F21
Crystop GmbH 13 D56
Dekalin B.V. 13 E89
DGN s.r.l. 13 E80
Dimatec S.p.A. 13 F86
Dometic GmbH 13 A31
Dometic WAECO International GmbH 13 A31
Dow Deutschland Anlagengesellschaft mbH 13 B52
Dreamlighting LED 13 C92
EAL GmbH 13 E11
Eberspächer Climate Control Systems  13 A11
Ed. Heckewerth Nachf. GmbH & Co. KG 13 A94
EFK GLASS BVBA 13 C74
Elgena - Wilhelm Namendorf Warmwasserbereiter 13 D90
Emco electroroller GmbH 13 A60
EMUK GmbH + Co. KG 13 F63
ESTORFER Kunststoffbetrieb GmbH 13 F64
Euramax Coated Products BV 13 D23
Euro-Line Solar GmbH 13 E01
European Engineering GmbH DAS BORDBUCH 13 A84
F.A.P. s.r.l. 13 E95
F.A.S.P. Tappezzeria S.r.l. 13 C69
Fahrzeugbau Meier GmbH 13 B12
FAWO GmbH Fahrzeugtechnik 13 A60
Fiamma S.p.A. 13 B03-01
Fiamma S.p.A. 13 B03-02
FILIPPI LEGNAMI s.n.c. 13 E48
Flamefield Ltd. 13 F76
Frankana Caravan + Freizeit GmbH 13 A45
Freizeit Reisch 13 A32

Fusion Electronics Europe BV 13 E83
G + S Sitz und Polstermöbel GmbH 13 D14
GI EMME EVO S.r.l. 13 D49
Gimeg Nederland B.V. 13 E74
GIMEX melamine plus GmbH 13 B59
GOK Regler- u. Armaturen GmbH & Co. KG 13 E31
GOLDSCHMITT-techmobil AG 13 C53-01
GOLDSCHMITT-techmobil AG 13 C53-02
Green Power LED KG 13 D01-01
Green Power LED KG 13 D01-02
GuG GmbH Gastanks und Gasgeräte 13 E63
H.D. Knorz Vertriebs-GmbH 13 F47
Hügler GmbH Kabelkonfektion 13 A89
Haba B.V. 13 F59
Hans Holzhauer GmbH & Co. KG HARTAL 13 A69
Heidersdorfer Produktions- und Vertriebs GmbH 13 A78
Hella KGaA Hueck & Co. 13 A03
HEOSolution Oskar Kubesch 13 F67
HJS Emission Technology GmbH & Co. KG 13 A93
HORREX-HORREN B.V. 13 E25
HPC Hydraulics BV 13 C63
Import + Vertrieb Dipl.-Wi. Ing. (FH) D. Lübeck 13 F84
Italian Products S.r.l. 13 D54
JM Kunststofftechnik GmbH 13 D81
JSJ Camping-Garden Prod. B.V. 13 E82
Katadyn Deutschland GmbH 13 F87
KATHREIN-Werke KG 13 E47
KLS - Dipl.-Ing. W. Krause GmbH 13 A93
Kopf Solardesign GmbH & Co. KG 13 E73
Kretschmar GmbH 13 E56
Kronings Aps 13 F05
Kuhn Auto Technik GmbH 13 F70
Liberco Systems GmbH 13 C13
Lilie GmbH & Co. KG 13 B47
Möbelwerk Ilse GmbH & Co. KG 13 D96
Maschinen & Formenbau Leinetal GmbH 13 E56
Mastervolt GmbH 13 A88
Maxview Vertriebs GmbH 13 C59

Caravan Salon Düsseldorf:
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Maypole Ltd. 13 F52
Mc Camping KFT 13 B92
Megasat Werke GmbH 13 E23
METALLARTE S.r.l. 13 D65
Milenco Limited 13 D73
Mirco & Alex Magnani S.r.l. 13 F81
Mobil-Safe Fahrzeugtresore 13 E04
Mobilline GmbH 13 E56
Mondoparts GmbH 13 F70
moog TRAILERPARTS gmbh 13 D57
Movera GmbH 13 D31
NCA CAMPING sas di Rizzi D.e.l. 13 E59
Nobilpan S.p.A. 13 D05
Nordelettronica S.r.l. 13 F47
NRF S.r.l. 13 E55
Nuova Mapa S.r.l. 13 B93
Ofolux Srl 13 D59
Peter Barwig Wasserversorgung 13 F29
Phaesun GmbH The Off-Grid Experts 13 E13
Pioneer Electronics Deutschland GmbH 13 C71
Plastoform Smarjeta d.o.o. 13 E81
Polyplastic B.V. 13 A75
Pro Car GmbH & Co. KG 13 F43
Project 2000 S.r.l. 13 D72
Purple Line Limited OPUS CAMPER 13 D64
Rühl Leder GmbH 13 E85
Reich GmbH Regel- & Sicherheitstechnik 13 A47
Reimo Reisemobilcenter GmbH 13 A59
Remis GmbH 13 E33
ROMA Nijverdal B.V. 13 A45
Roto d.o.o. 13 F12
Sand Profile GmbH 13 E54
SAWIKO Fahrzeugzubehör GmbH 13 C45-01
Schaudt GmbH Elektrotechnik & Apparatebau 13 A89
SCOPEMA SARL 13 D60
SETEC 13 E58
SFC Energy AG 13 A36
SHIP-CAR S.r.l. 13 C57

SKA Sitze GmbH 13 C21
SMA International Srl. 13 F53
SMV Metall GmbH 13 D47
SOG-Entlüftungssysteme-Dahmann 13 D13
SR Mecatronic srl 13 F37
ST.LA s.r.l. 13 D89
sTs Elke Oberholz Handelsunternehmen 13 F95
Swiss Luxx Limited c/o Milenco Limited 13 E72
Tec-Power 13 F74
Tecnoform S.p.A. 13 A33
TECNOLED by BARTOLACCI DESIGN 13 D70
TELECO GmbH 13 A10
ten Haaft GmbH 13 A63
Thetford GmbH 13 B89
Thitronik GmbH 13 F24
Thule N.V. 13 B45
Toptron GmbH 13 A78
Travelvision BV 13 C75
Truma Gerätetechnik GmbH & Co. KG 13 C31
Unex Metall GmbH 13 F60
Vöhringer GmbH 13 A95
Vanco NV Bullpower generators 13 F10
VB - Airsuspension b.v. 13 B10
VETRORESINA S.p.A. 13 D83
Victron Energy B.V. 13 D82
Votronic Elektronik Systeme GmbH & Co. KG 13 D45
Webasto Thermo & Comfort SE 13 A70
Westacc Group BV 13 E05
Westfield Outdoors GmbH 13 C89
Zadi S.p.A. 13 F11
Zambelli-technik spol. r.s.o. 13 B70
Zimmer Technik für Mobile Freizeit 13 A10
ZURRSCHIENEN.COM Transportsysteme 13 D53
Zwaardvis B.V. 13 B74

THE LARGEST 
EUROPEAN
RV SHOWS IN 2013

12th-15th September 2013
Sweden
Jönköping
Elmia Husvagn Husbil -
Scandinavian Caravan Show
www.elmia.se/en/scandinavian-
caravan-show/

14th-22nd September 2013
Italy
Parma
Il Salone del Camper
www.salonedelcamper.it

19th - 22nd September 2013
Norway
Lillestrom
Caravanmessen
www.caravanmessen.no/

19th - 22nd September 2013
Germany
Horn
Hamburger CaravanTage
www.hamburger-
caravaning.de/caravantage.htm

28th September -6th October
2013
France
Paris
Salon Vehicules Loisirs
www.salon-vehicules-loisirs.com

15th-20th October 2013
United Kingdom
Birmingham
The Motorhome and Caravan
Show
www.motorhomeandcaravan-
show.co.uk

16th - 20th October 2013
Austria
Wels
Caravan Salon Austria 
www.caravan-wels.at

24th – 28th October 2013 
Switzerland
Bern
Suisse Caravan Salon
www.suissecaravansalon.ch

7th-10th November 2011
Czech Republic
Brno
International Caravaning
Show
www.bvv.cz/caravaning-gb

20th – 24th November 2013
Germany
Leipzig
Touristik & Caravaning
International
www.touristikundcaravaning.de/

plan of hall 13 with exhibitors



Via Aldo Moro  1-3 - 40046 Porretta Terme - Bologna – Italy
Tel: +39 0534 21477 - Fax: +39 0534 24075
E-Mail: info@srmecatronic.com - web : www.srmecatronic.com   

Contacts:
Marco Santoli - General Manager

santoli@srmecatronic.com

S R Mecatronic is an Italian company
established in 2008 that produces and
sells automatic-tracking satellite

dishes. Sole director Marco Santoli has two
decades of experience in designing mechani-
cal and electronic devices. Although the busi-
ness is still young, it has grown fast through
careful and effective industrial and commer-
cial management. Today, SR Mecatronic pro-
ducts are distributed Europe-wide. The com-
pany’s continental service network is trained
directly by the company’s technicians wor-
king with the international distributors. And
as of 2013, Italian-brand satellite dishes can
be found throughout New Zealand and
Australia. 
“We are the newest player in the arena, and
we have done it with a product that is much
more technologically advanced than the exi-
sting offerings. And at a lower price”, com-
ments owner Marco Santoli. “For example,
we use a DVB-S2 Full HD tuner for the satel-
lite tracking. This component gives us extra-
ordinarily sensitive signal reception, even on
the edges of the footprint, and high data-
transmission speeds. In other words, our
customers can watch television even at the
North Cape (with a medium-sized dish),
where the signal is very weak; in effect, our

best advertising is the buzz
from our users. What’s more,
with the Full HD system, our
dishes are already primed for
future developments: when
television broadcasts become
available in Full HD, our custo-
mers will not need to replace
their positioner to update
their tracking system”.
SR Mecatronic’s top priority is
product quality. We select the
best suppliers, designing and
testing our products using the

best hardware and software technologies,
oversizing our components for their intended
use. SR Mecatronic dishes use an especially
robust mechanism built with die-cast, pow-
der-coated aluminum and supported by a
powerful motor that transmits the motion to
cemented and hardened steel worms with
bronze gears. The quality of the components
and their machining ensures that the satelli-
te tracking is accurate, stable over time, and
maintenance-free.
“We are proud that our return rate due to
defects is as low as 1%. This is attributable to
our constant, continual focus on enhancing
our products – we don’t scrimp on the qua-
lity of our components; on the contrary, we
invest in reliability,” continues Marco Santoli.
“Indeed, our motors use windshield-wiper-
motor technology, not its electric-window
counterpart, unlike other products on the
market. These motors are designed for con-
tinual operation, robustness and safety. We
are the only producer that lacquers its circuit
boards. This precaution may not be strictly
essential, because the boards are protected
by a waterproof shell, but it can be useful in
order to ensure longevity, in case accidental
damage to the cover should let in moisture.
Furthermore, our covers are resistant to UV
rays and are of above average thickness. We
have recently replaced our LNB because of a
fault rate of 1% on that component. It may
not seem all that high, but for us – having
had to change just two motors and one
switch in four years of production – it is a
significant figure. And so, four months ago,
we selected an even more reliable, higher-
performance new LNB that operates at noise
levels of just 0.1 DB, half that of its predeces-

Leading the market for 4 years
With its innovative high-tech satellite dishes, the Italian firm SR Mecatronic has made its mark on the dome-
stic and European markets and is now set to break new ground
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Marco Santoli,
General Manager
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Exhibitions: 
Caravan Salon Düsseldorf (DE) - 31.8 - 8.9.13
Salone del Camper – Parma (IT) - 14.9 – 22.9.13

ASR 650 Flat

O ur latest models include the ASR 650 Flat dish, wei-
ghing only 10.5 kg and with a height of only 17 cm
when closed, the lowest in the range. 

The offset dish has a NID-recognition automatic-search
system and can work with seven satellites set up using the
LED version of the panel. The dish is preconfigured for use
with an additional GPS module to facilitate and speed up
satellite search.

- Power 12 V DC -20 + 30%
- Absorbed current 4 ampere max
- Absorbed current in stand-by mode

≤ 5 mA
- Weight ≤ 10.5 kg
- Safety fuse 5 A
- Dimensions when closed
- Height 170 mm
- Width 618 mm
- Length 766 mm

ASR 850 Flat Skew Plus

T his dish is equipped with a special motorized support
to rotate the LNB automatically when the integrated
GPS detects the need to automatically correct the

polarity (skew correction). This function increases the satelli-
te coverage and, therefore, the signal quality even at the
margins of the satellite footprint. The mean satellite-search
time is 30–60 seconds, while it takes only 5–10 seconds to
move from one satellite to another. 
The offset dish has a NID-recognition automatic-search
system and can work with 15 satellites set up via the display
version of the panel.

- Power 12 V DC -20 + 30%
- Absorbed current 4 ampere max
- Absorbed current in stand-by mode

≤ 5 mA
- Weight ≤ 10.9 kg
- Safety fuse 5 A
- Dimensions when closed
- Height 185 mm
- Width 800 mm
- Length 850 mm

sor. We are always looking for ways to fur-
ther improve our products. Accordingly, we
have made a significant investment in deve-
loping a new mix for self-lubricating seals. In
effect, without regular lubrication, the old
seals were apt to squeak. It was merely a
cosmetic problem, a minor audible irritant,
but the new solution has enabled us to elimi-
nate it”.
The high-quality dish body is complemented
by the range of control systems whose basic
version (for single-satellite reception) inclu-
des a recently redesigned box. It entails a
very slender (19-cm), easily positioned box
with a single button to automatically open
and close the dish, making the system extre-
mely easy to operate even for users without

electronics knowledge. The system is simple
to implement, all at once or in stages, cour-
tesy of the two control panels: one with LEDs
for managing up to 7 satellites, one with a
two-line, 16-character backlit display for
managing up to 15. 
“When determining SR Mecatronic’s busi-
ness strategy, I rely not only on my long
experience as a project manager in major
multinational household-appliance manufac-
turers but also on my experiences as a cam-
per user”, continues Marco Santoli. “My idea
of a holiday is a time of absolute relaxation,
where everything must work to perfection.
And if it doesn’t, then the customer service
must be swift and impeccable. That’s why
we have taken meticulous care over our

after-sales service, setting up service centers
throughout Europe with a master center in
Strasbourg and a dedicated multilingual
customer-service number for end users and
professionals. Our dishes drop off our radar
only when the customer disposes of them.
Until then, we hold ourselves responsible for
their effective operation”. As regards OEM
applications, SR Mecatronic is already wor-
king in harness with several European cam-
per manufacturers. Our technical office is
available to look into specific original-equip-
ment needs, offering cabling of the right size
for any application, personalized silk-scree-
ning and (logistics permitting) even a pre-
assembled dish supply service to reduce the
manufacturer’s installation time and costs. 



T ecnoled has begun to propose led
lighting systems in 2005 and has
immediately focused its own efforts

in a constant improvement of the product, as
a result of careful researches aimed to follow
the led evolution technology. In addition to
product improvements, rigorous process and
production costs optimizations have been
carried out, obtaining an important retail
price containment. This is not a small matter,
especially in the face of this difficult econo-
mic situation, with the market in great diffi-
culty and customers that are not only more
and more exigent and expert but also kee-
ping a watchful eye on prices.
The employed Led are always of last genera-
tion, the state of the art available on the
market, carefully selected so that high per-
formances and constancy of output are
granted.
Thanks to these credentials Tecnoled clearly
distinguishes itself from conventional impor-
ters who do not possess the know-how nee-
ded to carry out evaluations and selections of
used LEDs; their strategy is therefore simply
based upon searching suppliers offering very
low prices.
In contrast to halogen lamps, that don't have
meaningful differences among the different
varieties available on the market, the led are
sophisticated components and they can have
considerable differences in terms of quality
and reliability according to their origin.
A perfect example is the Micropower Led

case, the new technology created by the
Japanese giant Citizen Electronics and used
by Tecnoled since the last season, represen-

ting today the benchmark for led quality
lighting, luminosity level and duration.
By now quality and reliability are universally
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Via Lisbona, 7/A - 50065 Pontassieve - Firenze - Italy
Tel: +39 055 8345116 - Fax: +39 055 8325736
E-mail: info@tecnoled.it - Web: www.tecnoled.it

Tecnoled makes the difference
“Between led and led, Tecnoled makes the difference” it’s a slogan coined in 2005 and even more valid today,
in a market assaulted by low quality products. Tecnoled distinguishes itself thanks to quality, reliability and
ability to interpret, through inside technical team, every demand of OEM setting up. During Caravan Salon
the new C.O.P. (Configurator OEM Products) will be introduced as a world premiere: a software that allows
to choose components and characteristics to assemble the proper ideal lighting product

Exhibitions: 
Caravan Salon Düsseldorf (DE)

31.8 - 8.9.13

New external lamps range

T ecnoled introduces the new external lamps range composed by four
models with different lengths.These lamps are equipped with SMD Led
technology, with transparent or frosted screen, silver or white finishing.

Three models have the eaves function. They are designed to be installed over doors
and van sliding doors and, thanks to the gutter, they help to let out rain water on
the sides instead of dribbling water into openings. This new range meets Tecnoled
products high quality standards.  During development of this new project particu-
lar attention has been dedicated to material specifications, especially regarding
white plastic terminals, for white lamps, by using ASA instead of ABS. Acrylonitrile
styrene acrylate material is a SAN copolymer with a great toughness and rigidity,
good chemical resistance and thermal stability, outstanding resistance to weather,
aging and yellowing, and high gloss. Thanks to this solution the new white exter-
nal lamps are not affected by UV rays action, as usually happen with ABS products.



recognized and also Leisure Vehicles
Manufacturers, that in past were focused to
the Chinese market because of the extreme-
ly low prices, are now directing more and
more toward Tecnoled products.
Indeed, as the price chase is finished, we
noticed that it’s very important to trust
serious and skilled partner, able to support
the customer in any moment, not only at the
time of purchase.
«2012 has been very important for us as we
committed ourselves again to improve and
to offer to our customers products 100%
managed by Tecnoled – Alberto Saini, one of
the owners, says – this means that immedia-
te interventions on any kind of problem can
be carried out and to indulge customer on
many technical variations. Furthermore we
have invested on an internal management

very attentive to the needs of the markets.
For example we have decreased delivery
times for continuous working relations.
We have invested large sums to industrialize
our products to be produced in our premises.
The last investments have been used to pro-
duce molds for ABS injection and for alumi-
num profiles extrusion.
In this way we are contributing not only to
our company development, but also to the
local economic one: Italian, indeed
European».
Tecnoled cast-iron principles are valid for all
products, also the after-market ones, where
is really important to count on quality arti-
cles, made with state of the art technologies,
granting reliability and duration.
Very important, in this case, is the unique
selection made by Tecnoled: it means an

accurate choice to obtain a constant light
color between different products of the
same range, even bought in different
periods. 
This is a very important aspect to be conside-
red and really appreciated by Leisure Vehicles
Manufacturers. 
A great attention must be given also to the
electronic control circuits project, that in
cheap products especially the ones made in
China, have great limits causing interferen-
ces with on board electronic devices, as TV,
due to a non-optimal electromagnetic com-
patibility.
Furthermore some other aspects regarding
low quality in design and manufacturing of
electronic circuits are: functionality, duration
and working temperature, usually too high
for the led technology (one of the strengths
in led technology is the low working tempe-
rature); all this may undercut the compo-
nents reliability.
Tecnoled product are CE certified fulfilling
the EC standards for their entire life, from
the design to the production, from the pla-
cing on the market to their usage and waste.
These certifications are made by specialized
labs and involve financial outlays, but it’s an
added value to be explained also to the final
customer. 
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Tecnoled introduces the configurator

C onsidering the technical variations flexibility on the entire range of products and
to offer the maximum customization for OEM orders Tecnoled introduces a new
and simple instrument: C.O.P Configurator OEM Products. It is a new interacti-

ve catalogue concept, an innovative instrument that give the possibility “to build” the
most congenial product for Leisure Vehicles Manufacturers necessities.
There are so many Tecnoled products developed during the years that is almost impos-
sible to collect them in a traditional catalogue.
Through this software, that will be periodically updated, manufacturers have the possi-
bility to constantly know Tecnoled products evolution.
The C.O.P. will be introduced for the first time in Düsseldorf 2013 Caravan Salon.

Contacts:
Claudio Paolini - Sales Manager
claudio.paolini@tecnoled.it

Alberto Saini – Managing Director
alberto.saini@tecnoled.it



C ompact, efficient, reliable – this is the
recipe for success of the Truma
Combi heater. It cleverly combines

heating and warm water in one device and
has been the best-selling heating device for
caravans ad motorcaravans for years. Now
Truma has launched a new Combi genera-
tion: The Truma Combi CP plus with a digital
LCD control panel. It offers much greater
operating ease and a large array of new fun-
ctions that ensure you a pleasant climate in
your vehicle. The focus here is the new
display, which can be operated intuitively
thanks to the central control button. "This
turn and press controller, which is used to
control the menu and select settings, comes
from the automotive sector for example in
navigation systems," explains product mana-
ger Nadja Hazzam. "We coo-
perated with best-agers
when developing the new
display and have focused on
ensuring that the figures and
symbols displayed are large
and clearly legible, and that
the brightness can be set to
meet the user's require-
ments."
It is now possible to set the
room temperature precisely –
in 1°C steps. "Instead of, as
in the past, setting the heater to level 3 (cor-
responds to approx. 22°C), you can now
select 22°C precisely on the control panel.
Another advantage: It is possible to calibrate
the heater's temperature sensor on the con-
trol panel thereby achieving exactly the tem-
perature you want even more precisely.
"Depending on where it is installed, it the
temperature sensor may measure a different
temperature, possibly a few degrees colder,
than inside the vehicle. You can compensate
this difference easily by calibrating the tem-
perature sensor and setting the room clima-
te to meet your own warmth needs or the
size of your vehicle,"says Nadja Hazzam. 
The new fan output of the Truma Combi CP
plus can also be set individually allowing
more convenience and comfort. "The custo-
mer can choose between the levels Eco,
High, Boost and the circulating air function
Vent on the display, thereby allowing a quie-
ter, power-saving or higher-performance

heating level." The boost function in particu-
lar heats up the room 15% more quickly
ensuring a pleasant room climate in no time.
There is also a boost function for the boiler
that allows fast targeted heating of the

water. With the water boost function, the
priority lies on the heating up of the water
during 40 minutes. This guarantees longer
showers with shorter waiting times. All con-
venience functions can be set easily and con-

Truma Combi CP plus
with digital control panel
Truma Combi has been providing maximum flexibility for more than 15 years. It has become the best-selling
motorhome heating system. Year after year, campers across Europe rely on the high reliability and comfort
of Truma heating systems. This success story is now being continued: the Combi has been further developed
and improved

Truma Gerätetechnik GmbH & Co. KG
Wernher-von-Braun-Straße 12 - 85640 Putzbrunn 
Tel. +49 (0)89 4617-0 - Fax +49 (0)89 4617-2116

Contacts (OEM customers in Europe):
Eduard Schrall

info@truma.com
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Retrofit option Truma CP plus

M ore operating ease, more individuality, a more pleasant climate: the new
Truma Combi heater stands out thanks to the many new functions and bene-
fits. Customers with existing Truma Combi devices in their vehicles do not

need to go without this added comfort:  Truma now offers a retrofit option that can be
used to upgrade all Combi heater series produced since 2007. "All that you need to do
is fit the CP plus control panel and exchange the control unit PCB of the heater,"
explains project manager Stephan Koch. The customer can obtain the new LCD display
Truma CP plus including a 12 V connection and a 6 m control panel cable from our dea-
lers. The PCB is not included in the package, this is replaced directly by the Truma dea-
ler or service partner. "This is to ensure that the installation is carried out by a profes-
sional and that the heater works correctly".



veniently thanks to the new timer. "For example, you can program
the reduction of the temperature at night or the water boost one
hour before you need to get up. This ensures a perfect room tempe-
rature at night for sleeping and immediate warm water for your mor-
ning shower," says Hazzam. The new Truma heater also has other
benefits: Thanks to the LCD display, it is easier to diagnose problems.
"Flash codes have been replaced with error codes comprising letters
and digits to facilitate troubleshooting." And that is not all: The
Truma Aventa and Saphir air conditioning units can also be control-
led via the new display. "We have bundled all heating and cooling
functions of the Truma devices into one central control panel," says
Hazzam.  All-in-all a successful package for more convenience, indi-
viduality and comfort in recreational vehicles. The new Truma Combi
CP plus is available as a gas heater (Combi 4 and 6), as a gas/electro
version (Combi 4 E und 6 E) and diesel heater. In addition to the
Combi D 6, there is now, for the first time, a model with an electri-
cal rod that allows heating either with diesel or power or a mixture
of both.

Exhibitions: Caravan Salon, Düsseldorf - Scandinavian Caravan Show, Jönköping, Sweden -
Caravanmessen Lillestrom, Norway - Caravan Fair Lahti, Finland - Hamburger Caravan Tage, Horn -
Salone del Camper, Parma - Salon des Véhicules de Loisirs, Paris - Motorhome & Caravan Show, Birmingham -
Caravan Salon Austria, Wels - Suisse Caravan Salon, Bern - Touristik & Caravaning International, Leipzig
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Company Profile
T ruma Gerätetechnik GmbH &

Co. KG is the innovative system
supplier for motorcaravans, cara-
vans and mobile applications. This
traditional company offers "more
comfort on the road" and a compre-
hensive product portfolio in the
fields of heating systems, air condi-
tioning systems, gas and power sup-
plies, and water comfort. Truma
stands out thanks to the high quality
of its products, the exemplary servi-
ce and close proximity to its custo-
mers. The headquarters and produc-
tion site are located in Putzbrunn
near Munich. Truma also has offices
in Great Britain, Italy and Sweden
and has an agency in China. The
company has a workforce of 500
employees.

Easier installation of the Cowl (Combi Gas)
More flexibility when positioning the wall cowl due to the exten-
sion of the maximum exhaust duct length to 200 cm.
The exhaust duct is mounted to the wall cowl by means of an
exhaust duct clip (1). This therefore also alters the wall cowl (2).
Soiling with oil is largely avoided 
Thanks to the two upward facing domes (4) on the solenoid valve

Easier installation
of the Cowl and robust valves
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Pioneering change 
The Italian-based multinational Vetroresina S.p.A. is launching a range of innovative products: from non-slip
fiberglass laminate to embossed-effect laminate and Warm Glass, a panel with carbon fiber immersed in the
resin for floor-heating applications

Via Portuense, 10 - 44020 Masi San Giacomo - Ferrara - Italy
tel. +39 0532 327911 - fax +39 0532 327110
info@vetroresina.com - web: www.vetroresina.com

Contacts:
Simone Colombarini - CEO

simone.colombarini@vetroresinaspa.it

V etroresina is attending the
Düsseldorf fair for the fifteenth year
running, with a substantial range of

solutions for wall and floor coverings for
campers and caravans using panels made of
fiberglass and composite materials.
This year, the company – which also has
manufacturing bases in the USA and Brazil –
is showing a new kind of fiberglass panel
created via a special production technique
that yields a rough non-slip finish. This appli-
cation is well-suited both for internal camper
floor coverings and for making walls, e.g. in
mobile homes. It is a laminate that can be
supplied in any color and finish, with or
without gelcoat, according to use. If emplo-
yed internally, no gelcoat is necessary, thus
significant weight and cost savings can be
achieved. Vetroresina’s efforts to develop
new techniques for working with the glass
fiber have led to another interesting feature:
an embossed finish. This design is very popu-
lar on caravans in the form of the 0.4- / 0.5-
mm aluminum sheet, which gives an attrac-
tive appearance despite its thinness. The
embossed-finish fiberglass maintains the
same visual effect on the outer wall while
offering benefits typical of this material: it is
easy to repair, has low thermal conductivity,
and is hail-resistant. “This past year, we have
seen an increase in demand for fiberglass

laminates for use on the lower part of the
camper floors”, says Simone Colombarini,
sole director of Vetroresina S.p.A. “Our
panels are effective replacements for plywo-
od at comparable cost, because they do not
require a gelcoat finish, while they are fully
waterproof and help to enhance the insula-
tion. For recreational-vehicle floors, we can
also supply a highly innovative product that
is steadily gaining a foothold: Vetrostyle PVC.
This is a fiberglass laminate for covering the
upper part of the floor. We make it using an
exclusive production technique, with the PVC
finish pre-bonded. This solution offers a
balanced panel that overcomes various pro-
blems due both to the different behaviors of
the adhesives and to the tendency of plywo-
od – unlike fiberglass – to absorb moisture”. 
With Vetrostyle PVC, manufacturers can lay
the finished covering without having to wait
for the PVC to bond. But time savings are not
the only benefit. Vetroresina S.p.A. works
directly with the PVC producers to optimize
costs and to spare recreational-vehicle manu-
facturers the bother of sourcing the PVC,
which is supplied in a limited set of standard
widths that are often larger than you really
need. The company has focused on obtai-
ning a more flexible PVC supply, thus elimi-
nating or drastically reducing waste. Another
major innovation to be unveiled at

Düsseldorf Caravan Salon is our Warm Glass
technology. “Some manufacturers have
begun to add heating elements between the
plywood and the PVC for a floor-heating
facility. In this scenario, our Vetrostyle PVC
cannot be used”, continues Simone
Colombarini. “So we have developed a
technology that allows us to embed the hea-
ting system in the resin. We have created a
laminate, now patented, with integral car-
bon fibers replacing some of the glass fibers.
Our tests have proved it very effective. And it
is straightforward for the manufacturers, as
they need only connect the terminals to the
electrical system. Now the challenge facing
us, to optimize the production process, is to
insert the carbon fiber through a length of
60 meters, which is the standard size of our
moulds. But we are well on the way”.
Even though the company continues to
develop pioneering, highly innovative pro-
ducts, it is encountering resistance to the
take-up of concepts that some find new or
even revolutionary in a sector where traditio-
nal construction approaches die hard. Take
internal wall coverings, for example, where
few producers are yet willing to abandon
dear old plywood. And yet fiberglass lamina-
te offers real benefits: for instance, it is sup-
plied as a single, ready-finished panel.
Hence, bonding the decorations becomes a



thing of the past, as do the problems of the
inevitable joins. But fiberglass’s insulating
and waterproofing properties are also well
worth considering. Indeed, plywood absorbs
moisture. Although it removes humidity from

the air and minimizes condensation, it tran-
sfers part of the damp to the internal woo-
den structure, which in the long run may
spoil the wood itself. 
“While floor coverings are starting to gain in
popularity among manufacturers, the same
cannot be said for internal wall coverings”,
Colombarini goes on. “And yet we have
some excellent solutions. Vetrostyle, for
example, combines the fiberglass panel with
a decorative paper covering. This eliminates
joints, removes the need to bond the paper
later, saves assembly time, and reduces labor
and adhesive costs. Fiberglass is a very useful
choice for the inside of the walls, too. This
solution is already in use, involving an opa-
que finish that can be produced in any color
with no need for gelcoat. Without gelcoat,
which is unnecessary since the internal walls
are not exposed to UV radiation, you save
not only money but also weight. Generally, in
fact, the gelcoat weighs around 400 grams
per square meter of resin. By not using this
material, we can obtain a laminate that, at
1.2 mm, is 20% thinner”. 
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B egun in 1968, Vetroresina pro-
duces laminates in reinforced

polyester resin with glass fibre. The
large operative capacity of the com-
pany is the result of careful research
carried out in the sector of plywood
materials associated with the study
and continuous improvement of the
technologies of the work process. In
order to maintain and raise the pro-
ductive standard Vetroresina has
organized substantial investments,
and thanks to the contribution of
advanced technologies and of the
strict collaboration with universities
and experts in the sector it was able
to welcome the variations and new
needs of the market. 
The high technological level associa-
ted with a particular attention to
aesthetics and materials have given
place to a diversification of products
extending the range and fields 
of application. Vetroresina has a
productive capacity of 129 pieces
per day and extends over an area of
46,000 square meters. In June
2000 Vetroresina opened an establi-
shment in San Paolo, Brazil, from
which it can face the needs of the
South American market and from
May 2008 the company is proud to
include a new productive site in the
US where it can focus its energy to
managing the North American mar-
ket.

Company Profile

Exhibitions: 
Caravan Salon Düsseldorf (DE) - 31.8 - 8.9.13

The new laminate embossed finish The innovative Vetrostyle PVC

GlassWarm is a direct thermal irradiation fibre-
glass laminate. It‘s a composite product made
of polyester resin and glass fibre with a ther-
mal conductor layer which generates heat.
Thickness and composition of the laminate can
be personalized according to customers speci-
fic requests

Different solutions for the garage floor: embossed, PVC or paper
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Market and Trends

S Historically the land of low-profiles, which were popular there
as far back as the early 1980s, France is now the second most
important market in Europe. Recreational-vehicle customers

are typically couples, often retired folk, who do not need many beds
but favour a comfortable sleeping area and related services. Among
the first to offer proper bedrooms, French vehicles cover nearly all
types. Despite a dearth of overcabs, there are interesting designs for
campervans and motorhomes, with models in all price brackets, from
the most economical to the premium end. 
French manufacturers have been credited with several innovations.
Notable examples include the three-quarter-size longitudinal rear
bed, very popular in the 1990s and sometimes known as a “French
bed”, and the main front lounge and viewing area with semi-dinet-
te and facing small couch. That helped both to improve amenities for
passengers on the move, by moving them forward, and to increase
the amount of accommodation available when parked, by turning
around the cabin seats. A somewhat traditional market, France has
seen a clear trend in recent years towards exploiting the rear sleeping
area, with master bedrooms and central double bed served by a dou-
ble nightstand and wardrobes. The toilet and shower areas are very
important, often reflecting the vehicles’ long-distance use, while a
particularly roomy living area seems less necessary and is often not
convertible into a bed. 
Under their legal system, French citizens holding a type-B driving
licence before 1 January 1975 can also drive recreational vehicles
weighing over 3.5 tons. Introduced in 2009, the relevant law gave
the green light to a new generation of large vehicles – of at least 8
metres in length – at the medium/high end of the market, construc-
ted to exploit the combination of the Fiat Ducato and the AL-KO
chassis to the full. At the other end of the scale, the French also look
for compactness, in both low-profile vehicles and motorhomes. Yet
while the low-profiles have also abandoned the classic foldaway bed
(replacing it with the now highly popular drop-down bed) in favour

of layouts split between main front living areas and rear service areas,
the motorhomes tend to retain layouts that are more traditional. That
is what the customers demand; they are very attached to tradition
and generally stay loyal to their favourite make when they replace
their vehicle. Given customers’ conservative tastes, it is amazing how
the manufacturers incessantly innovate and refresh the layouts, with
new features every season to continually enrich an already broad and
varied offering. 
Indeed, as we have mentioned, France has become the home of the
rear central bed – a layout devised almost exclusively for couples, one
that demands considerable space, nearly always of around 750 cm
in length. To offer models that are more compact, the manufacturers
have looked to other solutions. Often, they have reduced the toilet
space and eased the bed slightly aside to accommodate the classic
shower cubicle / wardrobe at the rear. Fleurette has an interesting
design in the Florium Mayflower 70 LMX, which manages to squee-
ze the classic “lit central” layout into less than 7 metres.
France, though, is also the land of budget motorhomes, created (or,
rather, recreated) through names like Itineo and Moovéo. This type of
model is continually growing in popularity, as a great many manufac-
turers belonging to different groups fight it out in a price bracket
competing directly with the low-profiles, thus immediately bridging
the economic gap that had always set motorhomes apart. Dedicated
to those who love a panoramic view on the move and a vehicle that
is straightforward to operate, the budget motorhomes are currently
the real test bed not only for the different marques but also for the
industrial groups themselves, featuring all the main competitors:
Adria (Sonic Axess), Autostar (Axea), Bavaria (Arctic), Benimar

France

RV registrations in France*

By Michel Vuillermoz, 
journalist and contributor to CamperOnLine Magazine 
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(Aristeo), Buerstner (Viseo), Challenger (Sirius), Chausson (Exaltis), CI
(Mizar), Itineo, McLouis (Nevis), Moovéo, Pilote (Aventura), Rapido
(Serie 8), and RollerTeam (Pegaso). The commonest layout, of course,
involves a rear central double bed. It has made an appearance even
on a campervan (the Font Vendome Plaisance). And campervans
themselves are growing in popularity, thanks partly to the offerings
of generalist marques and partly to some of the sector’s premier spe-
cialists, such as Font Vendome and Campéreve.
As for the materials, the French mainly use external profiles made of
fibreglass to cover the shell on entry-level and top-of-the-range vehi-
cles alike. Worthy of note, fibreglass-wise, is the coup from specia-
lists 3C Cartier – their new Atalante motorhome leads the way in
combining latest-generation materials and automotive design with
the size of a recreational vehicle. A highly rated basic vehicle is the
Mercedes-Benz Sprinter, which is used for the flagship models of
many constructors (e.g. Pilote, Bavaria, LeVoyageur, Rapido and
Notin).

2012/13 2011/12 % MKT Share %
GROUP TRIGANO 2466 2 932 -15,9 30,5
GROUP HYMER 766 1 086 -29,5 9,5
GROUP HOBBY 3209 3 821 -16 39,7
GROUP KNAUS 1476 1 893 -22 18,3
OTHERS 167 271 49,5 1,7

- Trigano Group: Caravelair, Jamet, La Mancelle, Rubis, Sterckeman, Sublim,
Trigano.
- Hymer Group: Bürstner, Capron, Carado, Dethleffs, Eriba, Hymer, Munsterland,
Tec.
- Hobby Group: Fendt, Hobby.
- Knaus Group: Knaus, Tabbert, Weinsberg.
- Others: Abi, Ace Lebrun, Across Leb, Adria, Airstream, Basoglu, Carriage, Celtic
Ram, Compass, Delta, Emeraude, Evergreen, Homecar, Kabe, Marathon,
Penquick, Pinecreek, Pluma, Pougnet, Rimor, Samro, Saurium, Siprel, Sun Roller,
Swift, Twins, Valdeloire, Vantage, Wingamm, Divers.

2012/13 2011/12 % MKT Share %
GROUP TRIGANO 5741 6 451 -11 33,8
GROUP PILOTE 2458 2 786 -11,8 14,5
GROUP RAPIDO 2175 2 395 -9,2 12,8
GROUP ADRIA 1194 1 321 -9,6 7,0
GROUP HYMER 3419 3 635 -5,9 20,1
GROUP HOBBY 16 26 -38,5 0,1
GROUP RIMOR 474 370 28,1 2,8
GROUP KNAUS 296 177 67,2 1,7
OTHERS 1180 1172 993,2 6,8

- Trigano Group: Arca, Autostar, Benimar, Challenger, Chausson, Ci, Elnagh, Eura
Mobil, Font Vendome, Joint, Karmann, Mc Louis, Mobilvetta, Notin, Oxygen,
Roller Team, Trigano.              
- Pilote Group: Bavaria, City Van, Frankia, Levoyageur, Mooveo, Pilote, Rmb.
- Rapido Group: Camperêve, Esterel, Fleurette, Itineo, Rapido, Westfalia.
- Hymer Group: Bürstner, Capron, Dethleffs, Hymer, Laika, Lmc, Niesmann Bishop,
Tec.
- Adria Group: Adria Mobil, Sun Living.
- Rimor Group: Blucamp, Kentucky, Rimor, Xgo.
- Knaus Group: Knaus, Weinsberg
- Hobby Group: Fendt, Hobby.
- Others: Bravia, Caravan, Caravan In, Carthago,Concorde, Dietrich, Fleetwood,
Forest R., Giottiline, Holyday, La Strada, Les Dauphi, Mercedes, Mobil Partner,
Moncayo, Morelo, Newmar, Phoenix, P.L.A, Pössl, Renault, Tiffin, Turri Boar,
Volkswagen, Wingamm, Winnebago.

* Source: Uni VDL - June, 5th 2013

Caravan new registrations France*

Motorhome new registrations France*
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A ustralia’s caravan and RV manufac-
turing industry has continued its
record run, scoring the third year in

a row over 20,000 units. Figures from RVM
Australia, the peak body for Australia’s RV
manufacturing industry, showed total pro-
duction of 20,708 caravans and RVs for
2012. The annual production was within 5%
of the 30-year record achieved in 2011. RVM
Australia CEO David Duncan said the indu-
stry’s continuing strength was built on a
healthy demand across the spectrum of
locally built RVs, especially for traditional
caravans. “This is the third massive year in a
row – 29% above the level reached in 2009
– and early signs for 2013 suggest we can
expect another boom year in 2013,” he said.
“There seems to be no end to the demand
for well-built, well-equipped, good-value RVs
designed and built in Australia for Australian

conditions. “Clearly, people want the rela-
xing, economical and sociable holidays that
RVs make possible, with these boom years
achieving more than four times the output
we had in the mid-1990s. “Traditional cara-
vans continue to grow in popularity, with
54.6 per cent of the total, followed by pop-
tops at 24.3 per cent and camper trailers at
13.8 per cent, while motorised units of all
types account for 5 per cent”. Mr Duncan
said Australia’s RV and caravan industry was
investing in its own success, with several
RVM Australia members expanding their fac-

tories and upgrading their production equip-
ment.
Traditional caravans account for more than
half of Australia’s RV output, which has top-
ped 20,000 units for the third year in a row.
“We are seeing a constant evolution in pro-
duction, with computer aided design beco-
ming the norm for a growing number of
manufacturers,” he said. “It’s all part of the
industry’s effort to meet the demand for
modern, safe, reliable and even luxurious
RVs and caravans – and the production figu-
res show the effort is succeeding.”

Australia
RV production
continues
record run*

Australia

* press release from RVM Australia – Recreational Vehicle Manufacturing Association of Australia – is the peak body for Australia’s RV manufacturing industry, and repre-
sents over 90% of major Australian RV manufacturers. It is the successor to RVMAA, the Recreational Vehicle Manufacturers Association of Australia.
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T his snapshot presents information on the caravan or camping (CC) sector and a profile of dome-
stic (Australian residents) and international visitors who stayed in CC accommodation in 2011.
Latest statistics on the characteristics of CC visitors show that, as at the June quarter 2010, there

were 1,638 caravan parks (with 40 or more powered sites) in Australia, employing around 10,600 per-
sons. These parks hosted around 225,100 sites, with an occupancy rate of 53%, and takings of around
$50 million. Over the five year period 2005 to 2010, the number of CC establishments and sites decrea-
sed slightly, while persons employed increased 5%.
CC visitors in Australia are defined as visitors who use CC accommodation facilities at either commercial
sites (caravan parks, camping grounds or cabins), or non-commercial sites (self-drive van; motor home or
campervan; or camping by the side of the road, private property, crown land or a national park). Visitors
do not necessarily spend all of their nights in CC accommodation on their trip. ‘Other visitors’ are defined
as domestic or international visitors who do not stay in CC accommodation while travelling in Australia
Age profile
Exactly half of the 8.5 million domestic CC visitors in Australia were aged 30–54 years, while around one
quarter were active seniors aged 55 to 70 years. This sector grew rapidly in 2011, with visitors increasing
by 12% to 2.6 million. Compared to 2000 estimates, trips by active CC seniors were up 90%, while nights
were up 23% and expenditure was up 77% (in nominal terms). The profile was very different for the
much smaller international visitor segment, with nearly half (46%) of all international CC visitors aged 20
to 29 years in 2011, but they also contributed a higher proportion of nights (67%).
Where did the international CC visitors come from?
Around two-thirds (67%) of international CC visitors were from Europe, with visitors from the United
Kingdom (19.0%) and Germany (15.7%) holding the highest share from within the region. Of the other
leading markets, New Zealand (with 9.5% share) and the United States (6.3%) were significant interna-
tional markets for the industry. Although the total international visitor market now features a large and
growing share of travellers from the Asian region, these visitors were less likely to use CC accommoda-
tion, contributing around 8.3% of the total share of international visitors using CC grounds in 2011.
Australia’s leading market by value, China, held only a 0.5% share of Asian visitation using this accom-
modation type during 2011.

A snapshot from Tourism Research Australia, Canberra

Market and Trends
Population: 22.8 million
5 million born outside Australia
85% have had a caravanning or camping holiday
Current Market
474,806 registered campervans/motorhomes & caravans
424,153 caravans (89%)
50,653 campervans/motorhomes (11%)
14.56% increase in registrations in last 3 years
Approx. 200 manufacturers (65 with volume)

Australian figures*

Camping in Australia

*Abstract from the Stuart Lamont (Chief Executive Officer Caravan, RV &
Accommodation Industry of Australia Ltd) presentation - January 2013, 2nd
World RV Conference
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